Mobile telephone units installed in Canadian plant's route 
‘ trucks for effective public relations as well as an aid to effi- 
cient route operations. See details of this system on page 2 


Self-service apprenticeship proves valuable, page 12 
Milwaukee plant wins fleet safety awards, page 16 
Route sales contests pay off for Texas plant, page 35 
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A stiff, scratchy surface is fine on sandpaper. 
But giving a man a “sandpaper shirt” is a sure 
way to lose business. So why take a chance on 
losing customers when you can make them 
friends for life by using VELVET RAINBOW 
STARCH? It’s the velvet wheat starch in 
VELVET RAINBOW that makes shirts look 
better, feel better and stay fresh-looking longer. 
It gives a smooth, velvet-like finish with no 
harsh or brittle surface to cause discomfort in 
wearing. No home laundering can match the 
smooth, pliable finish it provides on every shirt. 


Cost? You can starch 18,000 shirts with a 
single barrel of VELVET RAINBOW and it 
costs you just about 1¢ for every FIVE shirts. 
You get a dividend from using it, too, because 


BECAUSE SHIRTS DON’T 
FEEL RIGHT, LOOK RIGHT? 


THEN YOU’D BETTER USE 


VELVET RAINBOW 


STARCH 


when shirts go home with VELVET RAINBOW, 
they bring back more of the family laundry. 
What’s more, your production costs go down, 
too, because operators handle shirts faster, do 
better work. And VELVET RAINBOW dries 
quickly and evenly on the press. 


Don’t let your shirts give customers a pain in 
the neck, Now is the time for you to start using 
VELVET RAINBOW STARCH. 





VELVET RAINBOW STARCH 
Guaranteed 50% Velvet Wheat! 














THE HURON MILLING COMPANY 


9 PARK PLACE, 


NEW YORK CITY 7 


FACTORIES: Harbor Beach, Michigan 
SALES OFFICES: 161 Grand St., Chicago 1; 13 E. Eighth St., Cincinnati 2; 383 Brannan St., San Francisco 7 
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“MAN of the YEAR” 
1953 


This year and every year, Colonel Cottonblossom is our Man of 
the Year. The Southern Mills’ products that bear his name— 
products you have known and used for many years — are 
recognized leaders in the field because of the high standards 
for workmanship and quality materials which the Colonel has 
set to assure you of the best in laundry textiles. 


The COTTONBLOSSOM Line of Laundry 
Textiles ... Sold Threugh Jobbers Only 


a SOUTHERN MILLS, INC. 


CHICAGO 54: 10-103 Merchandise Mart, Phone Delaware 7-5193 585 Wells Street, SW. Phone Lamar 1991: ATLANTA 
LOS ANGELES 7: 3763 S. Broadway, Phone Adams 6171-72 P 233 Broadway, Phone Beekman 3-9260. NEW YORK 7 
DETROIT 16: 1627 West Fort Street, Suite 515, Room 523 Second Unit, Santa Fe Bldg.,; DALLAS 1 


Phone Woodward 1-9673 ; Phone Prospect 3981 
COTTONBLOSSOM 
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Cover Story 
The cover illustration features an idea, put 
to use by a Canadian drycleaner, which could 
work for laundryowners on both sides of the 
border 
According to Lou Ronson, general manager 
of Maple Leaf Cleaners, Toronto, the mobile 
telephone units in his seven route trucks are 
being used effectively for promotion, in addition 
to aiding efficient route operation, Here’s one 
example of how the mobile unit is used. To- 
ronto is the site of an annual exposition, the 
largest in Canada. Maple Leaf trucks are dis- 
patched to the exposition where people are in- 
vited to make local phone calls. Mr. Ronson 
said this “show” has attracted hundreds of peo- 
le at each fair, and has had considerable effect 
VOL. LX, No. 9, FEBRUARY 15, 1953 a promoting the name of his plant. The units 
are used as often as possible at similar functions. 
Maple Leaf was the first Canadian firm to in- 
stall mobile units, Cost of the unit is $25 a 
month for the first installation, $22 for each 
additional unit. Installation of a generator is re- 


a e A ze Ee e 9 § & u t al Fe quired, at a cost of $100 

To contact a truck on a route, the plant calls 
the mobile operator of the telephone company 
and gives the truck’s phone number. The opera- 
tor dials the number; a buzzer signals the 
driver, If he is out of the truck, a red signal 
light goes on and remains on until he returns 
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Features 


and calls the plant, 


Facts and Figures 

Self-Service Apprenticeship Proves Valuable Management Background Last month we om ited ee wed the any 
of the new quick-service plant recently opened 
By Lou Bellew by Queen Quality Laundry, Detroit. We men- 
tioned how freely the Bakers discussed the 

facts and figures of their new operation. 
By Margret M. Reschetar Apparently we started something—at least in 
Why Shepherd's Sales Contests Pay Off one reader’s mind—and, frankly, we hope we 
have. Not that we believe in stirring up a 
discussion just for the sake of a discussion. But, 
if a good, wholesome debate on the financial 
details and accounting procedures involved in 
the various quick-service plants blossoming 


Turnover No Problem For Kilkare .By Gene Bennett 


Formula For Truck Safety Awards .By George W. Groh 


Starchroom's Laundry Primer, Part XIII 


Cleaning .. . Fevken essa je oe 
Report On Man-Made Fibers... . . .....By Dr. W, E. Coughlin 


Engineering We ern te eee ; 
Raeping Water tn The We throughout the country can be stimulated, all 
laundryowners are bound to benefit. 

As a beginning, we refer you to page 32 of 
this issue. Further comment from other inter- 
Departments ested readers will be most welcome, We pledge 
to maintain confidence in each case where the 
Editorial ...... ia abled 8 Laundry Business Trends... writer would prefer that his name not be pub- 

lished, However, we must ask each correspond- 
Letters to the Editor. er 32 New Products and Literature... . ent, to include his name and address so we can 
refer any replies to the proper person, 
35 = Mews from the Allied Thades.... As sate tet er pe * anenon like that 
Laundry News Notes ‘ 44 Convention Calendar ; of the Bakers, is not for the purpose of glorify- 
ing ourselves or any particular laundryowner. 
We are motivated by a sincere desire to assist 
all members of the industry—Jim Barnes 


Rhapsody in Bellew 


Mobilization Front wea ee .. 48 Obituaries 
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‘MAKE YOUR OWN COMPARISON TEST... 


LET THE SCORE 


SPEAK FOR ITSELF! °] DID!” says ALBERT A. COUTU 
“T’ve been using PRIME SOHP for 10 
years. I like the way it simplifies my 
washing formula. Clothes come out 
snappy and bright on every load. I’m 
still using PRIME SOHP. Need I 


” 
say more? 
President of Coutu Launderers and Cleaners 


Pawtucket, Rhode Island 


_ COMPARE PRIME Si OHP WITH 


THE PRODUCTS YOU ARE NOW USING 


PRIME SOHP 
YES NO 


YOUR FORMULA 
YES NO 





Do it right here on this adver- CHARACTERISTICS 





tisement. Fill in the blanks 
. Produces sparkling clean, low cost washes every load. 


yourself with “YES” or “NO” 
according to your own expe- 
rience and let the chips fall 


where they may! 





. Product homogenized, every grain is built the same. 





. Custom-made soap and active alkali always in perfect 


balance 





. Works well in hot or cool water. 





. Automatic in action, suds in sight — wash is right. 





. Can be used dry to the wheel or in solution. 





. Free rinsing. 





SWITCH TO 


PRIME SOHP 


WHITER, BRIGHTER 
WASHES GUARANTEED 
OR YOUR MONEY BACK! 


. Simplifies your washing formula. 





. Eliminates the need for time consuming servicing. 





. Stops waste of money, motions, and materials. 





. Can be used straight thru on all operations. 





. Excellent for dirty light colored work. 





. High whiteness retention — low tensile strength loss. 





mp po] me] oc] oe] oe] oc | oe] oe] oe 


. Sold with absolute money-back guarantee. 





— 
— 


TOTAL 

















TAKE YOUR FIRST STEP TO BIGGER PROFITS. FILL OUT, CLIP AND MAIL COUPON TODAY! 


co me ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee es ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee oe ee ee oe 


MR. L. T. HOWELLS, Vice President 
: BEACH SOAP COMPANY 

O.K. Here's my trial |AWRENCE, MASSACHUSETTS 
order. If I’m not 
100% satisfied | will 
return the unused 
Prime Sohp to my 
jobber for full credit 

Prime Sohp @ 
9¥@¢ Ib. in Northern 
Area — 9%¢ Ib. in 
Southern Area. Freight 
included 

Lower prices in 
larger quantities 


PLEASE SHIP ME 100 LB. BAGS OF PRIME SOHP 





NO RISK 





THROUGH MY !OBBER 
(FILL IN JOBBER S NAME) 


MY NAME 





FIRM NAME 





STREET 





CITY ZONE STATE 


[_] PLEASE HAVE YOUR REPRESENTATIVE CALL. 





BEACH SOAP COMPANY, LAWRENCE, MASS., makers of Beachrite, Coldspray, Polarsudz, Fluorium, White Cap Blue 
QUALITY SINCE 1828 


Manufactured exclusively by 
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The "WIZARD" of them all! 
HlAMmMONe 


Hammond 17” 


Capacity 12-18 Ibs. 
Automatic Brake 

V-Belt drive 

Y, HP Ball Bearing Motor 
Sealed-in Lubricant 


Dimensions: Height 37” 
Length 35” Width 24” 


See Your Dealer or Write Direct. 


Hammond 26” 


Capacity—50 Ibs. 

3 HP Ball Bearing Motor 

Sealed Ball Bearings 

Automatic Tension Adjustments 
Special high slip, high torque motor 
Shipping Wt. 1200 Ibs. 
1200 RPM 

Dimensions: Height 44” 
48” Width 37” 


Length 


Hammond 20” 


Capacity 25 Ibs. 

V-Belt drive 

1 HP Ball Bearing Motor 
Flexible Rubber Mounting 
Automatic Brake 
Sealed-in Lubricant 
Shipping Wt. 575 Ibs. 
1500 RPM 
Dimensions: 
Length 37” 


Height 39” 
Width 29” 


The new HAMMOND WIZARD EXTRACTOR de- 
sign gives you more speed, more endurance .. . 
plus new features that assure smoother perform- 
ance with less strain. All moving parts com- 
pletely protected positively no internal 
friction. Check these outstanding features and 
you'll see why the HAMMOND WIZARD is your 
best extractor buy! Safety lid-lock control motor, 
switch, brake .. . all controlled by one conven- 
ieatly located lever arm. 


HAMMOND 8LDG. WACO, TEXAS 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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For stain removal 


A new look for at a 
an old favorite a» 


A sparkling, modern 
new label designed for 
quicker, easier identi- 
fication in your plant. 


| WILSON SPOT and 
And, inside, the same New simplified “how BARNA Ea (73:45 
fine liquid stripper to use” instructions 
that's been a favorite printed in clear, easy- eefartier. comer 
for 25 years. wsdl from your jobber 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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Quality pressing requires quality 
press pads—and the regular 
inspection of those pads. 


FLAMANEL 


(METAL-FLANNEL) 


PAD 


Guarantee Quality Finishing! 


@ provide higher quality pressing .. . longer. 
@ ore made with corrosion-resistant metal mesh, providing resiliency equal to 2 pieces of double-foced flannel. 
@ six-months guarantee eliminates expensive weekly replacements of double-faced flannel. 
@ are constructed in exact accordance with press manufacturers’ specifications. 


@ are a permanent type padding ... secured to press by eyelets and wire. 


Your Resillo Jobber is trained to help solve your press maintenance problems. Call him today. 


bt aaahoostett atta Sonos a ee 
RESILLO COMPANY - 2328 WEST NELSON STREET - 


20,0 Ores, Sen. a 
rere rerer errata area” 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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THE REVOLUTIONARY 
LAUNDRY MARKING 
SYSTEM 


Polymark, the sensationally successful 

laundry marking system employed by hundreds 

of laundries in England and on the Continent, 

is now available in this country. The Polymark 
machine heat-seals a small, removable tab to any 
type of garment and eliminates expensive 
permanent marking systems. A tab is cut, printed, 
and sealed automatically every 4 seconds. The 
POLYMARK system cuts down the number of markers 
while increasing the amount of goods marked. 

It stops time-consuming searches for permanent 


marks while providing for quick, positive 


ORE ne SpE Oe ee ae 


garment identification...and amazingly rapid 
assembling. ‘Shorts’ and losses practically disappear! 


IT CUTS...AS IT PRINTS...AS IT STICKS! 


ees |r 27 


Write for booklet illustrating details of the machine 
and the system as it may be employed in your business. 


Polymarkil Division 


PINNACLE PRODUCTS 


CORPORATION 
260 Madison Avenue, New York 16, N.Y. 


Exclusive Canadian licensee, Simmonds Products of Canada, Ltd 
Sun Life Building, Montreal, Canada 
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Executives or Automatons ? 


By the time this issue of SrTarcHROOM reaches your 
desk the fourth annual young men’s conference under 
the sponsorship of the American Institute of Launder- 
ing will have been concluded. If a young man from 
your plant attended the conference you might well con- 
sider the findings of a recently-completed survey of 
the American Institute of Management. If you and 
your associates can agree with the philosophy expressed 
in the survey report and follow up accordingly, the 
money it cost to send that fellow from your plant to 
Cleveland will have been wisely invested. If not, it will 
have been thrown away. 

As a result of their detailed study of several thousand 
corporations, the American Institute of Management 
has selected 312 as deserving the accolade, “Excellently 
managed.” In evaluating corporate officers, including 
sales heads, they came up with this conclusion: “Not 
that a person’s ability as, say, sales executive is not 
important, but more important is his ability as an 
‘executive.’ ” 

To hiave true executive caliber, the Institute says, he 
must have that ability to do the right thing at the right 
time or, in other words, to put first things first. If he 
doesn’t have that he may be a fine salesman but a poor 
executive. 

“A Jook at the achievement, and general merit, of 
those who have worked under him will tell much. Do 
they advance in the company or have they stagnated? 
Does working under him result in a development of 
ability and industry? Do they learn, and are they led 
into fruitful paths under him? In short, are his sub- 
ordinates better men for having worked under him, or 
does working for him tend to hold a man back, stultify 
his growth, or lead to paths of little value to himself 
or the firm? If he is a good executive, one of his greatest 
values to the company will be his ability to lead and 
train younger men. 

“From all of the 312. Excellently Managed Com- 
panies, and from all our audits, it has become clear 
that the most important attribute to any executive's 
ability is his willingness to delegate authority along 
with responsibility. Indeed, the good executive insists 
upon doing this. Too many officers have the unpardon- 
able fault of charging subordinates with responsibilities 
without granting them adequate authority to control 
these responsibilities. If a man is to be held responsible 
for something, he must not be required to clear every 
detail with his superior, but must be allowed to work 
in his own way, answerable to no one but himself, until 
his job is completed, An executive who insists on being 
a ‘watchdog’ at ail times, implies that he mistrusts his 
helpers, is jealous of his power, and does not know how 
to pick those who work under him. If a man does not 
trust. his subordinates, he is saying for all to hear that 
his assistants are not competent and that he does not 
know how to pick helpers. If he does get competent men 
under him, they will not stay very long in such an 
atmosphere,” 
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That’s a pretty good definition of an executive, Ac- 
cording to Webster an automaton is “a person acting 
mechanically, especially one unintelligently following 
a routine.” 

Which will it be in 53 in your plant? 


™ e ° se 
Sonic Washing Again 

The principle won't be news to laundryowners who 
have followed published reports of somic washing ex- 
periments in this and other trade publications but ap- 
plication of the principle to the home may be news. 

According to Time for January 26, Fairbanks Ward 
Industries in Chieago recently told reporters about its 
portable “Eleetro-Sonic” washing machine: a_ foot- 
high aluminum eylinder with an electrically activated 
heart. The heart’s beatings create sound waves too 
high for the human ear to hear. The waves ripple 
through the wash water, driving soapy jets through the 
tightest-woven cloth. There are no drum or paddles 
to maltreat the clothes. The machine, according to the 
manufacturer, can wash its own weight (14 pounds) in 
clothes at one time. 

An illustration accompanying the article shows an 
attractive model, posing as a housewife holding one of 
the machines in her hands, about to submerge it in an 
ordinary galvanized washtub full of water. 

Home washing machines are certainly here to stay 
and who are we to say that the supersonic age isn’t 
right around the corner? But we'll be darned if we can 
see how lifting a 14-pound machine in and out of a 
washtub ean be ealled progress. 


Straight Line 


“Straight Line To Cash Register” is the title of AIL’s 
Service Bulletin No. 438 outlining their telephone diree- 
tory advertising plan. It is well worth studying. 

Under such headings as “Illustration—Is One 
Needed?,” “What Kind Of Copy—How Much?,” “The 
Headline—How To Write It” and “Telephone Book 
Regulations,” the bulletin discusses in detail all the 
necessary thinking, planning and creative work that 
are requisite to a successful program. For comparative 
purposes there are illustrations of good and bad formats. 

Probably the most pertinent part of the bulletin 
is that which emphasizes the careful planning required, 
“To create a good ad, you may need to spend a great 
deal of time and thought on it. Your resulting ad, how- 
ever, Will reflect this careful preparation. And, when a 
housewife looks at your ad, she will be impressed with 
a feeling that your laundry will give equal thought 
and consideration to the handling of the laundry bundle 
she entrusts to you.” 

The bulletin is convineing proof that “A classified ad 
in your local telephone book can be your most valuable 
single advertising piece.” 
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120 SHIRTS 
PER HOUR 


BISHOP DRES’N’SPORT 
PEDESTAL-MOUNTED 


THESE BISHOP UNITS PAY 
FOR THEMSELVES BECAUSE 
THEY CUT HANDLING TIME 


OU 







SHIRT FOLDER, t 
BI-32, ONLY $299.00. 
Deluxe Cabinet Type 
(illustrated) slightly higher 












THEY GIVE YOU 

MORE PRODUCTION... ‘& 
MORE QUALITY... Jay 

MORE PROFITS : 


From folding to sorting, you turn out more 
work of finer quality, faster, easier and 
at less cost with these industry-proved 

BISHOP BISHOP products. With a BISHOP Shirt 


Folding Table you can break the shirt-unit BISHOP ShirTransport 
ride atann > eevee pg oe produce 120 perfectly- for 50 or 100 Shirts 








collar-molded shirts every hour. 

When you have a BISHOP ShirTransport Model B29-50 (50 shirts), 23" wide, 
For shirts: Each bin 10” wide, 15" (either 50- or 100-shirt size) at each fold- 19” long, 2 sections 3012" deep 
high, 18” deep. Model B29-3 (15 ing table, you cut out extra handling that hold 25 shirts per section, height 51”. 
bins), 54” long, 54” high, $109.50. destroys quality, wastes labor, adds to $33.50 each in lots of 6; $34.50 each 
Model 829-20 (20 bins), 54” long, cost. As each shirt is folded, operator in lots of 3; single unit $35.50. 
70” high, $124.50. places it directly into the ShirTransport Model B29-100 (100 shirts), 45” wide, 
For wearing apparel: Each bin 13” which, when filled, is rolled to the sorter— 19” long, 4 sections 3012” deep 
wide, 15” high, 18 deep. Model swiftly, safely, effortlessly. Just one laying- hold 25 shirts per section, height 51”. 
B29-8 (15 bins), 69” long, 54” down, one picking-up, of every shirt. Then, $51.50 each in lots of 6; $52.50 each 
high, $120.50. Model B29-21 (20 for quickest sorting in least space, use in lots of 3; single unit $53.50. 

bins), 69” long, 70” high, $131.50. BISHOP Sorter-Transporters. They eliminate Steel rod construction; 3” Neo 
Steel rod construction on angle-iron dark, dirty, fixed bins . . . save miles of swivel wheels. Units fold in 3 cutee 
frame with 3’ Neoprene swivel wheels. walking, hours of time. to 1/5 open size for ovt-of-use storage. 


© 1952 


| Order /VOW FROM YOUR SUPPLIER 
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BIGGEST 
Labor- 


Saving hw 
ccs MOON we 


b 7 
0 LL [ n a i 0 n This first truly automatic washer follows any formula — 


just set it and forget it. Fullmatic Control automatically 

regulates water temperature and fills washer to correct 
YOUR MONEY CAN BUY level for each washing operation . . . automatically 

injects exact amount of soap required for soil content of 
Troy Fullmatic Washers and 54” each load . . . adds measured amounts of other supplies 
Olympic Extractors bring you when needed . . . regulates the number and length of rinse 
a new high standard in laundry operations . . . times each operation exactly, then 
operating efficiency. Reduce your drains machine . . . starts new operation . . . indicatés 
labor costs. . . save valuable washing progress by pilot lights . . . flashes ‘finish’ light 
hours... by 5H 8g and rings bell at close of operation. Fullmatic washers 
your laundry with these ate equipped with Troy’s popular “Slyde-Out” feature for 
automatic Troy machines. . 
easy unloading at low cost. 


Toy 54" OLYMPIC Exztactow 


Equipped with two semi-circular removable bas- 
kets. Baskets are loaded right at the washer, then 
travel by overhead monorail to the extractor, 
Ask your Troy repre- where they are lowered into position by electric 
hoist. After extraction, monorail carries 
baskets to tumblers or damp assembly, 
where contents are dumped by simply un- 
latching the container bottom. Olympic 
Extractors have automatic process timer 
and brake, stainless steel baskets, and 
air-operated stainless steel cover. 


Tinovy LAUNDRY 


sentative or write the 
factory for illustrated 
catalogs. 


MACHINERY 


Division of American Machine and Metals, Inc. 
EAST MOLINE, ILLINOIS 


World's Oldest Builder of Power Laundry Equipment 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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Caen 
CA ; 


Smiling as often as possible is one way to maintain good relations 
with employees. Ask these three practitioners of the art of smiling. 
From left to right, they are: W. W. McClintic, cousin; R. Lauck Craw- 
ford, and his father, Robert B. Crawford, founder and president 


NDRY JOURNAL 


25th anniversary 
have 


Veteran employees of Kilkare which celebrated its 
Employee relations—among themselves and with management 
been excellent, according to Bob Crawford. Don't show any favoritism, 
he advises, as one method of achieving harmony among employees 


Turnover No Problem For Kilkare 


By GENE BENNETT 


FIFTY FRIENDS WORK for Robert B. Crawford at 
The Kilkare Laundry in Farmville, Va., and that is why 
employee turnover is not much of a problem for him 

Bob, who operates the plant with his son, Lauck, 
and W. W. McClintic, recently celebrated the 25th anni- 
versary of Kilkare. In honor of the occasion, they ran a 
special supplement in the local newspaper, covering the 
history and operation of the laundry. An open house 
which proved highly successful also was held. 

It is quite evident Bob knows something about em- 
ployee relations, judging from this long “streteh” in 
business. Farmville is a town of 4,000 people. And in a 
town that size, Bob and Lauck believe good employee 
relations are just as important to a business as produc- 
ing top quality work. 

Bob believes people often are inclined to deal with a 
firm about which they have heard pleasant reports. On 
the other hand, people are likely to avoid trading with 
a firm that has bad relations with its employees. 

Here are two examples of Bob’s standing in the com- 
munity. On one occasion this writer walked down the 
main street of Farmville with Bob and Lauck. In less 
than two minutes a number of people walked by and 
warmly greeted the Crawfords. It appears likely that 
those people would prefer to deal with the Crawfords. 

Recently a local banker told Bob that Kilkare em- 
ployees thought enough about the Crawfords to mention 
them favorably whenever they visited the bank. 


From these experiences Bob has learned that “what 
your employees think of you carries great weight with 
people in your community.” And it should be repeated, 
a laundry depends on the good will of the public 

These are the tangible benefits Kilkare employees re- 
ceive: one week paid vacation after one year; life in- 
surance and hospitalization, half of which is paid by 
the company; two 10-minute rest periods 

These are the intangible benefits they receive: friend- 
ship with their employers and good relations among 
themselves—all of whieh adds up to pleasant working 
conditions 

These are the tangible benefits Kilkare receives in 
return: higher production and Jess turnover which re- 
sults from high morale among employees; higher qual- 
ity and more careful work; reduced production costs; 
lower supply costs since Bob has vyone to the trouble 
to explain to his people that each item they save adds 
up to a considerable sum of money at the end of the 
vear; and finally, low claim costs, which was nine- 
tenths of one percent last year 

These are the intangible benefits received by the 
Crawfords: respect and loyalty from their employees 
and townspeople 

All this added up to personal satisfaction for the 
Crawfords and a 1951 volume of $168,000 which will 
he exceeded when all the chips are in tor 1952, the 
Crawfords believe. — [ 
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Forty-foot all-glass front is used 
as regular billboard to attract 
passersby. Driveway is wide 
enough for two-way traffic be 
tween building and sidewalk 


Self-service Apprenticeship Proves 
Valuable Management Background 


Des Moines operator 


stresses customer con- 


venience, builds $1,200 weekly volume 


By LOU 


LEW DUNCAN HAS DESERTED. the self-service 
laundry ranks and built up a thriving little business 
using heavier equipment. Business has grown mostly 
at the expense Ol local self-service operators whose 
customers seem not at all loathe to take their bundles 
toa plant which offers a choice of fast services 

Fresh from the Navy after four years as a Lieutenant 
\ now 29 years old, went into business with 
a friend, Jeff Francis, in the operation of a self-service 
store in Bloomington, TIL, whieh proved to be a very 


ry, Lew, 


profitable operation 
they sold out and opened a quick-service laundry in 
Des Moines, lowa, in a 40 x 80-foot building equipped 
piping, and other features for a 


with proper wiring, 
Hl health caused the 


power laundry operation, 
partner to sell his interests 

Opening in August, 1950, the first vear-and-a-half 
Was “touch-and-go” until it began to eateh on, (Lew 
admits now that if he had known of the outstanding, 
quality laundries in the Des Moines area, he would 
have shunned the city like the plague.) 


soon 


More complete services 
The name of the plant, Launder-Matie, is a bit mis- 
leading; intentionally so it seems, since the whole idea 
Was to attract potential self-service customers and sell 
them on the advantages of more complete laundry 
services. Whether or not it was a deliberate bit of 
psychology, the fact remains that the plant operated 


Looking for new fields to conquer 


B 


ELLEW 


in self-service style until about six weeks ago, when 
partitions were erected to form a eall office at the front 
entrance. Before that the customer saw all the equip- 
ment as soon as he stepped through the front door into 
the big room, probably figured it was a sort of deluxe 
self-service operation, and accepted it as such. 


Call office is of knotty-pine paneling with openings across back to allow 
customers to see actual operction of plant. Also lets owner Lew Duncan 
(left) and co-manager Robert E. lee see customers enter when they 
are working in plant 
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Present equipment is nearly the same as when the 
plant Was first opened. There are eight 25-pound open- 
end washers, six 36 x 30 gas-heated tumblers, a four- 
girl shirt unit, small extractors, and a 104-inch gas- 
heated flatwork ironer. 

Services offered are: damp wash at six cents a pound, 
dry-fold at eight cents a pound (washed, dried, folded), 
and economy-finish (shirts finished at 23 cents each 
and flatwork at six cents a pound.) Shirts are finished 
for 15 cents if a bundle weighs 15 pounds or more. 
Damp wash is ready in two hours, shirts in 24 hours 
and dry-fold in four hours. This is in a eity with most 
plants on three-day service. 


Sidelines are profitable 

Tinting service on drapes, rugs, and bedspreads at 
28 cents a pound has been a nice sideline, for which the 
25-pound washers have been ideal. Laundering of 
painters’ drop-cloths at eight cents a pound has been a 
good fall and spring service, with $40 and $50 orders 
quite common. The only advertising done so far has 
been direct-mail. There are no routes—strietly drive-in, 
eash-and-carry. 

Six full-time and two part-time virds, the boss him- 
self, and co-manager Robert E. Lee who just graduated 
from Drake University and is 25 years old, are turning 
out a $1,200-a-week volume. Counting all salaries 
except the boss (including that of the co-manager, 
however) the productive labor, according to Mr. Dun- 
can, is 25 percent of sales, on a five-day week of 40 
hours, with every employee able to fill in on any job 
in the plant. 

Of the $1,200 weekly sales, dry-fold accounts for 60 
percent. of the work, and 2,200 to 2,400 shirts are 
processed by a crew working five hours a day. Damp 
wash, heavy at first, has dwindled to almost nothing of 
late. Main profit seems to be in the shirt and dry-fold 
services, but flatwork, averaging 2,200 pounds a week, 


~~ am 


Al 
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is increasing steadily with no effort, due to a superb 
quality turned out by the operators 

Washing done the capacity thre 
Washers, using the pin and net system. Shirts are ma- 
chine-marked and all starching is done in the wheel 

The girls are paid on a flat weekly rate, which they 
prefer over an incentive plan. They produce aceord- 
ing to whatever the weekly volume happens to be 
Kvery worthwhile suggestion on increasing production 


to ol 25-pound 


Is 


is rewarded with a cash bonus 
Bundle storage has been no problem at all since the 
present Customers are seriously in need of the fast 
service offered and bundles don’t pile up on the shelves 
Bachelor bundles (dry-fold service with shirts finished) 
It is in- 
customers 


account for nearly one-third of the volume 
teresting to note the growing number of 
swinging to this type of service over the previous all 
finished service, and at a considerable savings 
Claims amount to less than one-half of one percent, 
and could be almost nil, except for the questionable 
Claims which are paid quickly rather than risk losing 
the customer. Even those receiving such payment are 
often honest enough to admit their error later on 
One thing Lew learned in the self-service business 
was the need for adequate hot water and steam. Con- 
sequently, the new plant is equipped with a 385 hp 
upright boiler which serves them well. Water is kept 
at zero soltness. 
Customer public relations 


Customer convenience is also given a great deal of 
consideration, too, with Lew or his young co-manager, 
all times to help the ladies 


venerally both, on hand at 
(dine the 


with their bundles to or from 
outstanding bits of public relations is the faet the two 
men know the name of nearly every customer, and in 
most Cases have the finished bundle on the counter by 
In serving 


their cars ol 


the time she gets in after parking her car 


if 


Tumblers (right) are at rear of plant, damp assembly in foreground, leaving plenty of bundle space. Boiler and water softening equipment are 


in separate room, also containing gas-fired flatwork ironer 
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SKUNK RIVER BANK 


DES MOINES, IOWA 


customers, they have even made it a point to 
learn and remember the first name. Admittedly, in 
the mind of Lew Dunean, that is the difference between 
profit and loss in this operation. If the attention now 
viven to each customer were discontinued, business 
would fall off by 50 percent. Customers are remarkably 
there are very few “quits.” 


miaie 


loval 


Share driveway space 


A very important reason for all this attention to cus- 
tomer comfort is the faet that they have to keep the 
driveway clear of congestion during the rush periods 
In common with a fine drycleaning establishment next 
door in the same building, there is a wide concrete 
driveway between the front of their building and the 
sidewalk, used impartially by the two-way traffic of 
both cleaning and laundry customers. Fortunately, the 
rush hours of both firms are not the same every day, 
and a little concerted effort keeps traffie moving nicely 

This is in no way intended as a “rags to riches” 
article. It as simply a report on an operator who 
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N°? 500 


s 1.00 


DOLLARS 


Check-like certificate, good for 
one dollar in trade, is made 
out in name of recipient and 
mailed to potential customer. 
Name of fictitious bank is used 
to carry out promotional ideo 


realized the limitations of a self-service plant and has 
attempted to give the public the services which ap- 
parently are most desired. According to the owner, 
most of his knowledge has come from being an avid 
reader of trade publications, plus timely instruction 
from manufacturers of equipment. Another factor in 
the plant’s growth has been a fortunate location on 2 
main artery of traffic on the west side of a city whose 
trade area encompasses 225,000 people. Business comes 
from all parts of town in a sort of shot-gun pattern so 
he doesn’t rely strictly on one particular neighborhood 
or class of trade, Along with this, he has a particularly 
high calibre of help that is found in few plants. 

Between Lew and Bob, they have the zest of youth, 
and another 50 feet at the back of the plant for expan- 
sion—good ingredients for a growing business 

The latest brainstorm on the part of Lew is to 
capitalize somehow on the name of Robert E. Lee in 
the plant’s advertising program. Also, Bob is trying 
to sell Lew on the use of roller skates on their beautiful 
concrete floors in order to speed delivery of finished 
bundles to the customers in their ears. I 


Eight 25-pound washers are handy to mark-in at front of plant 
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STRETCH 
UT YOUR 
STAINLESS, T00 


There are ways to stretch out your supply of stainless, 


For example, you may be using a grade or finish of 


stainless that is in extreme demand when another 


ss 
“W similar one, not as tight, could do the job adequately. 


Our metallurgical staff and stainless fabricating spe- 

ie jr cialists are ready to help you look into this matter and 

: to advise you on more readily-available types of stain- 

¢ ) less that will do a satisfactory job. Feel free to call on 


us for this specialized help. 





/CRUCIBLE| first name in special purpose steels 
52 years of Sine stoclmaking STAINLESS STEEL 


CRUCIBLE STEEL COMPANY OF AMERICA, GENERAL SALES OFFICES, OLIVER BUILDING, PITTSBURGH, PA 


REZISTAL STAINLESS * REX HIGH SPEED * TOOL * ALLOY * MACHINERY © SPECIAL PURPOSE STEELS 
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rts beautilly leundered 


Drivers of South Side'’s 26 trucks last year rolled up another prize winning performance—their third in four years—by completing more than 


250,000 delivery miles with only one major accident 


Formula For Truck Safety Awards 


South Side consistently rates high 


. le . . 
in Wisconsin fleet safety contests 


By GEORGE W. GROH 


FURTHER HONORS were recently racked up by 
South Side Laundry & Dry Cleaners, Ine., of Milwau- 
kee. For the third time in the last four vears the com- 
pany won first place in the laundry and drycleaning 
division of the state fleet safety contest, sponsored by 
the Wisconsin Motor Vehicle Department. 

The firm won that honor in 1949 and 1950, slipped 
to third place in the 1951 contest, and came back to win 
again in 1952. The latest award recognizes a per- 
formance in which 26 South Side drivers logged more 
than 250,000) delivery miles with only major 
accident 

Lucky? Not exactly. Ek. F. Luetzow, the company’s 
owner and operator, claims that accidents don’t happen. 
They are caused—mostly by speed and carelessness. 
The problem is as simple as that, and the firm has 
met it with a direet and simple four-point program. 

livery one of South Side’s 26 trucks is equipped with 
a governor which limits speed. Their 21 city delivery 
trucks are held to a top speed of 40 mph., and country 
trucks to 50. The cheek rein is actually tighter than 
these figures reveal. H. F. Rathke, sales manager and 
fleet boss, estimates that a truek governed at 40 mph. 
ean do about 15 miles an hour in first gear, and 20 to 
25 in second, The driver must apply full power for at 
three blocks before he ean coax the truck to 
maximum speed 


one 


least 


The psychological effect, according to Mr. Rathke, is 
almost as important as the mechanical restraint. “Our 
drivers,” he said, “don’t fight to be first at the inter- 
section. They can’t win that race, so they don’t try.” 

The second big factor in the South Side safety 
record, Mr. Rathke states, is a built-in governor in the 
drivers themselves, These men are salesmen first, driv- 
Crs second, and sober, responsible citizens in their ap- 
proach to both jobs. The average driver-salesman_ at 
South Side is a family man, in his late 30’s or early 
40's, and has been driving for the company for about 
eight years. He likes the job and plans to keep it. It has 
been eight years since the firm had to dismiss a man 
for carelessness. 

Third, the firm has reaped both cash and = safety 
dividends by using first class equipment, A truck is re- 
tired to garage reserve after four-and-a-half years, and 
sold after five years. A new truck is bought every two 
months or so, keeping average truck age in the fleet 
down to about two years. Each truck is pulled in to the 
company garage for a change of oil, grease job and 
mechanical once-over every 1,000 miles. 

Finally, the firm conducts a continuous safety cam- 
paign. It is not an organized campaign in the sense of 
training programs and a regular schedule of lectures. 
After all, most of these men have been driving—and 
driving safely—for quite a while. The campaign is well 














A lasting triumph and the first 
choice for thousands of laundry opera- 
tors, the Pantex Air-Operated Laundry 
Press continues to deliver—year after 
year—fine, fast finishing. Pantex own- 
ers know that no other press is built so 
simply yet so rugged and trouble-free. 
Fewer parts and complete freedom 
from cams, diaphragms, tension 
springs, packings and _ push-buttons 
make Pantex the smoothest-operating, 
most trouble-free air-operated laundry 
press in the industry. 
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depend on Pantex. 


Look inside each press and compare them all. 
You'll quickly see why Pantex equipment in- 
vites comparison and why you, too, will buy a 


Pantex. Literature on request. 
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The safety record was made in a climate having sleet and snow about 
five months of the year. South Side gets safety results by reducing 
speed and maintaining equipment in first-class condition 


organized, however, in that safety posters and = pam- 
phiets are brought continually to the attention of 
drivers. They are brought particularly to the attention 
of an erring driver when he fills out his aceident  re- 
Mr. Rathke is not satisfied with proof that the 
fault of He wants to 
any way in might have 


port 
someone else. 
which it 


accident was the 
know if there was 
been avoided 

The cost of this program is considerable, in terms 
ot the constant attention and effort required. It is not 
much in terms of cash 

The speed governors -a key 
apiece, installed. Add to that 


come to $10 
gasoline 


item 


some loss in 


H. F. Rathke (left), sales and delivery manager, congratulates Ben- 
jamin Bykowski on completing his 32nd year as a South Side driver 
without an accident charged against his record 
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mileage. South Side trucks average about 10 miles to 
a gallon on city routes and about 14 miles a gallon in 
the country, Mitigating that loss is the fact that repair 
and parts replacement is held to about $125 per truck 
a year. The firm figures depreciation at 20 percent a 
year for bookkeeping purposes, and adds the resale price 
of old trucks to profit. Actual depreciation is about 
$300 per truck a year. 

Money saved, according to Mr. Luetzow, at least 
equals the money spent. The profit is found in in- 
creased efficiency, better public relations, and a pretty 
substantial reduction in insurance rates. 

The firm takes its chances on damage to its own 
equipment (not a long chance, as we have seen) and 
protects itself against ruinous lawsuits by liability 
insurance of up to $500,000 on each truck. The South 
Side safety record has won the firm a discount of about 
45 percent on insurance rates, Mr. Luetzow reports. 

The other dividend, increased efficiency and_ better 
publie relations, is an intangible gain best illustrated 
South Side measures the value of its 
happens when the program goes 


in the 
program by 
wrong 


reverse 
what 


Only one major accident 


Last year’s record ineluded six accidents, five of 
them minor. Four very minor mishaps occurred at the 
curb and amounted to no more than fender dents or a 
scratch on the paint. Total damage was about $50. 
The fifth accident occurred when a South Side truck 
skidded at an icy intersection and struck a car. Dam- 
age was about $75, still not much as repair bills go 

The sixth accident was the big one. A South Side 
driver fell behind schedule one day last fall and tried 
to make up time on a country road. He hit a soft 
shoulder, couldn't control his skid, and went spinning 
into a ditch. 

The driver got out unhurt, but truck damage was 
more than $700. Company loss was more than that. 
About 1,000 pounds of laundry went into the ditch 
with the truck. Some of it had to be cleaned again, all of 
it had to be shifted to another truck, and the firm had 
to send out another driver to finish the day’s work. 

“We worked twice as hard that day,” Mr. Rathke 
recalls, “and the job was poor. Every one of those 
customers got his laundry late.” Ol 


E. F. Luetzow (right), an owner and the operator of the laundry, joins 
sales and delivery manager Rathke in tacking safety posters on bulletin 
board. Drivers are reminded daily that the safetv iob is never done 





February 15, 1953 STARCHROOM LAUNDRY JOURNAL 


CUT HANDLING and ASSORTING TIME 


WITH THE TAG-O-LECTRIC LOT SYSTEM 





USE PERMANENTLY-MARKED 
ASSORTING BINS save time 


- +» avoid confusion ... stop looking 


paren rs ' : for old marks... . stop hanging tickets. 








The New TAG-O-LECTRIC Makes, Marks and 
Staples Lot System Tags in Split Second Operations 





| 2+: -TAG-O-LECTRIC | Large Easy-to-Read Number 


TEMPORARY} is Customer Bundle Number, 
slits MARK Small Number is Lot Number 
ee 





SMALL LOTS or SUB LOTS 


Genuine TAG-O-LECTRIC FIBEROLL comes in 
10 colors for color Rotation (Color Coding of 
Lots). Lot number Further Identifies Lot. 








¢@ FURTHER SAVING IN HANDLING TIME 
is possible in many plants by assorting at finishing stations directly 


into permanently-numbered movable bins 


KTV 
Serv Go-Back Pieces are readily recognized as each piece 


, has lot color, lot number and customer bundle 
number. 











ASSORTING SHIRTS AS THEY 
COME OFF FOLDING MACHINE 











q NO MARKS on CUSTOMERS’ PIECES . NO MARKS TO LOOK FOR 
ON REPEAT BUSINESS. Tags are removed at wrapping after checking 


bundle against invoice. 
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REMOVING LOT-SYSTEM TAG m 
AT WRAPPING Cc 
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Many a laundry owner has started 
using Ozonite because of its 
obvious convenience — because, 
being complete, it goes into the 
washers without pre-mixing. 

















This COMPLETE Soap 


is famous for the 
COMPLETE Satisfaction 


it gives! 








oS 


eget 


a WF 


Q 


But most laundryowners stay with Ozonite, not only be- 
cause of its convenience, but also because its uniform 
performance in the washroom is so outstandingly satis- 
factory. 

No other soap can provide quality control equal to 
Ozonite’s. The secret lies in the exclusive Ozonite for- 
mula — top grade neutral soap and selected builders 
blended in a way that assures a uniformly balanced 


washing mixture. 


Ozonite washing gives complete satisfaction to your 
customers because of these three important factors: 


1. Thorough dirt removal 
2. Excellent whiteness maintenance 


3. Exceptional safety to fabric 


Ozonite washing gives complete 
satisfaction to you because it pro- 
Y) vides economical, time-saving, 
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WASHROOM 
EFFICIENCY EXPERT 


Yp profitable production — with mini- 
mum supervision. 


COesittrt kant 


CINCINNATI, OHIO 
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For Efficiency, Economy and Dependability...rely on 


WASHERS and DRYERS 


Huebsch, the world's largest manufacturer of open-end 
drying tumblers—and now manufacturing the ‘newest 
and finest open-end washer—offers the equipment 


you need to give satisfactory service at a 


' 


profit. Ask your Huebsch representative for 


full details—or write directly to us. 


HUEBSCH OPEN-END TUMBLER 
Choice of four sizes—Available in 
both laundry and drycleaning models 





HUEBSCH 

OPEN-END WASHER 
37” x 18’ cylinder; rated 
capacity: 50 pounds 


HUEBSCH 5 
MANUFACTURING CO. 
3775'N. Holton St., Milwaukee 1, Wis 


Division of 
THE AMERICAN LAUNDRY MACHINERY CO 


Makers of the famous Huebsch Open-End Tumblers ®© Open-End Washers 

Handkerchief lroners and Fluffers @ Pants Shapers @ Automatic Valves 

Feather Renovators @ Double Sleevers ® Collar Shapers and lroners 

Garment Baggers @ Cabinet. and Garment Dryers © Washometers 
, Spring-Type Filters 
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Starchroom’s Laundry Primer 


PART XIII 


Training Shirt Operators On 
The Sleever And Bosom Press 


By MARGRET M. RESCHETAR 


OPERATOR NUMBER ONE in our shirt finishing unit 
operates the sleeve press and the bosom press. Before 
commencing operations each day she checks the timers 
on both presses. The sleeve press is set for 10 seconds 
and the bosom press for 15 seconds. 

Assuming that the unit is in full operation, she per- 
forms these steps in the following order: 

1. Picks up a shirt from the backing press 

2. Makes lay on the bosom press with same shirt 

3. Closes the bosom press 

4. Unloads a shirt from the sleeve press and places 

it on the hanger 

5. Picks up a shirt from the damp box 

6. Loads it on the sleeve press 

She then repeats this eyele. 

We start with loading the sleeve press. Before train- 
ing the operator we explain the operation of the press 
and the motions she must follow in loading it. We have 
her go through these motions several times before plac- 
ing a shirt on the press. 

If she can visualize the letter “C,” as she would write 
it, the position of the four clamps and the order in which 


she uses them will become immediately clear to her, thus 


2 —— @ 


iC 


3— 4 


1—Right Clamp 
2—Left 
3—Left Clamp 
4—Right Clamp 


Clamp 


With this pieture in mind she is ready to load the press. 

This is how we tell her to do it. 

1. Take a shirt out of the damp box with the right 
hand grasping the tip of the collar, fingers on the inside 
and thumb on the outside. Now swing the shirt in front 
of you and, as you do so, grasp the free tip of the collar 
in the left hand. 

2. Rest the shoulders of the shirt on top of the sleeve 
form and, with the left hand between the sleeve forms, 
gently pull downward, still holding the right side of the 
collar. When the sleeves are all the way down on the 
form, release the collar from the right hand. 

3. Your left hand is still in between the forms. Bring 


Illustrations below show the sequence of operations performed by operator number one in loading the sleever. From left to right: taking a shirt 
from the damp box; preparing to rest the shoulders on top of the sleeve form; and pulling the sleeves down on the form 
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why acid-type 
whitening is best 


Here is the sensational new fluorescent sour that 
is completely changing laundering practices. Many 
laundrymen found that using a fluorescent dye in 
the presence of alkali, suds and soil resulted in 
off-color, or tinted work. This old procedure was 
virtually mixing a white dye with soil — similar to 
using a white paint over a dirty surface. 


It seemed logical to Standard chemists that the 
right place for fluorescent dyes to be fully effective 
was in the last, or sour operation — after all soil, 
alkalis and bleach had been removed. 


So Standard developed a new acid-type whitener 
called Ultex. It is Ultex, combined with highly 
concentrated sour, that makes ULTRA-LITE far 
superior to other products of this type. 


Many plants where whiteness-retention tests have 
averaged 95% report that the use of ULTRA-LITE 
has increased whiteness retention to 100% or better. 


STANDARD CHEMICAL 


CONSULT YOUR KEEVER 
SALES -SERVICE MAN 


LAUNDRY) 


THAN 
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eliminates blueing — 
saves time 


The reason for blueing is to overcome the yellow 
or gtay cast left in fabrics after washing. Since 
such casts are eliminated with ULTRA-LITE, blue- 
ing is no longer necessary. This saves machine time, 
labor, blue and hundreds of gallons of water daily. 


If a definite blue cast is desired, blueing may be 
used without affecting ULTRA-LITE’S efficiency. 


less bleach— 
longer fabric life 


Users of ULTRA-LITE find that the amount of 
bleach in the bleaching operation can be reduced 
25% to 35%. Since bleach reduces tensile strength, 
less bleach means longer life for fabrics. 


DIAMDARD Cm, 


COLUMBUS 15, OHIO 


A Subsidiary of THE KEEVER STARCH CO. 
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Above, left to right: operator brings buttonhole side of right cuff around cuff block; holds both gussets of right cuff at base of cuff block and 
brings clamp forward; holds yoke of left sleeve with right hand between sleeve forms; holding right sleeve taut, touches clamp knob 


it up to the right cuff block and take hold of the button 
side of the cuff, thumb on the inside and fingers on the 
The right hand brings the buttonhole side of 
the cuff around the block, meeting the button side a lit- 
tle past the center of the cuff block. Be sure it is pulled 
tightly. With your left hand hold both gussets at the 
base of the cuff. With your right hand reach for the cuff 
Clamp and pull forward 

$e sure the seam is not directly on the expander itself 
but on the expander slot. We judge the correct position- 
ing for ironing by the deep ridges on the cuff. The edge 
of the cuff must line up with the top ridge. 

$. Reverse the procedure for the left sleeve. The 
hand holds the after the cuff has 
tightly wrapped around the cuff block. 
5. Continue working on the left Move your 
hand down the sleeve and grab the yoke and_ hold 
taut. This is done with the right hand between the 
sleeve forms and to the back, At the same time with 
your left hand grasp the underarm seam. When you have 


outside 


right 


now been 


gussets 


sleeve. 


pulled both hands downward and are holding them taut, 
vently touch the black knob with your left wrist. 

6. Release both hands and, with your left hand, reach 
for the yoke of the other sleeve and, with the right hand, 
reach for the underarm seam. Stretch the sleeve and 
gently touch the black knob with your right wrist. 

7. Move hands quickly to the “start”? buttons 
shut your press. 

Be sure you notice the operator’s foot aetion when 
doing steps five, six and seven. The operator should 
keep her left foot forward with her right foot back 
about a step. Both knees should be slightly bent. This 
not only eases her back but puts her in position to pivot 


and 





Editor's Note: This series is not an endorsement by 
STARCHROOM of equipment used in the illustrations. Many 
pieces of equipment made by many manufacturers are 
capable of producing highest quality work. Those illus- 
trated happen to be presently in Miss Reschetar’s plant. 

Also, it is regrettable that, due to an error in proof 
reading, the backing press was omitted from the list of 
equipment in last month’s article. The full set of shirt 
finishing equipment appears in the sketch on the follow- 
ing page. 











Left: shirt with french cuffs in correct position on sleever for finishing in the cabinet. At right (above): removing shirt from the backing press 
by grasping center of collar in left hand and (below) grasping last buttonhole with right hand as the shirt swings forward 





STARCHROOM 


February 15, 1953 


aves SHOE LEATHER 


for Your Washman 


"4 Saves 


$$$ for You 








Signals When Load is Washed. At completion of 
entire washing formula, Control stops and signals 
that load is ready to be removed. 


No Compressed Air Needed. Solenoid-operated wa- 
ter inlet valves and electro-hydraulic drain valve 
...no compressed air required to operate either the 
Control or Washer. 


By saving time, needless steps, and dollars in 
washing small loads, the JUNIOR CASCADE Washer 
with new Rinsomatic Control quickly pays for itself. 


LAUNDRY JOURNAL 


The new 30x15” JuNior CascapE Washer with 
RINSOMATIC Control, saves steps, time and dollars 
in washing small lots, specials and go- backs, or in- 
dividual bundles. 


The JUNIOR CASCADE, with its 25 lbs. dry wt. 
capacity, washes small loads in a jiffy ... cuts wash- 
ing costs by relieving your other washers of under- 
capacity loads. 


The AMERICAN RINSOMATIC Control saves steps 
and time for the washman by providing a set wash- 
ing formula of 3 suds and 3 rinses. Yet it is flexible in 
operation for varying the number of suds and rinses. 


Stops and Waits for Supplies to be Added. After the 
lst and 2nd suds and before the final rinse, the Con- 
trol stops, signals (by light and buzzer) and waits 
for supplies to be added... avoids having to watch 
washer for when supplies are needed... prevents 
overlooking addition of supplies. 


Rinses Automatically. After last suds, Control pro- 
ceeds, without stopping, through first two rinses... 
operator does not have to return to washer until 
final rinse. 


The 


“S AMERICAN 


LAUNDRY MACHINERY CO. 


CINCINNATI 12, OHIO 
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A Sketch shows position of each piece of equipment in shirt unit. Num- 
bers indicate operators one, two and three. Arrows point to equipment 
each operates 


<@ illustrations at left show operator making lay on the bosom press as 
described in steps two through six in the text below 


to the right as she turns to unload the backing press. 

If the shirt has french cuffs, be sure the seam at the 
base of the cuff is on the base of the cuff block for cor- 
reet ironing position. 

Operator number one has closed the sleeve press, 
pivoted to the right and is ready to load the bosom 
press. This is how we tell her to do it. 

1. Remove the shirt from the backing press by grasp- 
ing the center of the collar in the left hand. Pull it 
toward you. As the shirt swings forward grasp it with 
the right hand at the last buttonhole. 

2. Move both hands toward the head of the press 
with the right hand leading. Follow the outline of the 
press. The right hand passes between the neckband post 
and the neckband assembly, toward the back of the 
buck where it curves, and continues all the way down 
the far side of the buck. 

3. Your left hand, meanwhile, has stopped in back 
of the center of the collar block. 

4. The left hand moves from the collar, down to the 
shirt tail of the button strip. Remember, all this time 
vour right hand is still holding the tail of the buttonhole 
strip. Hold the shirt firmly with both hands and bring 
them together over the buck. By pulling them firmly 
vou will be able to position the shoulders over the head 
end of the buck at the same time. 

5. Position the top button in the square provided 
for in the collar post with the left hand. With the right 
hand bring the other side of the neckband around the 
post until the two edges meet. Place the right thumb 
and index finger on the button and buttonhole strips at 
the base of the collar band. 

6. Fasten the collar clamp with the left hand. Be 
sure that a very small portion of the neckband protrudes 
from under the clamp. This insures ironing all of the 
button and buttonhole strips. 

7. Both hands are free. Move the right hand to the 
bottom of the buttonhole strip and grasp it. With the 
left hand grasp the portion of the tail that hangs off 
the edge of press. Pull slightly to straighten it out. 

8. Grasp the tail at the buttonhole side and pull taut. 
Lift it a bit. While still holding the strip taut with the 
right hand, go down the whole length of the buttonhole 
strip with the left hand, from the collar to the last but- 
tonhole, and keep your hand there. Adjust the tail of 
the shirt with your right hand and bring the tail band 
clamp over. Remember, vour left hand has not moved 
from its position over the last buttonhole. 

You will note that we have printed the word STOP 





Faster Production — ] 0 
finishes both sleeves, includ- . 
ing plackets in 10 seconds! G 0 0 D R F A S 0 N S 


Improves Finishing—presses 
fullness out—not wrinkles in! why you should 


can get good production the 


first day. SLEEVER 


Increases Output — 
fits into 2, 3 or 4 girl units. 


Cuts Maintenance Time — 
fewer moving parts; can also be 
repadded in less than one minute! 


Conserves Floor Space —needs 
only 2 feet square of floor space. 


Eliminates Tearing — 
gentle pressure of unique method 
prevents tugging. 


Handles All Shirts —perfect 


finish on long or short sleeves, 
dress or sport, 13% to 19% in. 
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Greater Profits —capable of 
paying for itself in less than one 
year—as proven by case histories. 


10 Saves You Money—about 1 


the price of other automatics. 


Only $795 


f. o. b. factory 


Write, phone or wire for complete informatio 
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4 powerful reasons why you 


get more of what you want in 


1953 CHEVROLET 


Advance-Design Trucks 


MORE TRUCK FOR LESS MONEY! Chevrolet trucks list for less 
than any others of comparable specifications. Yet they bring you 
features and advantages found in few other trucks. For example, 
the advanced Loadmaster engine—standard in 5000 and 6000 
Series heavy-duty and forward-control models (optional on 4000 
Series heavy-duty trucks)—now has a new high-compression ratio 
of 7.1 to 1, and delivers even more horsepower than before. 


FACTORY MATCHED TO YOUR JOB! Every unit of the Chevrolet 
truck you buy is balanced to the job. Tires, axles, springs, engine, 
frame, body and brakes form a team carefully engineered for the 
greatest efficiency —and the lowest cost. 


GREATER VALUE IN FEATURE AFTER FEATURE! Two great valve- 
in-head engines—the Thriftmaster and the Loadmaster—provide 
greater gasoline economy. Hypoid Rear Axle, Unit-Designed 
Bodies, Flexi-Mounted Cabs and many other Advance-Design 
features offer value unmatched by any other truck at such low cost. 


MORE RUGGED THAN EVER! In 1953, Chevrolet trucks are even 
sturdier. Bigger, more durable brakes on many models; heavier, 
more rigid frames and stronger construction lengthens truck life 
and lowers your hauling costs. See your Chevrolet dealer. Chev- 
rolet Division of General Motors, Detroit 2, Michigan. 
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CHEVROLET ADVANCE-DESIGN 
TRUCK FEATURES 


TWO GREAT VALVE-IN-HEAD ENGINES— 
the Loadmaster or the Thriftmaster —to 
give you greater power per gallon, lower 
cost per load. POWER-JET CARBURETOR — 
for smooth, quick acceleration response. 
DIAPHRAGM SPRING CLUTCH —for easy- 
action engagement. SYNCHRO-MESH 
TRANSMISSION —for fast, smooth shift- 
ing. HYPOID REAR AXLE—for dependa- 
bility and long life. TORQUE-ACTION 
BRAKES—on light-duty and medium-duty 
models and on front of heavy-duty models. 
TWIN-ACTION REAR BRAKES—on heavy-duty 
models. DUAL-SHOE PARKING BRAKE—for 
greater holding ability on heavy-duty 
models. CAB SEAT—with double deck 
springs for complete riding comfort. 
VENTI-PANES —for improved cab ventila- 
tion. WIDE-BASE WHEELS—for increased 
tire mileage. BALL-GEAR STEERING — for 
easier handling. UNIT-DESIGNED BODIES — 
for greater load protection. ADVANCE- 
DESIGN STYLING—for increased comfort 
and modern appearance, 
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in sales 
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SPREADER 


Manufactured by M. A. POCOCK 1234 Central Ave. N.E. 
Minneapolis 13, Minn. 


The IDEAL machine for Laundries, Hotels and Institutions having from 800 to 2500 


sheets and spreads a day. (In Lots or Fully Identified) 

ONE Operator can do the work of two if not three hand shakers and with far less fa- 
tigue. Operators remain ON the job. Labor turnover on the toughest hand labor job in 
laundry is greatly reduced. 

lroner production can be materially increasedthrough the use of higher ironer speeds 
and a continuous flow of work. Racks hold from 80 to 90 sheets doing away with con- 
stant pole or feed board changes. 


(Three racks standard equipment with each machine. ) 
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At left (from top to bottom): operator completes the lay on the bosom press as described in steps seven and eight on the preceding page. Note 
that the tail band clamp has been brought over in bottom left hand illustration. At right: smoothing out the buttonhole side of the bosom 


(top); smoothing out the button side of the bosom (center). In unloading a shirt from the sleever (bottom) 


with the left hand as it comes into view 


with chalk on the press cover. This position is marked 
to remind you that your left hand goes down the but- 
tonhole strip only to the last buttonhole. This not only 
insures that the lay is made correctly. It also serves 
as a safety precaution. If your hand goes below the last 
buttonhole it will get in the way of the tail band clamp, 
which will pinch your fingers as it comes over. An opera- 
tor without fingers doesn’t help much! 

9. Spray the shirt. 

10. After the tail band clamp is over and the above 
directions have been followed to the letter do not pull 
at the shirt tails. This pulls the shirt too tight and ac- 
counts for the wrinkles in the pocket and around the 
neckband. Move the left hand upward on the buttonhole 
strip—up in front of the neckband post. Keep it there. 
With the right hand flat, smooth out the shoulder. Move 
the right hand away from the left hand and toward the 
back of the press 

11. Move the left hand downward, opposite the 
pocket and still on the buttonhole strip. With the right 
hand flat, smooth out the pocket. 

12. Now for the button side. The left hand brushes 
over the shoulder of the shirt from the collarpost toward 
the yoke and holds the shirt there. Meanwhile your 
right hand has moved to the tail of the button strip 


the operator grasps the collar 


and pulls the strip. This is the only time we allow the 
shirt-tail to be pulled after the tail band clamp is over. 

13. Close the press. 

Steps 10, 11 and 12 can easily be remembered if you 
say “shoulder, pocket, button and shut.” Repeat this 
each time the operator makes this lay and after a few 
times have her say it with you. 

As the operator pushes the buttons to close the press 
she turns to the left and is on her way to unload the 
sleeve press. This is how we tell her to do it. 

Take a cuff in each hand. Pull upward and toward the 
right. As the collar comes into view, quickly transfer 
the cuff in the left hand to the right hand. You are now 
holding both cuffs in the right hand. Grasp the collar 
with the left hand and swing the shirt onto the hanger 
with the label of the collar face up. On the way back 
take a shirt from the damp box and proceed to load the 


sleeve press [ 





Next month Miss Reschetar will discuss the train- 
ing of shirt operator number two, describing in 
detail how the various lays are made on the col- 
lar and cuff press, the yoke press and the backing 
press. 
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Wrap-0-Matic feeds and cuts cor- 
rect paper lengths for various 
sized packages— Automatically! 


Wrap-0-Matic speeds packaging 


operations. 


Wrap-0-Matic makes an expert 
wrapper of any inexperienced 
employee. 


Wrap-0-Matie was designed spe- 
cifically for the Laundry Industry. 


Guarantee 


The WRAP-O-MATIC is unconditionally guar- 
anteed against defective parts, material and 
workmanship for a period of one year. It is 
made of the finest materials available and will 
withstand punishment far beyond the ordinary 
call of duty. Manufactured by a leader in the 
equipment field. 


STARCHROOM LAUNDRY JOURNAL 


4 


Wrap-0-Matie aa 
MODERN...STREAMLINED... > COMPACT!!! 


The American Laundry Machinery Co., 
Cincinnati 12, Ohio 
Please send us, without obligation, your Wrap-O-Matic brochure. 


NAME 
FIRM 


ADDRESS 
CITY & STATE 
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Everybody knows where 
the Lincoln Memorial 
can be found... but 


how many newcomers, transients and other prospects 
in your community know what services you offer? 


Tell them easily and economically through the 
‘yellow pages’ of your telephone directory. Surveys 
the country over prove that 9 out of 10 shoppers 
use the ‘yellow pages’ to find buying information. 


The ‘yellow pages’ introduce your business and 
sales story into homes, shops and offices all over town. 
They lead new prospects to you and serve as a 
constant reminder to old customers. 


Why not let ‘yellow pages’ advertising tell every- 
body where you are located and what you offer? 


CALL YOUR LOCAL TELEPHONE 


BUSINESS OFFICE FOR MORE DETAILS 
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Letters to the Editor 


New Plant Figures Questioned 


Dear Editor: 

I read with interest your article in the January 15th 
SrarcHROOM LAUNDRY JOURNAL entitled, “The Bakers 
Tell The Facts.” I personally question some of these 
facts that result in the statement that they have 
reached the break-even point. We have a similar type 
of operation with volume and investment figures com- 
parable to those of Queen Quality Laundry. The only 
difference is that ours is a separate corporation and, 
therefore, all costs must be charged to the separate 
operation. This, in turn, gives us a true picture of just 
where our break-even point actually is. 

While I realize that the article published is not a 
financial statement, I could not find where the Bakers 
charged such things as interest on investment (which 
would be considerable), power plant costs, or supply 
costs. It may be that the cost of these items is carried 
by the main plant since it is all under one corporation. 
My point is that these are actual costs which must be 
charged to the “down-river” operation in order to get 
a true break-even figure. 

Using the figures supplied in the article, there is an 
average weekly volume of $1,200. The productive pay- 
roll is 40 percent, or $480. Rent, taxes, insurance and 
depreciation amount to $700. Sales promotion is an- 
other $100. This gives a total of $1,280. Productive 
supplies must be at least eight percent which, with 
power cost of approximately four percent, would mean 
a minimum of another $140 per week that must be 
charged to the operation. Interest charged on the in- 
vestment is, naturally, unknown but it is definitely 
another large non-operating expense which should be 
included. 

Please do not misunderstand me. I believe the Bakers 
have the right idea and I’m sure they will have a very 
successful and profitable operation. I am only pointing 
out the facets as they appear in the article so that some 
unsuspecting laundryowner does not think that reach- 
ing the break-even point is “just as easy as that.” 


AN INTERESTED READER 


Many thanks to the interested reader for sending us 
his comment on this article. We are withholding his 
name at his request. 

As stated in Srvarcuroom last month, one of the 
primary functions of a trade journal is to pass along to 
its readers facts and figures which will enable them to 
operate their plants more efficiently. In the case of the 
article referred to above we presented the facts as the 
Bakers revealed them to us. Elsewhere in that issue we 
stated that we were impressed with the freedom with 
which the management discussed the statistics. We also 
stated that, if all laundryowners would give us similarly 
complete information, as the Bakers did, all of our 
articles would be more factual and all members of the 
industry would benefit thereby. 


(Continued on page 56) 
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outed 
LOADS WASH FASTER... 


BETTER WITH ESCOLITE 


ESCOLLOID 
DRISUDZ 


ESCOFOS 


ESCOL 77 


DESOIL 


ESCOMO BLUE 


It’s easy to turn out bright, snappy bundles in a hurry 
with DRISUDZ. Simple, too, because DRISUDZ 
does the whole washing job — all the way thru the 4S oO t L g oO ina Rg 
formula — no extra soap or builder needed. Just 

add it dry on the break and in the suds. No measur- 

ing —no weighing —a rich, creamy, go-to-work 

suds will tell you when you have enough DRISUDZ, CHLORESCO 
and the “locked-in” soap-builder ratio of DRISUDZ 
will always get you a clean, sparkling load. 


OLIVESCO 


Your Cowles Technical Man will be £ s  @) s AVO MM * 


glad to demonstrate a//-the-way-thru 
washing with DRISUDZ in your plant. *East of Rockies Only 
Call him today through your Cowles 


é # Dealer or write us. : 
é 


COWLES CHEMICAL COMPANY 


7016 EUCLID AVENUE ° CLEVELAND 3, OHIO 











WRITE FOR YOUR COPY 
OF THIS NEW BOOKLET 


“ALLEGHENY 


METAL 
in the 


LAUNDRY 
INDUSTRY” 


24 fact-filled pages of in- 
formation and pictures 
for you on the advantages 
of stainless steel in laun- 
dry equipment—/ree on 
request. 


SEND FOR IT TODAY 
ADDRESS DEPT. L-38 
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al Metal 


for Laundry Kquipment 


STAINLESS STEEL 





Stainless steel, in modern laundry 
equipment like the washers and ex- 
tractor basket illustrated above, not 
only does everything you're looking 
for, but does it best! No other metal 
gives you as much of the qualities that 
matter: hard-surfaced ruggedness that 
can take a daily beating and still retain 
lifetime beauty of appearance .. . re- 
sistance to corrosion by any solutions 
or cleaners you use ... ability to retain 
heat and maintain washing tempera- 
tures... great strength, long life and 
constant ease of cleaning. 

Yes, by any yardstick you care to 
use, stainless steel is far and away the 
ideal metal for laundry equipment— 
and it has 20 years of superior per- 
formance in washrooms coast-to-coast 
to prove it. @ The next equipment 
purchase you make, look for and in- 
sist on Allegheny Metal, the time- 
tested stainless steel. 


gLLEGHENY 
UDLUM 


STEEL CORPORATION 
Pittsburgh, Pa. 


Nldlixd leading. Producer 
of Stills Stel 
i JU [ond 


W&D 3266 


ALLEGHENY METAL is stocked by all 
Joseph T. Ryerson & Son, inc. warehouses 
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It takes plenty of hard work to post results daily. Here, Renton (left) 
and his son, Tom, route supervisor, pore over results just before posting 


Why Shepherd’ 


NDRY JOURNAL 


Qa ae Banmd tea / 2 


/ 


No contest here, but a daily summary on push services help make the 
push a little stronger. Competition comes naturally 


s Sales Contests 


Pay Off 


San Antonio laundry uses psychology 


to arouse 


: 
routemen s 





Shepherd's five ingredients for a successful sales 
contest: 
1. Daily posting of up-to-minute scores. 
2. Good-natured needling to stimulate interest, 
rivalry. 
Realistic quotas or objectives. 
Short-time contest duration. 
Insurance against individual run-aways. 











SALES CONTESTS are invariably suceessful when you 
keep the men really interested, spirited enough to put 
up their own money Nn side bets on the outcome, and 
scrappy enough to challenge the winners if they lose 

For the laundryowner and dryeleaner who stages con- 
tests only once or twice a year that may not be much of 
a problem. But the man who plans regular sales con- 
tests without keeping those thoughts in mind frequently 
is missing the boat, in the opinion of a man who ought 
to know—Paul Renton, Jr.. of Shepherd Laundries in 
San Antonio, Texas 

Mr. Renton ought to know because sales contests are 
the stock-in-trade of his business. He never stops plan- 


ning the next one, never stops working on the present one 


and, after long vears of figuring the angles and studying 
the failures, practically never has one that doesn’t get 
the job done 

“We have contests whenever things start to lag a bit,” 
says Mr. Renton. “No matter how many we have, the 
men don’t seem to get tired of them. That’s probably 
hecause we work to keep them interested, You can’t 


: 
enthusiasm 


schedule a contest and then let it rock along by itself 
You have to plan it so the teams are evenly matehed 
and you have to make sure it’s set up so one man can't 
run way with it. There are always a few front-runners 
With a tendency to do that, and if you let them do it, 
the contest will be ruined. The others will just give up 

“And you have to make sure the contestants know 
at all times just what’s going on and where they stand 
If they don’t they’re going to lose interest. They might 
keep up their extra effort, but it won’t be as strong.” 

Since Shepherd’s is one of the most diversified plants 
in the CILYV, Mr 
goal. Sometimes the contest 
increase. Sometimes it is for 
Usually a contest helps launch any new service. 

One recent contest at Shepherd’s was typical of many 
throughout the year, Business was lagging and Mr. Ren 
ton wanted to stir things up a bit. As a goal he set up a 
10 percent increase over the previous month and he 
selected two team captains. The captains then flipped 
a coin for first choiee and alternated in choosing thei 


fenton is never at a loss for a contest 
is almed at over-all sales 


a specific depart ment 


respective teams 

By using a percentage figure as the goal, Mr 
didn’t have to worry about the teams being unbalanced 
If the biggest routes all ended up on the same team, 
that 


fenton 


team would be far out in front in dollar volume 
But the good-route men had no better opportunity than 
the achieve a 10 percent except by 
greater effort or aggressive salesmanship 
balance, then, was built in 

The time run for four 
“Probably the biggest danger to the success of a con 
test,” according to Mr. Renton, “is to let it run over too 
long a period of time. They have to be short and snappy, 
but long enough to do the company some good and 


others to gain 


more Team 


contest Wis set to weeks 
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maybe to help routemen form habits of whatever extra 
efforts they might be putting on. If they run more than 
a month they tend to resolve themselves into just plain 
routine work and then they mean nothing at all.” 

Bulk routes, such as hospitals, were left out of the 
contest. Routemen have too little control over volume 
on such runs. 

As the contest progressed, two factors kept interest 
at a fever pitch, One of them entailed a lot of work for 
Mr. Renton and the team captains. Near the end of 
each day they figured up the percentage of increase 
to-date for each man and posted it on a scoreboard. 
Rather than enter the actual percentage increases, how- 
ever, all of which would be under the figure 10, Mr. 
Renton called the goal 110 pereent of the previous 
month’s business. It looked much better on the bulletin 
board to have numbers like 10 or 20 instead of 1 and 2. 
These figures would stay on the board until the next 
day’s totals were in and then be changed for that day. 

“You have to let them know where they stand every 
minute,” he claims. “If they can’t see it whenever they 
come in, they slack off a bit. That means a lot of work 
for us, but it’s necessary in order to make the contest 
work satisfactorily.” 


Side bets fan interest 


The other factor that fanned interest was a constant, 
good-natured needling. Mr. Renton indulged in it him- 
self, particularly in front of groups, because it was con- 
tagious, It was reflected in the nicknames listed on the 
scoreboard, and it led to side bets among the men them- 
selves, which stimulated the competition. Once they had 
committed their own money, Mr. Renton knew his wor- 
ries were over. 

The daily posting builds suspense. This is particularly 
true after the men have been fooled a few times. In a 
recent contest, for example, the men who posted the 
highest daily scores during the last four days and 
seemed certain to win, didn’t even come close in the final 
tally. And for win, place and show, the totals had to be 
figured two places beyond the decimal to determine the 
final results. No man on either the winning or losing 
team fell short of the 110 percent goal. 

It was so close and spirit ran so high that the losing 
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Daily posting of contest prog- 
ress led to this development. 
Renton points to men's records 
for previous year, in graph 
form, to compare with 1953 
standings 


team immediately challenged the winners to a three- 
week extension of the contest. Mr. Renton paid off and 
then slated the extension as a new contest with new 
prizes. Cash prizes were awarded to individual winners 
of the first contest. The team prize was a chicken dinner 
at which the losing team ate beans. In both contests a 
new shirt was given to the top man during each week 
of the contest. 

Mr. Renton never tells the men when a contest is com- 
ing. He states that if he does, they have a tendency to 
hold back before the contest and “save” their new 
accounts, Also, he has found it is important to estimate 
the quotas as near as possible to what the men ean 
actually produce in order to avoid discouragement. 

The principle of posting daily results was so valuable, 
he has decided to use a variation of it during 1953. He 
has put up graphs showing each man’s daily record 
throughout 1952. In another color, he will keep them 
posted on their 1953 records so they themselves can 
compare it at all times with their own previous per- 
formances. 

Through the years, nearly every type of contest con- 
ceivable has been tried at Shepherd’s. Mr. Renton has 
used them for pillows, blankets, storage, bargain bun- 
dles, unit sales for new services, diaper service, ete. In 
some cases he buys “packaged” contests of a cumulative 
nature. The payoff is in points and a eatalog is fur- 
nished with the price of merchandise listed in points. A 
man can save his points from contest to contest in order 
to get more valuable prizes. 

Once, in introducing a new service, post cards were 
mailed to parts of all routes. The post card announced 
the new service, said a representative would call and 
requested that the resident give the salesman the post 
eard when he called since it was worth vacation points 
to him. Routemen were not told when the ecards were 
mailed until a week later, giving them an opportunity 
to solicit cold for more points. This worked out well. 

In another case, customers were sent letters contain- 
ing envelopes for the routemen and were asked not to 
give the envelope to the routeman unless he asked about 
a particular service. If he did he got the envelope and 
found a dollar bill in it. In cases where a week elapsed 
Mr. Renton would suggest to the salesman that he call 
on certain persons who “might be interested.” O O 
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WHITER WASHES 
GUARANTEED! 


oe pee ay 5 Be a Hf i Mi 4 
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means the difference between 
ordinary washes and BRIGHTER ...WHITER WASHES 


This newest product of Colgate’s Re- mula. It is stable in all laundry 

search Laboratories actually makes bleaching operations. Remember, 

your shirts and other white cotton this new detergent aid is guaranteed. 

work look whiter... your color work Yes, you get your money back if you 

brighter. You can see the difference are not satisfied. 

immediately, and what a difference 

it means in customer satisfaction! 2«\ It’s economical, too! 
All you do is add Colgate Laundry Costs less than 1/20th of a 

Brightener to your regular wash for- cent per Ib. of finished work. 
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OTHER C.P. P. PRODUCTS FOR THE LAUNDRY INDUSTRY 
ARCTIC SYNTEX HD—A new, all-purpose, heavy-duty synthetic detergent 
for washing fine fabrics and general laundering in hard water. 

COLGATE FORMULA 40—A built, high titer soap for heavy-soiled cotton 
washing in soft, hot water. A complete detergent that’s easy to use. 


FREE! The 1953 Handy Soap Buying Guide is completely 
new and revised. Tells you the right soap for every purpose. 
Get a copy from your C. P. P. representative, or write to 
our Industrial Department. 


COLGATE-PALMOLIVE-PEET COMPANY 


JERSEY CITY 2, N.J. *© ATLANTA 5, GA. + CHICAGO 11, ILL. *« KANSAS CITY 5; KANS. «+ BERKELEY 10, CALIF. 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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Towel Roller 

I was asked a question the other 
day that absolutely stumped me, 
since I figured I had seen just about 
every kind of mechanical device in 
the business. The question was 
‘How do you go about rolling up 
roller-towels?” For the life of me 
I couldn’t remember ever having 
paid any attention to the operation 
Seemed simple enough, since all 
you'd need would be a revolving 
shaft with a slot in it so one end 
of the towel could be tucked in to 
start it winding. However, there re- 
mained the trick of getting the roll- 
ed towel off the shaft 

Shortly after this, | asked an en- 
gineer who had worked in several 
linen supply plants and here is his 
pet setup. He says never mind a 
revolving shaft on which to wind 
the towel; use another principle 
involving a rubber roller and fric- 
tion. Mount a soft rubber roller in 
1 metal frame that has high sides 
Motorize this roller with a proper 
size setup of pulleys and a V-belt 
lrive at one side of the metal 
frame, Next, pick out a solid round 
bar just a couple of inches longer 
than the roller, for use as a bar on 
which the towel will be wound. Cut 
istraight slot down from the top of 
each of the sides of the frame to a 
pont as near as possible to the ends 
of the roller, being sure the slots are 
slightly smaller than the solid wind- 
ing bar 
make deep enough grooves so it 
will fit loosely into the slots, and 
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GROOVES NEAR ENDS OF BAR 


KEEPS ROLLER- BAR FROM “CREEPING ” 


lower the bar down and it will lay 
right on top the roller. The grooves 
will keep the winding bar from 
wandering out of the slots 

Now, a couple ol turns ol thie 
towel around this winding bar, and 
the weight of the bar will hold it 
against the soft rubber roller for 
the winding operation, As the size 
of the towel roll increases, the wind- 
ing bar simply rises up in the slot 
while the bottom side of the towel 
roll still rests on the rubber wind- 
ing roller beneath it. Simply stated, 
it works like a friction cluteh. The 
larger the towel roll becomes, thi 
more power is needed to turn it, so, 
in direet proportion to its size is the 
weight of the roll. The more weight 
on the rubber winding roller, the 
nore friction is present to turn it 

My informant tells me it’s easiet 
for an operator to teed the lengths 
of toweling if the towel is fed to 
the windup apparatus by first going 
under another smooth bar or pipe, 
as per illustration, This aets as a 
eulde in keeping the towel rolled 
straight, while the girl is maintain- 
ing a proper tension for a tight, 
compact roll. When completely 
rolled, the bar and towel are slipped 
up out of the slots, and the bar is 
removed and ready for another rol] 

Soft, red rubber” rollers have 
proved best for rolling finished tow- 
els. For rolling wet towels use 
roller ot hard, rough, black rubber, 
since the edges of the wet toweling 
have a tendeney to tear up a soft 
rubber roller 


Maybe it’s “old hat” to most 
linen supply men, but for launder- 
ers with only a little of this service 
it might be interesting to know, 
too, it’s easier to iron wet roll tow- 
els if you first take the trouble to 
roll them while they’re wet. The 
gals can load up the feed trough 
clear across the ironer with the wet 
rolls and start them through. From 
then on it’s just a matter of supply- 
ing the empty spots since they'll 
practically feed themselves as the 
rolls unwind with plenty of drag 
to keep them straight. 
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BOARD S INCH SPIKES 


“Route Numbers 1 
Spiked Route Board 


\ lot of Merlin MeGowan’s pals 
will be surprised to hear he is back 
n the laundry and cleaning busi- 
Seems the hardware business 
Wasn't exciting enough for a man 
with soap suds in his veins, so he 
now holds court at the Waterloo 
Laundry and Cleaning in the Iowa 
city of the same name. Practically 
is first move was to rig up an 18- 
inch length of one- by four-inch 
hoard with three-inch spikes, with 
as many spikes as there are routes. 

This board now sits at the desk 
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The Westinghouse Laundromat 
helps you build profits in the 
quick-service laundry business 


Commercial model Westinghouse Laundromats are 
the lowest priced, most rugged commercial washers 
built today. To quick-service operators this means 
real savings in both initial installation and mainte- 
nance costs. And, best of all, quick-service operators 
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LOWEST PRICED AUTOMATIC 
WASHER IN THE QUICK- 
SERVICE FIELD 


MOST RUGGED, DEPENDABLE 
9 POUND COMMERCIAL 
WASHER BUILT TODAY 


THE WASHER THAT BUILDS 
BUSINESS BECAUSE IT HAS 
OVERWHELMING PUBLIC 
ACCEPTANCE 


using the Westinghouse Laundromat can advertise 
that fact because the Laundromat has overwhelm- 
ing public acceptance. Women prefer to have their 
clothes washed in a Westinghouse Laundromat— 
the world’s best-known automatic washer! 


ALD, Inc. is ready to assist you in every way in establishing a profitable 


quick-service laundry business with 


the Westinghouse Laundromat. 


Write, wire or phone our regional office today. 


3549 N. Clark $t., Chicago 13, Hi. * 834 trwin Keasler Bidg., Dallas 1, Texas 
7402 Sunset Bivd., Los Angeles 46, Calif. 


Write or Phone! Regardless of Where You Are 
@ We will contact you personally to 
discuss the advantages of joining the 
ALD -Westinghouse family of opera- 


ALD New York Inc. * 37-28 30th St., Long island City 1, N. Y. tors. Contact any one of our 4 offices. 


When writing to advertisers please mention 


STARCHROOM LAUNDRY JOURNAL 





40 STARCHROOM 


where the phones are located, and 
as the girls take the incoming pick- 
up calls from customers, they write 
the information on tickets and file 
them on the proper route spike. 
foutemen no longer have to 
bother copying calls from a book 
as in the past. They simply lift 
their calls off the spikes, and get 
going. (Wateh for our January is- 
sue, about 1955, for a real story on 
this plant... or I lose a lot of bets.) 
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Off-the-floor Broom Rack 


Stopped off in Cedar Rapids, 
lowa, to yak-yak with Ken Kowal- 
ski at the Troy Laundry & Dry 
Cleaners and had to leave early in 
order to avoid being fogged-in (im- 
agine fog in lowa in January). In 
spite of the lack of time, I did man- 
age to glimpse a few things you 
may be able to use. For instance, 
most push-brooms and regular 
brooms around a plant get out of 
shape by being propped up against 
a wall with all the weight on the 
business end. Here, more for the 
sake of neatness than to save 
money, such equipment is hung on 
a special rack off the floor. 

A simple device, consisting of a 
short length of °4-inch pipe, with 
the ends flattened to allow for fas- 
tening to wooden cleats in order to 
hold it away from the wall, has 
been fitted with some eight-inch 
lengths of 14-inch rod. These 
lengths of rod are welded to the 
pipe and stick out at an angle of 
about 45 degrees. Janitor equipment 
is held head-up on this rack with 
the handles fitting between the rods 
and the weight of the brooms rest- 
ing on top of two or more of the 
rods 


Heat Control 


Another thing Ken has done to 
take away the heat from his tum- 
blers bears mentioning, too. It’s 
pretty wonderful, in summer, when 
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a line of tumblers is completely 
boxed-in with composition board 
and the heat is exhausted out the 
ceiling, but a lot of plants need that 
heat to help warm the plant in mid- 
winter, especially in the snowball 
sections of the country. Ken has 
hit on a happy medium. 

At Troy there is a big hood over 
the line of eight tumblers, with a 
powerful exhaust fan at the center 
of the line to take the heat out the 
ceiling during the summer months. 
This hood comes down from the 
ceiling to within about a foot of the 
top of the tumblers, and extends a 
bit out past the sides to pull off 
most of the heat. In cold weather 
when the plant can use the heat, 
the fan doesn’t run and the heat 
stays in the plant. If it becomes too 
warm, the fan is run a few minutes. 


Paper Cup Receptacle 


Alongside a drinking fountain in 
the maintenance department at 
Robison & Smith Launderers and 
Cleaners, Gloversville, N. Y., they 
were using a small metal drum as 
a receptacle for the paper drinking 
cups. I could just imagine the 
bottom rusting out of that drum 
from a couple drops of water left 


Holes Drilled In 
Bottom of Drum 


in each cup, except they had drilled 
a lot of little holes in the bottom of 
the drum to keep the water from 
collecting. Indicative of the attempt 
of management to make Robison 
& Smith a pleasant place to work is 
the fact that even the maintenance 
department was as neat as a pin. 


For Automatic Control Service 


With a battery of fully auto- 
matic washers this plant was faced 
with the problem of setting the 
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BE SURE OF QUALITY WORK . . . USE CALGON! 


With Calgon in your washing formula, work 
comes cleaner... gently .. . thoroughly. . . 
consistently. 


Calgon prevents and removes soap film 
exposes fabrics so your formula can get at the 
most stubborn soil. Moreover, with Calgon, all 
the soap, a// the washing compound works. 
You use less soap to get clothes cleaner. White 
goods stay white with less bleach. Colored 
goods stay bright. 


You'll notice the difference in quality . . . and 
the difference is Calgon! 
Calgon makes any soap wash better . . . makes 


any water rinse better. 


CALGON* IS EASY TO USE... CHOOSE THE FORM THAT'S BEST SUITED TO YOUR NEEDS 
for Quality Laundering ...Wetcleaning ... Rug and Upholstery Shampooing! 


stant 
In Calg" 


READY FOR USE OR 
FOR PREPARING SOLUTIONS 


j Calgon in 
Regular form 


FOR PREPARING. 
STOCK SOLUTIONS 





Calgon is the registered trade 
mark of Calgon, Inc., for its vitre- 
xdium phosphate products 


Instant Calgon is available in 25 Ib. drums and in 100 Ib. 
bags. Calgon in regular form is available in 100 lb. bags 
Order from your distributor or write to Calgon, Inc 


CALGON, INC., HAGAN BUILDING, PITTSBURGH 30, PA, 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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washline far enough from the wall 
so they would have access to the 
back of the control units in case of 
breakdown, Not wanting to sacri- 
fice all this space they made holes 
in the wall, four feet wide by six 
feet high, so that they can service 
two of the control panels from the 
same opening. When not needed the 
holes are covered by 4 x 6 plywood 
panels 
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Skid Plank Storage 


Nothing to set the world on fire, 
but here is how they keep those 
long heavy skid-planks out from 
underfoot. Heavy strap had been 
bent into a long U-shape and bolted 


to the wall to keep the planks off 


the floor. The illustration shows 
them holding only one plank, but 
actually these holders can hold two 
wide planks, one above the other, 
along the wall of the garage at a 
point about two feet off the floor. 
Kept oil and water off them, too. 


Shirt Pleat Pins 

I’ve heard more operators com- 
plain about the difficulty of putting 
full-dress shirts through their auto- 
matie body and bosom presses . . . 


pie 


TRESS 
SHIRT 
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guess they haven't been told. The 
girls use pins to hold the pleats 
straight at Troy, and it works out 
well, too. Only thing is, care must 
be taken to be sure the pleats are 
pinned straight before it goes into 
the form. 


STRIPS OF POUNCING-PAPER ” 
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Preventing Garment Slippage 

Those metal topped carts for 
holding drycleaning garments in 
the finishing department are cer- 
tainly handy, except they are 
pretty slippery when piled high 
with trousers and the weight is all 
on one side. Some cleaners glue 
strips of sandpaper along the top 
edge to keep the trousers from slid- 
ing off. Works fine, except it raises 
heck with an acetate material and 
scuffs it up considerable. 

If you have a hat department 
the hatter will have a supply of 
what I believe is called “pounce” 
paper. It comes in 10 by 14-inch 
sheets and is used primarily in re- 
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moving lint from hats. A couple 
strips of this paper across the top 
of the garment cart and you'll find 
it has just enough of the proper tex- 
ture to keep the garments from 
slipping off the smooth surface, no 
matter what the material may be. 
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RING 
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Pin Holder 

This is really a companion piece 
for the pleat pin item since it has 
to do with how to keep pins handy 
for the press operator to use on 
those full-dress shirts. The superin- 
tendent took a little strip of plastic, 
bent it around a hot steam line 
and formed a ring. Next, he made a 
couple of slits in the back of a small 
pin cushion, slipped the plastic ring 
through the slits and forced the ring 
over the top pipe of the guard rail 
around the press. The pins are now 
quite handy to the operators, with- 
out danger of being knocked on the 


floor. O00 
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Fits every size buck 


Use it on all your presses 
presses, body presses and bosom presses. Its 
thousands of loops spring up after every 
operation, permit steam to flow uniformly 
through the entire padding. “Jomac 54” 
resists scorching, is highly absorbent, and 
uniformly porous. It is guaranteed to out- 
* Money back if “Jomac 

oe A 


FULL 54 


collar and cuff 





INCHES 


wear double-faced flannel.* It will save from 
25% to 40% of your press padding costs and 
up to 75% of your pad-replacement time. 
“Jomac 54”—a full 54 inches wide 


size buck. Sold by better laundry suppliers 


fits any 


everywhere. Write for literature and the 


name of your nearest supplier. 


54” doesn’t outwear double-faced flannel 


WIDE ate 


C. WALKER JONES CO., PHILADELPHIA 38, PA. 
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Laundry News Notes 


WATERBURY, CONN.—A recent fire 
at the Valley Laundry, 7 Rushton Place, 
caused damage estimated at $1,500. A 
short circuit in the electrical wiring is 
said to have caused the blaze in the 
laundry. 


PORTLAND, MAINE—The Universal 
Laundry has opened a new call-office 
store in Longfellow Square. Manager of 
the store, which was formerly located 
at 672 Congress St., is Mrs. Norman S. 
Beckelman. 


PITTSBURGH, PA.—A certificate of 
incorporation has been issued for the es- 
tablishment of a business named Run- 
ner’s Cleaners, Dyers & Launderers, Inc. 


HOLYOKE, MASS.—The South Had- 
ley Board of Appeals has voted to grant 
a variance to Mrs. Dora Roberts, author- 
izing the establishment of an automatic 
laundry at 12 Woodbridge St. 


LAWRENCE, MASS.—Thieves who 
recently broke into Wessell’s Laundry at 
4 Gleason St., Methuen, took nothing but 
a handful of pennies from a gum ma- 
chine. 


STONEHAM, MASS.~—The Stoneham 
Laundry has recently adopted the policy 
of offering a 10 percent discount to cus- 
tomers taking their laundry to the pick- 
up store at 5 Franklin St. or to the laun- 
dry itself, located at 22 Gould St. 


PROVIDENCE, R. L—John 8. Cum- 
mings, Jr., vice-president of the Colonial 
Hennessey Laundry Company was one 
of nine new directors elected to the Prov- 
idence Chamber of Commerce. 


ROCHESTER, N. Y.—A recent blaze 
at the Star Palace Laundry on Franklin 
Square destroyed some equipment in the 
workroom. 


NORWICH, N. Y.—A flash blast at the 
Arrow Laundry plant on Park St. caused 
undetermined damage to the two-story 
building and seriously burned two men, 
one of them the co-owner of the laundry. 


STATEN ISLAND, N. Y.—One of the 
gifts awarded to the mother of this New 
York City borough’s first baby born in 
1953 was free laundry and drycleaning 


service from the Blue White Laundry 
Company, West Brighton. 


NEW YORK, N. Y.—David Mozur, 
president of the Champion Laundry 
Company, 456 West 55th St., recently 
was robbed of a $4,800 payroll as he 
was returning to the plant from the bank. 


THE BRONX, N. Y.—A 62-year-old 
watchman was burned to death when a 
fire damaged the Pacific Laundry at 
1263 White Plains Road. 


NEW YORK, N. Y.—New officers were 
elected at the December meeting of the 
Metropolitan Institutional Laundry Man- 
agers Association. Frank Sepkowski was 
chosen vice-president; William Probst of 
the Central YMCA in Brooklyn was made 
secretary, and Michael J. Marchitto of 
the Bronx Veterans’ Administration Hos- 
pital remains as treasurer. 


NEWARK, N. J.—The recent meeting 
of the North Jersey Institutional Laun- 
dry Managers’ Association featured a talk 
by Major Phil Jacot on mobile and sta- 
tionary laundries in the Far East. The 
association has scheduled its 15th annual 
banquet for April 8 at the For-Hills Res- 
taurant, 888 Mt. Prospect Ave., Newark, 
N. J. 


ELIZABETH, N. J.—The Morey La- 
Rue Laundry Company recently hon- 
ored a number of employees who have 
completed 25 years of service with the 
firm at its plant here, as well as in Lin- 
den and Neptune City, N. J., by award- 
ing them gold watches. 


WYLIE, TEXAS—New washing equip- 
ment has been installed at the Wylie 
Automatic Laundry, owned by W. H. 
Hooper. 


HOUSTON, TEXAS — The Ineeda 
Laundry and Cleaning Company at Rusk 
Ave. and Smith St. has entered its 50th 
year of business. Starting with 15 em- 
ployees, the firm now does around $1,- 
200,000 worth of business annually. 


McKINNEY, TEXAS—The McKinney 
Laundry Company, one of the oldest 
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business establishments in this commu- 
nity, was recently destroyed by fire. Dam- 
age may be more than $100,000, it was 
estimated. 


BELTON, TEXAS—The Belton Laun- 
dry and Dry Cleaners has been pur- 
chased by W. W. Barnett and B. Elliott, 
Jr., and will be operated under the name 
of Belton Steam Laundry. The purchase 
was made from Vernon Barge, Bob Wom- 
ble and Lester Tilary. 


STILLWATER, OKLA.—Kelly’s Help- 
Ur-Self Laundry has reopened under new 
management with C. W. Kelty replacing 
Pete Kelly as manager. 


HOOKER, OKLA.—The B and E 
Laundry at 302 Illinois has reopened un- 
der the new management of Mrs. Eula 
Caldwell. It was formerly called the 
Hooker Laundry. 


DUKE, OKLA.—The Ladessa_ Store 
and Laundry on Highway 34 between 
Duke and Mangum has been purchased 
by Mr. and Mrs. W. F. Sanders from 
Mr. and Mrs. Walters. 


OKMULGEE, OKLA.—H. T. McClain 
has purchased and is operating the Star 
Laundry at 420 West Third, an auto- 
matic laundry. 


HILL CITY, KANS.—Mr. and Mrs. 
Chet Baldwin have leased the Grindle 
Laundry and it will be operated by Mrs. 
Baldwin. 


TUCSON, ARIZ.—The Wash Well 
Drive In Laundry, located at 3250 East 
Speedway in the El Rancho shopping 
center, has been opened by owners Joe 
Tofel and Al Gilberg. The establish- 
ment offers both laundry and drycleaning 
service. 


NORWALK, CAL.—A new automatic 
laundry and drycleaning establishment 
has been opened in Norwalk Square by 
Mr. and Mrs. Bennett McLaren. 


ENCINITAS, CAL.—Construction of a 
building to house a self-service laundry 
is underway by owner Burton Grindstaff. 
The site is on South Second St., two 
blocks south of the Encinitas post office. 


SEBASTOPOL, CAL.—The Sebastopol 
Steam Laundry, owned by J. Hodges, 
will soon be sold to Mr. and Mrs. Baxter 
M. Kavanaugh, who have had 40 years 
of laundry experience in Calistoga. 


SANTA BARBARA, CAL.—Walter M. 
Charlesworth is erecting an automatic 
laundry at 128 W. Mission St. 


(Continued on page 46) 
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“Let me tell you— Charlie really values 
those wonderful Swiitt's Soaps” 












































Even though they don’t keep their soaps in a 
bank vault, many laundrymen are much like 
Charlie in one respect: They place top value on 
Swift's Soaps! Here are the reasons why: 


e@ Swift's complete line offers the right soap for 
every need—for heavy soil... for a break... 
for low-temperature washing. 


e@ Swift's soaps always have the quality and effec- 
tiveness laundrymen want for best results. 


@ Swift's Technical Laundry Research Division 
works continuously on soap and laundry problems 
as they arise. 


@ Swift's distribution points from coast to coast 
are strategically located to assure prompt delivery 
of these and other fine Swift's Soaps: 





White Ribbon Chips & Powder * Guaranteed 
Laundry Powder + Formula S Powder °+ 
Break-O Powder * Wool Flakes & Powder * 
Glory Chips 
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SHELBYVILLE, TENN.—Paul T. Fos- 
ter, whose Model Laundry and Dry 
Cleaners was recently destroyed by fire, 
has announced that plans are underway 
to rebuild the plant. He has borrowed 
$20,000 from the Reconstruction Finance 
Corp. to purchase new machinery and 
recondition fire-damaged equipment. 


ELLISVILLE, MISS.—The Economy 
Laundry, Cleaners and Dyers, owned and 
operated by Ken Combs and Earl Knotts, 
has opened in the building next to Jack 
Myers Supermarket. 


ORLANDO, FLA.—The Orlando Steam 
Laundry recently installed new equip- 
ment in line with its policy of continu- 
ous expansion and modernization of its 
facilities. 


HOMESTEAD, FLA. — Redd’s Dry 
Cleaners & Laundry has been sold to 
Richard F. Phelan, Jr., who has changed 
the name of the business to Redland 
Cleaners and Launderers. 


CLEARWATER, FLA. — Vincent J. 
Moran has been appointed supervisor of 
sales for Fashion Cleaners and Laundry, 
1242 §S. Ft. Harrison Ave., it was an- 
nounced by Mrs. Obie Scott, the owner, 
and Capers A. Scott, the general man- 
ager. Mr. Moran has been with Fashion 
for three years. 


JACKSONVILLE, FLA. — Thigpen’s 
Speedy Laundry has been opened at Post 
and Willowbranch, one block from the 
east end of Roosevelt Boulevard. 


MAYFIELD, KY. — The Mayfield 
Laundry Cleaners is completing its new, 
modern building on North Eighth St. 
and will soon move its operations there 
from its former building on East Broad- 
way. 


CHARLESTON, S. C.—The Commu- 
nity Laundry and Cleaners, with Dixon 
Walker as its representative, has joined 
the Charleston Chamber of Commerce. 


SAVANNAH, GA. — Free Brothers 
Laundry and Cleaning Company plans 
to move to a new location at 1015 
Wheaton St. The firm, which has been 
in business in Savannah for 25 years, will 
occupy a new building near the intersec- 
tion of Wheaton and Waters Ave., ac- 
cording to a petition filed with the City 
Council by J. S. Watkins, partner and 
manager of the firm. 


LAUNDRY 


AUGUSTA, GA.—The new laundry 
building being erected by the Veterans 
Administration at Lenwood Hospital is 
rapidly nearing completion. 


PORTSMOUTH, VA. — Hagwood’s 
Launderers and Dry Cleaners celebrated 
the grand opening of their new location, 
4208 Old Suffolk Boulevard, at the Alex- 
ander’s Corner Shopping Center. Arthur 
Cherry, owner-operator of Hagwood’s, 
awarded many valuable prizes to the 
public. 


yn” 


BAY CITY, MICH.—Leigh B. Hudson, 
owner and operator of the Hudson Laun- 
derers and Cleaners, was named presi- 
dent of the Michigan Institute of Laun- 
dering for 1953 at a meeting held re- 
cently. 


WATERLOO, [TOWA—Merlin L. Me- 
Gowan, operator of a Mason City, Iowa, 
cleaning establishment for 10 years, has 
assumed sole ownership of the Waterloo 
Laundry. He purchased the business at 
501 Jefferson St. from H. J. Cornwell, 
L. M. Knott and Glen Roberts. Mr. Me- 
Gowan has installed new steam-air finish- 
ing equipment, modernized both laundry 
and drycleaning processes and will re- 
model the office and plant. 


INDIANAPOLIS, IND.—A_ robbery 
which took place at the branch office of 
the United Laundries and Dry Cleaners, 
Inc., 1502 E. Washington, netted the 
thieves $2,000 from the cashier. 


GARY, IND.—The Building Commis- 
sion has issued a permit for the erection 
of a concrete block structure to house a 
commercial rug laundry to George Kucan 
of 2536 Monroe. 


OTTAWA, ILL.—Construction has be- 
gun on a recently vacated building on 
Jefferson St., converting it to be an addi- 
tion to the Hlinois Laundry Company on 
Columbus St. A passageway wiil connect 
the two buildings. The construction is ex- 
pected to be completed by March 1. 


URBANA, ILL.—Harry J. Millard has 
sold the White Line Laundry, Inc., 723- 
27 S. Neil St., to Hardin M. Boulware 
and William C. Fox of the Model Laun- 
dry Company and Souders Cleaners, 518 
N. Neil St. It was indicated that the two 
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laundry and drycleaning plants will con- 
tinue in separate operation. 


URBANA, ILL.—The “Wash-A-While” 
Half Hour Laundromat, owned and op- 
erated by Edward Schoenburg, has 
opened at 1118 West Oregon St. It is 
equipped with 25 automatic washers and 
three large dryers. 


DECATUR, ILL.—O. C. Henson is 
opening an automatic laundry in the 
building formerly occupied by the Mi- 
chaels drug store at the northwest corner 
of Monroe and Edorado Streets. He will 
start operations with 20 machines. 


SALEM, ILL.—Jessie Chapman has 
filed suit in circuit court against his 
brother, Cecil Chapman, requesting a 
dissolution of an alleged partnership 
known as the Star Laundry in Centralia. 


DANVILLE, ILL.—Royal R. Patter- 
son, president of the Hicks Laundry & 
Dry Cleaning Co., Inc., has been named 
superintendent of the Vermillion County 
Nursing Home by the County Board of 
Supervisors. His wife, Grace, was ap- 
pointed matron of the home. 


CANTON, OHIO—John W. Henrich 
has been appointed new vice-president 
and general manager of the Canton Laun- 
dry & Cleaning Company and _subsidi- 
aries. He succeeds Robert F. Miller who 
has retired after 22 years of service. 


McDERMOTT, OHIO — The Acme 
Laundry & Dry Cleaning Company has 
been opened by Al and Betty Benedict 
in this soon-to-be-booming atomic energy 
plant area near Pike County. Mrs. Bene- 
dict is a former fashion model. 


KAPUSKASING, ONTARIO, CAN- 
ADA—The Kapuskasing Laundry & Dry 
Cleaning Service has been opened on 
Riverside Drive by John Grant. This 
community is just north of Toronto. 


WHITEFISH, MONT.—Mr. and Mrs. 
Anton Heinan have sold the Self-Service 
Laundry to Mr. and Mrs. Melvin Scott, 
operators of a tailor shop located across 
the street. They plan to combine the two 
businesses in the laundry building. 


PORTLAND, ORE.—The Oregon 
Laundry & Dry Cleaning Co. was 
awarded a 1952 safe driving award inas- 
much as the company’s drivers com- 
pleted a full year with no accidents for 
the entire truck fleet—283,512 miles— 
mostly in downtown Portland heavy 
traffic. 0 [ 
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PROOF 


725—The divided door swings open automatically and 
remains out of the way of the cylinder during 
the entire unloading and loading cycle. It closes 


tightly and retains the heat well. 


726—Note finned steam heating coils and the opening 
in the perforated wall to allow cleaning 


729—lII\lustrates hoist type loading equipment. 
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THAT THE BIGMOUTH’ CAN 
SAVE YOU MONEY 


Hoat-Conditioning 
Hand-Shahing 


The Purkett “Bigmouth” Tumbler 
is now heat-conditioning (not a 
drying tumbler). Heating flatwork 
while tumbling it makes it softer, 
mellower, more flexible and much 
easier to handle. “Bigmouth” tum- 
blers tumble the heated flatwork 
until wrinkles and curled selvages 
are removed and the goods are 
ready for the ironer no hand- 
shaking necessary! 


This requires approximately five 
minutes for a full load; however, 
even ten minutes’ tumbling, if pos- 
sible, is better. In the past, shake- 
out tumblers had almost duplicated 
handshaking. Now, with the addi- 
tion of heat, mechanical shake-out 
machines are even more efficient 
than hand-shaking methods and 
have eliminated much labor. 


The 72-inch “Bigmouth” has an 
enormous capacity and loads and 
unloads non-stop. It loads on one 
side and unloads on the opposite 
side, the load traveling in the 
proper direction for further proc- 
essing. One Purkett 72-inch heat- 
conditioning tumbler has the ca- 
pacity to keep several flatwork 
ironers busy. 


The unheated 72” tumbler holds 
200 Ibs. or the full load from one 
48” extractor or one basket of the 
removable basket type extractor, 
depending on the volume which 
will stay in the tumbler without 
falling out of the cone opening. 
The heated 72” tumbler, however, 
has a door which covers the cone 
opening and larger loads of the 
smaller pieces may be tumbled. 


© Enormous Capacity 
© Automatic Reversing 





® Eliminates Hand Shaking 
® Unloads Without Choking 


Partial List of Laundries 


Using Purkett Tumblers 


Peerless Laundry (2) 
Universal Laundry 
Standard Laundry 
Mechanics Laundry 
Woolf Bros. Laundry 
Ambassador Laundry 
Rawlinson's Laundry 
las Vegas Laundry 
Morgan Laundry 
New Method Laundry 
State Laundry 
Stone's Laundry 
Superior French Laundry 
American Laundry 
Avalon Laundry 
Nelson's Launderers 
Palomar Laundry 
National Laundry 
Merlin Laundry 
Crystal Laundry 

Blue Bird Laundry 
Deluxe Laundry 
Nevada Laundry 
Tucson Laundry 
Menk Bros. Laundry 
Model Laundry 

Troy Laundry 
Riverside Laundry 
Peerless Laundry (3) 
Riverview Laundry 
Service Laundry 
Flowers Laundry 
Palace Laundry 
Terminal Steam Laundry 
Abbott Laundry 
Eagle Laundry 
Alhambra Laundry 
Co-Op Union Laundry 
Goodheart's Laundry 
American Palace Laundry 
Oregon Laundry 
Splendid Laundry 
Citizens Laundry 
Salem Laundry 
Pioneer Laundry 
Troy Capital Laundry 
Sanitary Laundry 
Capital Laundry 
Consolidated Laundry 
Banner Laundry 
Davis Laundry 


PURKETT USERS 


San Francisco, Calif 
Portland, Maine 
Kansas City, Mo 
Rochester, N. Y. 
Kansas City, Mo 
Oakland, Calif 
Salem, Ore 

Las Vegas, Nev 
Buffalo, N. Y. 
Butte, Mont. 
Portland, Ore. 
San Francisco, Calif 
Oakland, Calif. 
Los Angeles, Calif 
Culver City, Calif 
Vancouver, B.C. 
San Diego, Calif. 
Great Falls, Mont 
Sacramento, Calif 
Spokane, Wash. 
Los Angeles, Calif 
Reno, Nev. 

Las Vegas, Nev 
Tucson, Ariz. 
Cleveland, Ohio 
Rochester, N. Y 
Cleveland, Ohio 
Pomona, Calif. 
Los Angeles, Calif 
Los Angeles, Calif 
Chicago, III. 
Atlanta, Ga. 

Salt Lake City, Utoh 
Glendale, New York 
Cincinnati, O. 

St. Paul, Minn. 
Alhambra, Calif 
Terre Haute, Ind 
Denver, Colo. 
Buffalo, N. Y. 
Portland, Ore. 
Detroit, Mich 
Bakersfield, Calif 
Salem, Ore. 
Vancouver, B. C 
Boise, Idaho 

San Francisco, Calif 
Denver, Colo 

San Jose, Calif. 
Detroit, Mich. 
Cleveland, Ohio 


are the most progressive laundries, linen 


supplies, hotels and institutions in the world. 


* Warms Tumbling Goods 
* Loads, Unioads Non-Stop 


Purkett equipment is sold by all major laundry machinery manufacturers and by Pur- 
kett Manufacturing Co. Write for additional information on both models 48 and 72 


PURKETT MANUFACTURING CO. 


JOPLIN, MO. 
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On the Mobilization Front 








The date for relaxing construction restrictions, formerly 
set as May 1, 1953, was moved up to January 1, 1953, 
by a recent order. Under the new order, self-authoriza- 
tion is permitted for industrial construction (ineluding 
laundry and drycleaning plants) for 25 tons of carbon 
steel] and 5,000 pounds of copper per project, per quarter. 
The date for increase of aluminum. self-authorized 
quotas from 2,000 to 4,000 pounds has been kept at May 
1, because of a temporary scarcity caused by power 
shortages in the Pacifie Northwest. 


Rental of dress suits, uniforms, costumes, academic robes, 
ete., has been removed from price control on the prin- 
ciple that this service has no significant effect upon the 
cost of living. 


Carbon tetrachloride lias been removed from the list of 
scarce materials. 


Local Price Stabilization Boards have been established 
in several cities and will be set up in many others in 
the near future, the OPS has announced. Each board 
will consist of at least five members: two representing 
consumers, two business, and one the general public 
interest. The boards will be advisory, but OPS district 
directors are supposed to follow their recommendations 
if they are within the law and in line with national 
policy, 

The activities of these local boards will include 
hearings on price violation complaints, applications for 
price increases and for new prices in the retail and 
service fields, exemptions for small businesses, and 
similar functions. 


A cross reference sheet prepared by the Wage Stabiliza- 
tion Board answers questions previously handled by 
Wage-Hour field offices. The form (504) is obtainable 
from WSB field offices or from the Wage Stabilization 
Board, Federal Security Building, South, Washington, 
D.C, 

The WSB has also announced a simplification of its 
Form 100 for filing petitions for adjustments in wages, 
salaries and other compensation. Petitions concerning 
sick leave, health, welfare, pension and _ profit-sharing 
plans require separate forms, which must be filed with 
WSB in Washington. 

During 1952 and 1953 increases in commission earn- 
ings will be permitted up to 15 per cent of total com- 
mission payments to the employee during 1950. 


Wages under $1 an hour have been decontrolled under 
General Wage Regulation 22. This applies not only to 
hourly wages but to those of salaried employees and 
those paid on a piece, incentive or similar basis. 


Increased prices for drycleaning services supplied by 
power laundries and drycleaning establishments in 
the Milwaukee area have been authorized by the Service 
Trades Branch of OPS. The increases allowed are 5 
cents for wholesale and 10 cents for retail drycleaning 
of suits, dresses, ladies’ coats and topcoats. The permis- 


sion was based on the drycleaners’ petition citing in- 
creased costs of materials and labor. 

A price increase for drycleaning services has also 
been granted in the Chicago area. 


The new director of the Service Equipment Division 
of NPA is James L. Oliver, who has heen with NPA 
since April 1951. He sueceeds Cameron B. Lynham. The 
Service Equipment Division includes in its jurisdiction 
commercial laundry and drycleaning machinery, as 
well as office machinery, automatie vendors and so on. 


Restrictions on the use of chlorine have been revoked by 
NPA because the supply of chlorine during the last six 
months has been adequate to meet the demand. 


Revised petition form for wage adjustments. A recent 
Wage Stabilization Board release announced a revision 
of its application form and accompanying list of in- 
structions for the filing of petitions proposing adjust- 
ments in wages, salaries and other compensation. The 
application form, WSB Form 100, and the new instrue- 
tion sheet should now be available in all WSB field 
offices. There are few major changes in the form, which 
has been simplified and brought up to date. It is to be 
used in petitions for most types of adjustments. Major 
exceptions to this rule concern sick leave, health, wel- 
fare, pension, deferred compensation and profit-sharing 
plans. Separate forms are to be used for the latter and 
filed with WSB in Washington. 


Adjustments in commission earnings. Section 9 of Salary 
Stabilization Regulation 5, affecting commission earn- 
ings has been amended, making possible adjustments in 
compensation paid to employees in whole or in part on 
a commission basis, in an amount up to 15 per cent of 
total commission payments made to such employees 
during the calendar year of 1950. This provision is effee- 
tive during 1952 and 1953. 


OPS grants area price increase for power laundries in 
Spokane, Washington. The Office of Price Stabilization 
has recently authorized a five per cent area increase in 
the ceiling prices of laundry services supplied by power 
laundries in Spokane, Washington. The increase does 
not apply to linen and towel service. 


Diaper supply area price increase in Philadelphia and 
Delaware Counties, Pennsylvania, and Camden County, 
New Jersey. Effective December 18, 1952, OPS au- 
thorized a five percent area increase in the ceiling 
prices of retail diaper supply services sold by diaper 
service suppliers located in Philadelphia and Delaware 
Counties, Pennsylvania, and Camden County, New 
Jersey. No increases are authorized on any other serv- 
ices, if any, supplied by diaper service suppliers. 

The same provisions regarding figuring of the per- 
mitted increase, filing, and revoking of previous in- 
dividually granted price increases apply to diaper serv- 
ice as to linen supply. 

OPS defines “diaper supply services’ 


’ 


to mean the 
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Specialists in Laundry 


WYANDOTTE 


CHEMICALS 


than any 
other soap- built product! 





y) RINTEX is a research-proved Wyandotte product — 
greatly improved by a new exclusive Wyandotte 
formulation which includes, among other important 


ingredients, special alkalies and Wyandotte Carsose.* 


New Rintrex gives you more suds, better cleaning 


cas action and at the same time rinses freely and is easy 
antage’: 


. qmprove 
New, #™1 


2» adv 
has these * to use. 


big’ suds New Wyandotte Rinrex can be used with excellent 
“big , . a : 

y makes more results both for the suds and for the break! Try it! 
vickly 





y rinses freely and 4 Save money and get a better job. 


safe and easy to use 
‘ caht- and Ask your Wyandotte representative or jobber for more 
\lent for both lig 


4 exce washing 


data, and a demonstration of new, improved RInTEx. 
ty patil Mesias! clude h 

av -du ° , 
heavy : Ask him also about other Wyandotte laundry products, 
i) and stain ‘ ; 


. $0 . : 
y gives maximum each designed to help you do a better job at lower 


_ it cost. Wyandotte Chemicals Corporation, Wyandotte, 
i laun te : 
ae ee ; Michigan. Also Los Angeles 12, California. 
| Meg. U. 8. Pat. OF 
i in soft water ' 
. am efficiency i 
y maximu 
li 
ds no additional alkali 
y nee 


yandotte 
CHEMICALS 


Helpful service representatives in 138 cities 
in the United States and Canada 


CLEANING 
THE 


WORLD en : . . ‘ 
Largest manufacturers of specialized cleaning products for business and industry 
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@ There’s a lot more to the stories you’ve been hearing about 
ENDURO’S super-toughness. 

Sure, ENDURO Stainless Steel stubbornly withstands bumps and 
bangs—refuses to break down in hard, daily use. Sure, it resists 


wv E a) D i RO.= EB uF i LT M scratching, marring, denting, warping and buckling. ENDURO 
has the high strength of an alloy steel! 


But, ENDURO also resists rust, corrosion and the action of 
commonly used soaps and detergents. No tarnishing, no blacken- 
means ing, no pitting. With proper care, no trouble is experienced with 
bleaches. Easy-to-clean ENDURO stays permanently bright — 
gleaming . . . never needs refinishing. After all, there is no 
Detergent-Proof and plating to chip, peel or wear away. 
The two-pocket, unloading type washers illustrated are com- 
e paratively recent installation; but, they have a mighty long life 
Wear-Resistant before them. No one actually knows just how long ENDURO 
will last. Equipment made of it more than a quarter-century ago 
still is serving faithfully—and profitably. 
Very definitely, “ENDURO-BUILT” means Detergent-Proof and 
Wear-Resistant. 
Republic metallurgists always stand ready to discuss new laundry 
equipment applications or replacement programs with you and 
with your suppliers. Contact them at your nearest Republic 
District Sales Office, or write: 


REPUBLIC STEEL CORPORATION 


Alloy Steel Division « Massillon, Ohio 


GENERAL OFFICES ® CLEVELAND 1, OHIO 
Export Department: Chrysler Building, New York 17, N.Y. 





See and Hear 


“THE STORY OF STAINLESS” 


Full-color, 16 mm sound film 
—27 minutes running time 
Dramatic historic in- 
teresting. Available to quall- 
fled groups without charge 
Requires 16 mm sound pro 


jector. Send name of organ i eae 
ization, type of projector, re [ Ty! y 
quested date to Ideal Pictures iit , (6 : 
Corp., Dept.T-4,65 E. So. WaterSt.,Chicago 1, IIL, | : 
i ® ; 











or write Republic Steel, Dept. K. Cleveland 1,0 








Other Republic Products include Upson Bolts, Studs, Nuts and Rivets—Pipe—Sheets—Plates—Electrunite Heat Exchanger Tubes 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 





February 15, 1953 HROOM LAUNDRY JOURNAL 


your formulas... 


Metso Detergents 


for quality performance 


Running short formulas? Or are they 
regular time? With synthetic detergent, 


or neutral soap? 


Get more out of all of them by 
building with Metso Silicate Detergents. 
sre’? means better dirt removal, 
Metso’s balanced alkali-silica 
component insures this high quality 


from all your formulas. 


Call the Metso distributor in your 
locality for efficient 


team work for an order or advice. 


PHILADELPHIA QUARTZ CoO. 
1160 Publie Ledger Building 


Philadelphia 6. Pa. 


try Metso in these formulas White loads Overalls 


Colored loads Diaper washing 
Short formulas Wiping rags 


Linen supplies Rug washing 
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& 
HH scores again... 


NDRY JOURNAL 





EW INTERNATIONAL TRUCKS 


Proved as only Kl can prove ‘em 


The 307 new features in the New International 
Trucks have been... 


Proved in the world’s most advanced truck 
Engineering Laboratory at Fort Wayne, Ind., 
Proved again on International Harvester’s 
4000-acre Arizona desert Proving Ground. 


For profit-minded buyers. New International 
Trucks offer an unmatched combination of values— 
exactly the right truck for the job, unequalled per- 
formance, lowest maintenance and operating costs, 
maximum driver comfort. 


Built the IH way. Choose from 168 basic models in 
America’s most complete truck line. Each model 
embodies engineering principles, used in Interna- 
tional’s continuing program of truck research and 
development, that have resulted in hundreds of ex- 
clusive International features which have meant 
greater profits for truck buyers. 


New International Trucks are BuILT as only IH can 
build them, provep as only IH can prove them, a 
VALUE only IH can give you. 


Now —the features you want— 
in America’s most complete truck line 


New International styling identified by the IH emblem 
... Exactly the right power for every job. First truck 
builder to offer choice of gasoline or LP gas with Under- 
writers’ Laboratories listing in 114-ton sizes and other 
models .. . Diesel power optional in models rated 22,000 
lbs. and over ... Designed by drivers for drivers—Comfo- 
Vision cab with one-piece Sweepsight windshield. New 
comfort and interior styling . . . Steel-flex frames proved 
best in the field . . . Transmissions to meet any operating 
requirement ...296 Wheelbases ranging from 102 inches 
up... Easy starting and greater fuel economy ... Wide 
range of axle ratios for all models .. . Real steering com- 
fort and control. Sizes from 14-ton to 90,000 lbs., GVW 
rating. Now—See The New IH-Built, IH-Proved Interna- 
tionals at your nearest International Dealer or Branch. 


February 15, 1953 


INTERNATIONAL HARVESTER COMPANY * CHICAGO 


international Harvester Builds McCormick Farm Equipment and Farmall Tractors ...Motor Trucks... industrial Power...Retrigerators and Freezers 


Better roads mean a better America 


INTERNATIONAL TRUCKS 


Standard of the Highway 
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supplying to retail customers on a rental basis of clean 
laundered diapers by the owners of these items. 


Drycleaning service sold by power laundries in St. Louis, 
Missouri. Last June OPS granted a seven percent area- 
wide price inerease in St. Louis for laundry services 
sold by power laundries. This did not apply to dry- 
cleaning, linen supply or diaper services. 

Effective December 20, 1952, the Office of Price 
Stabilization authorized this same seven percent area 
price increase for drycleaning services sold by power 
laundries in St. Louis. No other changes have been 
made in the price order as originally issued. 

“Drycleaning services” are defined as meaning serv- 
ices rendered in the cleaning of garments and other 
items primarily with fluids other 
than water, and include pressing 
the garment or items. 


Philadelphia, Pennsylvania, price in- 
crease. In November OPS granted 
a nine percent area price increase 
for laundry and drycleaning serv- 
ices supphed by power laundries 
in the city of Philadelphia. 

Effective December 18, 1952, 
OPS granted the same nine per- 
cent area-wide price increase in 
laundry and drycleaning services 
when sold by power laundries 
located outside the city of Phila- 
delphia, in Camden, Gloucester, 
and Burlington Counties, New Jer- 
sey, and in the city of Hammonton 
in Atlantie County, New Jersey. 
No changes were made in any 
other provisions of the original 
price order. 


Linen supply area price increase in 
the city of Philadelphia. [ffective 
December 18, 1952, OPS authorized 
& seven percent area increase in 
the ceiling prices of linen supply 
services sold by linen’ suppliers 
located in the city of Philadelphia. 
No increases are authorized on any 
other services, if any, supplied by 
linen suppliers. 

As in the case of area increases 
granted in other cities, the increase 
may be figured on the total amount 
of each customer’s invoice or on 
the established flat price for each 
article, with the usual half-cent 
provisions for rounding off frae- pune 
tions of a cent. If a seller increases 
his flat prices for individual items, 
he must file his new ceiling prices 
within ten (10) days with the OPS 
District Office. 

Also, like all previously granted 
area increases, this supplementary 
regulation revokes any previous in- 
dividual price increases granted by 
OPS for the serviees covered and 
precludes any individual applica- 


Staley exclusive! 


a 


LAUNDRY 


Experts acclaim it as the finest 5-oz., 
congealing laundry starch available! It’s a 
No re-heating .. . 
time cleaning up congealed lots...no waste! 
Your customers get the same smooth, soil- 
resistant starch work . . 
*‘do-overs”’ at a minimum. Get the 250-lb. 
drum with our No-Cost Trial Offer! 


JOURNAL 


creases for those services in that area. 

OPS defines “linen supply serviees” to mean the sup- 
plying to others on a rental basis of clean laundered linen 
or garments by the owner of these items. The term 
“linen” is not confined to articles made of linen textiles, 
but includes articles consisting of any fabric which are 
commonly laundered rather than dryecleaned. 


A five percent increase in retail ceiling prices for power 
laundry and dryecleaning services in the Greater Port- 
land, Oregon, trading areas has been authorized. The 
OPS has also extended to dryveleaning services supplied 
by power laundries in St. Louis, Mo., a previous ceiling 
price increase of seven percent granted on power laun- 
dry services. 


yo-cast 
Trial Offer! 


Find out for yourself how you 
can get that ‘just right” finish with 


Staley Starches 


‘ake a step toward better customer satis- 
faction... take advantage of Staley’s 
generous trial offer! If you aren't abso- 
lutely convinced, after using 4 of our 
trial drum, that Staley Starch does the 
best job under all conditions — that 
Staley Starch saves you time and labor 
return the drum and your money will be 
refunded in full! Try the starch that more 
and more laundry men are using. Write 
today for this Staley no-cost trial offer! 


Your Choice of these 2 famous Staley Starches! 
Staley CAMEO® Laundry Starch 


Staley STAPEX® Laundry Starch 


It’s the remarkable 8-oz. Staley Starch 
made for faster, easier starching! Highly 
refined .. . non-congealing compounded 
especially for use in the wash wheel and in 
automatic starching machines. Flows 
smooth and even. Use our No-Cost Trial 
Offer... see how STAPEX increases effi- 
ciency in your starch room! 


non- 


no lost 


. you keep costly 


—one of the world’s largest 
producers of laundry starches. 


os FROM % 

. * Don't Delay! Send Caupon Today! 

Staleys 
“ings, cil 


STALEY 
Launthy Starches 
.. Sor the Fast Fish! 


A. E. Staley Mfg. Co. 
Decatur, Ill. 
Gentlemen: I'm interested in your trial 
offer on laundry starches. Please have your 
salesman call on me. 


Dept. SLJ-2 


Name 
Company 


Address 





tions in the future for price in- 
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Bubbling over with savings for you... 


Increase washing efficiency with Wrisley WERKRITE products— 
neutral tallow, 42° titre soap. WERKRITE can be built easily into your own 
time-tested formulas . . . dissolves quickly, insures long-lasting suds 
with maximum carry over... rinses freely. 

WERKRITE FLAKES save you dollars. More efficient, 92% soap—you buy 
less moisture. 

If you prefer powder, WERKRITE POWDER will do the job. The same fine 
soap as WERKRITE Flakes—equally money-saving when built or 
added direct at the wheel. 





Other Wrisley industrial soaps include HYTEXAL... 
Werkrite base—already built as a complete detergent and 
ready to use. KOLORTEX ... a low titre soap made 
especially for wools, silks and colors. LT-60... low titre 
red oil soap for quick and efficient soil removal 

during first suds. 


MAKERS OF FINE SOAPS 
SINCE 1862 


ALLEN B. WRISLEY COMPANY 


6801 West 65th Street + Chicago, Illinois 
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KEEP WATER OUT OF YOUR AIR TANK 
WITH THIS NEW WESTINGHOUSE 


-/ Automate Drath Valve 














Made of non-corrosive alu- 
minum and oil-resistant rubber, 
the Westinghouse C-1 Auto- 
matic Drain Valve is installed 
on the bottom of the tank or 
aftercooler. 


@ Let the new Westinghouse C-1 Automatic Drain 
Valve take over the job of keeping water out of 
your air tank. It’s completely automatic in opera- 
tion... there’s no day to day manual draining, or, 
worse, no forgetting to drain. It eliminates the need 
for drip pans, drain lines or sewage connections. 

Every time your air compressor starts, stops or 
unloads, the C-1 Automatic Drain Valve goes into 
action. Its piston—the only moving part—moves 
between the extended and retracted position, ex- 
pelling collected water into the air as vapor. 

Air pressure from the unloader pipe of your air 
compressor operates this Drain Valve which may 


COMPLETELY AUTOMATIC 
LOW IN COST ° EASY TO INSTALL 


Operating pressure for the C-1 Automatic Drain 
Valve is obtained from the oil unloader pipe on a 
“start-stop” unit or the unloader pipe from the 
pilot valve on a “load-unload” operating unit. 


be installed on the tank or aftercooler. 

Everything you need for quick, easy installation 

including all fittings and tubing—is furnished in 
a complete kit. The C-1 Automatic Drain Valve 
is available for all models of Westinghouse Air 
Compressors and fits most units of other makes 
as well (lever type unloaders excepted ). 

A water-free air supply is a must on most types 
of pneumatic equipment; it will help you get 
longer, trouble-free service from every type. Get 
full information on the Westinghouse C-1 Auto- 
matic Drain Valve from your Westinghouse Air 
Compressor dealer. 


Westinghouse Air Brake 


COMPANY 


INDUSTRIAL PRODUCTS DIVISION XK 
Vv 


WILMERDING, PENNA. 


Factory Branch: EMERYVILLE, CALIF. Distributors throughout the United States . . . Consult your Classified Directory. 
Distributed in Canada by: Canadian Westinghouse Co. Ltd., Hamilton, Ontario. 
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Letters to the Editor 


(Continued from page 32) 


As the letter aptly points out, the Bakers did not 
mclude the cost of power, operating supplies and interest 
on investment and, in order to complete the picture, 
these figures should be included, Howeve Te they did 
give us much more detailed information than most 
operators do and for this we are grateful. 

We not only welcome more detailed information on 
the progress of similar quick-service installations but we 
actively seek it out. Only by disseminating such de- 
tailed figures for comparative purposes can we render 
the type of service to our readers which we are striving 
for. The nationwide trend toward decentralization of 
plant operations, devising services which housewives 
want, and making the purchase of laundry service con- 
venient is going on apace. Accurate figures which will 
assist laundryowners in setting up similar installations 
are urgently needed. If other laundryowners care to 
shed more light on this subject we would be happy to 
hear from them.—Kd. 

Seven Steps to Better Employee Relations 


Dear editor: 

I would like to pass on to the laundry industry a 
few ideas on management and employee relations, 

In our hotel laundry we haven't lost an employee in a 
year with the exeeption of one man being drafted and 
retiring an old girl after 21 years of service. I am quite 
proud of this record and would like to give the following 
reasons for this success. 

No. 1: I never fail on coming to work each morning 
to make my rounds of the laundry and give each one a 
good morning and ask certain ones about the sick ones 
in their family. 

No, 2: [ never reprimand an employee in front of the 
others. They are always taken up to my desk and told 
in private. The desk is always open to my employees. 

No. 3: Whenever an employee gets in debt or trouble 
and a firm wants to garnishee their salary, I stop the firm 
from doing so and make the employee give me so much 
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a payday, and in turn I pay the firm their money. In 
other words I try to help them help themselves. 

No. 4: I never stand over my employees and drive 
them. I put them on their honor and make them believe 
in themselves and, believe me, they don’t let me down. 

No, 5: I insist on the laundry being kept clean at all 
times and keep the machinery in first-class condition. 

No. 6: I also weleome any suggestions from my help 
and find that they come up with many a good idea. 

No. 7: We have regular monthly meetings and all the 
problems of the laundry are discussed and settled at 
these meetings. 

I try to make them feel that they are part of the 
organization and we work together as one happy family, 
colored and white together. 

Iivery time you have a turnover of labor it costs your 
firm money. Remember, anybody can hire and fire an 
employee, but it takes only a little extra work and pa- 
tience to train and make a good employee out of a bad 
one, 

I never advertise in the papers for help. My help 
gets me all the help I need. At the present time I have 
a man and wife, two brothers, two sisters and two cous- 
ins in my laundry of 26 employees. 

If this letter is of any value to you, you are welcome 
to print it. It may help some other laundry do a better 
job. 

Being a laundry manager is very simple. All you have 
to do is treat people like you would like to be treated. 

Exvuis T. Parry, Laundry Manager 
Lennox Mayfair Hotels 
St. Louis, Mo. 


Poor Taste? 
Dear Editor: 

I wish to state that I was not at all pleased with your 
front cover on the January issue. 

In my opinion it is a very poor choice to use a cartoon 
for a cover on a trade journal of this type and the cap- 
tion below it was deplorable. 

Frank T. Crroio, President 
American Laundry, Ine. 
Watertown 72, Mass. 
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Mr. Laundry Operator, it's time to get “ROBOT-WISE”. The most 
effective way to practice efficient economy in your plant is with a 
ROBOT installation. With ROBOT “Fully Automatic” Washers you 
can count-on marked savings in time, labor, supplies, water, steam, 
power and floorspace. You will experience increased production 
and more uniformity in every washing cycle. Your customers will be 
happier, and your profits greater. Let ROBOT engineers show you 
how to be “ROBOT-WISE” and really economize ... WRITE NOW! 





Robot Laundry Machinery Sales 
Division of The Wolf Company 
Chambersburg, Penna. 


Please send without obligation full information 
on ROBOT Self-contained Automatic Washers. 
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Report on Man-Made Fibers 


By DR. W. E. COUGHLIN 
Director of Textile Laboratory, Good Housekeeping Institute 


From an address at the Fabrics Meeting of the Fashion Group, New York City, October 21, 1952 


FASHION AND THE PERFORMANCE of the fash- 
ion are the two basic influences in the clothing field. 
Fashion, coneerned with color, texture and styling, 
naturally is of prime importance. Too frequently, I 
think, we who are in the technical end of the business 
do not fully appreciate what the fashion people do for 
us, because the most serviceable item in the world 
would not be worth a darn unless it Was fashioned right. 

By the same token, those in the technical end feel 
that sometimes the fashion people do not fully appre- 
ciate the need for service qualities, Actually, in a sue- 
cessful promotion of clothing there should be, and 
usually is, a happy balance between service qualities 
and fashion. 

Before we discuss the fundamental properties of the 
man-made fibers and the influences which make or 
break fabrics on the market, let us look at the consump- 
tion figures of all types of fibers. 


Fiber Consumption—1951 


Fiber Pounds Percent of total 


4,908,000,000 71.00 
489,000,000 7.10 
6,000,000 01 
1,276,000,000 18.50 
210,000,000 3.10 


Cotton 

Wool 

Silk 

Rayon and acetate 
Other man-made fibers 


Note that “other man-made fibers” constitute only 
3.1 percent of the total production, And when one 
realizes that out of this 210 millions of pounds approxi- 
mately (and this is a good guess) 150 millions of these 
pounds were in nylon—that leaves but nine-tenths of 
one percent for the newer man-made fibers other than 
rayon, acetate and nylon. 

Naturally, all of the producers of these newer man- 
made fibers are planning expanding production. So 
1952’s figures for man-made fibers other than rayon 
and acetate will, of course, be higher. It is with that 
thought that we are looking forward to the future, based 
on the performance of these fibers, limited in quantity 
as they have been to date. 

Now, what are these fibers? Rayon, acetate, nylon, 
Acrilan, dynel, Dacron, Orlon, Saran, X-51, American 
Cyanamid’s yet unnamed fiber, and Vicara. 

Bear in mind that these are only fibers, or yarns, 
and their use in any given fabric or construction is by 
no means an assurance of quality, | think we all should 


realize that many factors of prime importance enter into 
the performance of a fabric, and fiber content is but one 
of these five most important factors. 
Five factors in fabric performance 

1. Fiber type. Naturally, the performance of the fin- 
ished fabrie is going to vary with the use of a hydro- 
phobic fiber versus a hydrophilic one (one that absorbs 
water and one that doesn’t), and one that is thermo- 
plastic (set by heat) and one that is not. The fiber con- 
tent, alone, however, is by no means the whole story. 


2. Fiber form. Almost all of these man-made fibers, 
I beheve, with the exception of Vieara, occur in both 
filament and spun or staple form, Filament yarns are 
made from endless filaments, many miles in length, 
thereby producing a very smooth yarn. Staple fibers 
are inches or fractions of inches in length. Therefore, 
they produce a fuzzy type of yarn and the fabrics made 
from them are usually referred to as spun fabrics. 

Then, of course, there are such variables as the 
denier (size) per filament. You can have coarse fiber, 
either in the filament or the spun form, thus again alter- 
ing the performance of the fabrie from the standpoint 
of fiber constitution alone. 


3. Yarn construction. Here we could have a loose 
twist or a tight twist. We could have plied yarns or 
slubbed yarns, These factors all have their influence 
on the ultimate performance of the fabric. 


4. Fabric construction. We can have open or tightly- 
woven fabries or, for example, twills. The fabries could 
be knitted or woven or napped. Or they could appear 
in many other different forms, all important factors in 
the performance and appearance and fashion-rightness 
oi the fabric. 


5. Finishing. This is probably the most important 
part of the fabrie picture. Is the material in question 
preshrunk? Are the dyes fast to various fading agencies? 
If it is a spun fabric, has it been sheared or is it of the 
very fuzzy type? Is it napped or is it embossed? All of 
these finishing factors, whether they be special finishes 
for water repellency or crease resistance and the like, 
enter into the performance of the fabric. 

So I think we should begin to realize that the pres- 
ence of one fiber or another is by no means the story 
of a fabric’s performance, and that these four factors, 
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“Mamie is so graceful. Notice how she puts her shoes on backwards 
in order to come down that ramp with dignity." 


other than fiber content, are equally important and 
have a lot todo with performance and use. 


Basic properties of man-made fibers 


Fortunately, the man-made fibers are not all so dis- 
similar that we have to remember a separate list of 
properties for each of them. In faet, many of them have 
a very close similarity in their fundamental properties. 


1. Thermoplasticity. With the exception of rayon 
and Vieara, all of the man-made fibers are thermoplas- 
tic. This thermoplasticity, of course, means that they 
can be molded by heat, As a result, most of these 
thermoplastic yarns contribute durable crease resistance 
as well as durable or permanent types of pleating to the 
fabric in whieh they are used, depending upon the per- 
centage of the thermoplastic fiber used. 

If any of these fibers are used in any great percent- 
age in the fabric, we observe the same rules that we 
have followed for years in the handling of acetate, so 
far as finishing is concerned, ironing and the like. It is 
desirable with all of these fibers to iron on the reverse 
side of the fabric, and to prevent glazing as much as 
possible. Only dynel and possibly Saran have such low 
melting points that fabrics made entirely of these fibers 
should not be ironed with the conventional irons now 
on the market. 

It has been my observation that manufacturers us- 
ing these fibers blend them in such a way that the lower 
softening point of the yarn is compensated for by a 
non-thermoplastic fiber, used along with it. Or, when 
the thermoplastic fiber constitutes 100 percent of the 
fabric, the fabric is used in garments that require no 
ironing. 

Many of these fabries made from thermoplastic 
varns may be heat-set, so that their dimensional sta- 
bility is increased considerably. The classic example, of 
course, is nylon, and nylon fabries must be heat-set. 
That is not a necessity but often a great help with the 
other thermoplastic types of fabries. 


2. Low moisture content, This is another common 
property of all these thermoplastic yarns, They absorb 
but very little moisture under any set of conditions. As 
a result, they are quick-drying. That property may be 
somewhat of a handicap, since in some instances ab- 
sorbency is desirable in the fabric in question, as in 
intimate attire. 
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Fabrics made of thermoplastic yarns vary in ab- 
sorbency, depending upon whether they are made of 
filament yarns or spun yarns. 

When we have thermoplastic fabrics made of fila- 
ment yarns, there is but little total surface compared to 
the same amount of yarn used in spun-yarn fabries. In 
the latter we have protruding fibers which present a 
much greater surface to the moisture that is available 
to be absorbed. As a result, because of physical consti- 
tution alone, a spun-yarn fabric will hold much more 
moisture than the filament-yarn fabric of the very same 
fiber content. 

However, a spun-yarn fabric made of these hydro- 
phobic fibers will not by any means match the absorb- 
ency of wool or cotton, rayon or Vicara, where the ab- 
sorbency is very great, compared even to the spun-yar 
fabrics made of the thermoplastic types of yarns. 


3. Limited stain resistance. Many statements have 
been made about the non-staining qualities of these new 
fibers and, theoretically, that is correct. I believe some- 
times that we are too prone, from a flashy demonstra- 
tion, to conclude too much about the properties of any 
given fabric. The public sometimes thinks that if we 
use some of these new man-made fibers of the thermo- 
plastic type, stains are going to go out of business, or 
that all you need to do is to dampen your handkerchief 
in a little water and clean the garment with that. 

Actually, low-moisture content or low-moisture ab- 
sorbability in any fabric means that water-soluble 
stains, like fruit juices and water-borne stains (such as 
most foods not containing grease), will not be absorbed 
very readily. But by no means does it mean that these 
fabries won’t stain quite thoroughly when they come 
in contact with non-water-borne substances. 

Work which we have done on shirts made of some 
of the new man-made fibers indicates that at the collars 
and cuffs—particularly at the collars, where something 
more than plain water has stained the fabric, especially 
body oils and greases—the stains there are much more 
difficult to remove. This is especially true if the stain 
has remained in the fabric for a week or more. The 
stain removal is much more difficult than the corres- 
ponding stain removal on the hydrophilic type of fiber, 
such as cotton, rayon, wool] and Vicara. In other words, 
the greasy types of stains are more difficult to remove, 
in many instances, than would be the case on the hydro- 
philic types of fibers. 


4. Permanent-pleating potential. Another important 
property that all of these thermoplastic fibers have in 
common is their ability to take on permanent pleating, 
if sufficient heat and pressure are applied. 

Along that line, | would like to show you a dress 
made entirely of two different thermoplastic fibers. This 
was laundered only by hand. You can see that there is a 
very durable permanent pleating on the right side, and 
on the left side, under the same treatment, the pleats 
have come out almost entirely. This example just proves 
again that the presence of the fiber alone is not enough 
to insure performance, but that other people enter into 
the act, too, so far as guaranteeing performance of the 
finished product is concerned. 

In this instance I venture to say that in the pleating 
process, instead of putting through one section of one 
thickness of fabric at a time, in order to speed the op- 
eration and lower costs four or five different thicknesses 
were pleated at the same time. Naturally, the pleating 
job is not going to be as good with four or five fabries 
being pleated as with a single one. 

I know that fiber producers cannot police the indus- 
trv to make sure all these operations are carried out 
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Big news for plantowners using petroleum solvent! You now can 
enjoy revolutionary economies through the Hoffman exclusive 
“Jet” principle. Ready now is the H-Jet II for 35-pound loads. * 
It washes and extracts in a 36-inch open-pocket cylinder. You get 
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and Faster Drying 


Loads are self-balanced in the H-Jet II 
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pocket washing action (no dividing— 
no partitions). On extract cycle, when 
load tends to unbalance, cylinder rib 
opposite the load is instantly jet-filled 
to restore balance. This permits smooth 
700 r.p.m. extraction for more thorough 
removal of solvent, faster drying of work. 


full-drop washing action for better cleaning on shorter cycle. And 
you get top-speed extraction for faster drying, without any need 
for balancing of loads or special foundations. 


Get your Hoffman representative to tell you more about your 
savings with the new H-Jet I-35. Ask him especially about the 
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right, but we ought to let the people who are using our 
fabrics know that they are not so miraculous that you 
can mishandle them and still get good results. very- 
one has to do his part along the line to make the oper- 
ution work correctly 

The permanent pleating, of course, can be carried 
out with blends, even though as much as 50 percent 
of the blending fiber is not of a thermoplastic type, such 
as 90-50 wool and Dacron. Any of the thermoplastic 
fibers can be blended, but there is a minimum limit 
to the proportion of the thermoplastic fiber that must 
be present to get permanent pleating. 


5. Wrinkle resistance. Almost all of these thermo- 
plastic fibers have good resistance to wrinkling. That is 
because wrinkling is due as much to absorption of mois- 
ture as to anything else; in other words, a damp fiber 
will crease much more readily. Since all these fibers 
have low moisture absorption, we naturally can expect 
wrinkle resistance to follow, 

Again I want to emphasize that these fundamental 
factors that [ mentioned earlier still have an important 
influence, You can get first-class wrinkling in many of 
these fabries, depending upon the construction of the 
fabric and the construction of the yarn, as well. But in 
general, comparing comparable constructions, they have 
very good wrinkle resistance. 


6. Dimensional stability. Fabries made from these 
fibers have very good dimensional stability. Again, that 
ties up with the fact that they are not affected to any 
vreat extent by water, so far as their tensile strength 
and general physical properties are concerned, 


7. Effect on body temperature. Another question 
that is often discussed is the warmth or the coolness of 
fabries, It would be convenient to generalize that all 
fubries made from these fibers are either warm or cool. 
But again fabric construction and yarn construction 
enter the pieture, 

It has been well-proven, during the past war espe- 
clally, and brought to the attention of many people, 
that the warmth of a given fabrie is dependent primarily 
upon the number of dead air spaces between the fibers. 
Henee if you get any type of fiber that will create dead 
air spaces and give you a fluffy, fleecy surface, you will 
of necessity have produced a warm fabric because dead 
aris a good insulating medium, 

On the other hand, if you take the same fibers that 
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“Now that you've signed this laundry contract, Major . . . did you 


read the small print regarding your off-duty hours?" 
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have produced a really warm fabrie when in fleece 
form, for instance, or in the form of blankets, where 
many of the newer thermoplastic fibers are being used, 
but use them in filament form, you have something 
not too good as an insulator, The fabrie can be cool 
depending upon how porously it is woven. 

3y the same token, these thermoplastic or hydro- 
phobie fabrics, even when in fairly open construction, 
are considered by many people to be quite uncomfort- 
able in the summertime, This is due to the fact that they 
do not absorb moisture, When in close contact with the 
body they will allow perspiration to flow directly on 
the body without absorbing the moisture and dissipat- 
ing it through evaporation. 

§. Miscellaneous properties. The thermoplastic fibers 
have other important properties. They are mildew-re- 
sistant and resistant to moths. Most of these fibers have 
good resistance to sunlight deterioration. Probably best 
known for that property is Orlon, the acrylic fiber. I 
venture to say that Acrilan, whieh is basically or chemi- 
cally almost identical with Orlon, will also have great 
resistance to sunlight deterioration, 

Fabries made from these yarns also can be washed 
or drycleaned, depending upon the construction of the 
fabric and the construction of the finished garment. In 
general, they have good abrasion resistance, as meas- 
ured in the laboratory abrasion machines. 


Shortcomings of man-made fibers 

Many people have complained about the statie ef- 
fects that occur in fabrics made entirely of hydrophobic 
varns. Where wearing apparel is concerned that can 
sometimes be embarrasing, especially on cold, dry win- 
ter days, as you women undoubtedly know. 

Also, static properties make possible the ready ab- 
sorption of dust, as compared to the non-static fabrics. 

Lack of absorbency I have already mentioned as a 
handicap for certain end uses, but of no concern in 
others. 

A vood deal has been said about the contention that 
many of these new blended fabries, especially those 
with hydrophobic fibers blended with hydrophilic, such 
aus wool and Orlon or Dacron or dynel, are unsatisfac- 
tory. | have heard responsible people say, on the basis 
of but little information, “Oh, you can’t blend a type of 
fiber that will absorb a lot of moisture with one that 
won't, because you will always get pilling.” 

To determine the facts about that contention we at 
Good Housekeeping purchased a number of garments 
of different blended fabrics. We found out, as might 
be expected, that the construction of the fabric has much 
more to do with the matter of pilling than does the fiber 
content or the blend in question. 

Not so long ago I returned a very fine Shetland- 
type of sport coat to a manufacturer, because the pilling 
was so bad that it was unwearable. I am not saying 
this in any way to be critical of wool, but rather to 
show that wool, too, ean pill, depending upon the con- 
struction. I have other wool sport coats that have never 
pilled in use over years. This one did, after a very few 
wearings, 

New equipment for new fabrics 

The ,manufacturers of pressing equipment for the 
handling of fabrics made of the newer blends have been 
giving thought to production problems, both in cutting- 
up plants and in drycleaning plants. Some of the cloth- 
ing manufacturers working with fabries of thermoplastic 
yarns have experienced considerable trouble in pressing 
suits made of these spun fabries, especially in the dark 
shades. The manufacturers of pressing equipment have 
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“| beg your pardon, Elsie.’ 


recognized the problem of “shine,” and have been work- 
ing on it for nearly two years. 

Two main factors influence the production of shine. 
One is the uneven distribution of the steam as it comes 
through the press head. As the steam comes through lit- 
tle jets, spaced about an inch apart, it usually goes 
through a perforated screen. But most of the steam is 
concentrated in one small area, and as a result spotting 
of the fabrie frequently occurs, As a result manufactur- 
ers introduced baffle plates made of copper screening 
between this jet of steam and the head that comes in 
contact with the fabrie. But that didn’t answer the 
problem. 

The newest plate, which is ingeniously designed to go 
inside of the press heads, not only dissipates the steam 
over the entire head of the press, but also cools down the 
steam to such a degree that the fabric is not overheated, 
thus making it much less susceptible to glazing. 

A new type of grid surface has also been developed 
which is vastly superior to any ever used before from 
the standpoint of preventing shine. In the past gabar- 
dines made entirely of wool have always required a 
second pressing, using a damp cloth, after the original 
pressing of the seams. 

I venture to say this extra pressing operation will no 
longer be required because pressing-machine manufac- 
turers have experimented with the new fabric blends 
and have produced machinery to handle them. 


Future of the new fabrics 


In the long run, fashion authorities and the public 
will decide whether or not a fabrie will be successful. 

Of course, price is also a factor in the merchandising 
of fabrics made from these new fibers. They are gen- 
erally higher-priced than the bread-and-butter fibers, 
ravon and acetate. We can, however, look for lower 
prices if the newer fibers on the market follow the same 
price trend as their predecessors. 

Great emphasis has been placed by the producers 
on the service qualities of these new fibers. Not very 
often do we see claims made that the fabric in question 
is better-looking than silk or better-feeling than wool. 
Rather it is stressed that certain service qualities have 
been contributed to the fabrie, such as permanent 
pleating or lower cost of upkeep, as exemplified by the 
washable pleated dress I showed earlier, Lower cost of 
upkeep, as offered in many different constructions of 
garments and fabries by these new blends with the 
better-known fibers, is a very important factor to many 
women, 
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These blends, of course, permit the production of a 
great variety of fabrics. We now have the washable 
fleeces, for instance, that were unheard of in the past. 
No one can deny that their washability is a very im- 
portant factor so far as the cost of upkeep is concerned. 

I have already mentioned wrinkle resistance, con- 
tributed to fabries as a result of the use of these newer, 
hydrophobie fibers. 

The wear-test data on garments made from these 
fabrics are quite incomplete at the present time. I cer- 
tainly would be sticking my neck out far if I tried to 
say that all these fabrics are going to wear forever, just 
because a laboratory test shows they are very resistant 
to abrasion. 

However, to show one important property, I have 
here a seersucker fabric made of 60 percent filament 
Orlon and 40 percent cotton. The Orlon is in both 
warp and filling. In a demonstration I saw a suit of this 
seersucker thrown into the conventional washing ma- 
chine and taken out just before the extractor started. 
The creases were still in the arms and in the trousers. 
You'd never know the suit had been laundered when it 
dried out, in a period of about six to eight hours. It re- 
quired no pressing! 

But, I thought, what about the wrinkles that come 
in actual wear? To find out, I got a suit of this fabric. 
This was laundered three times in a conventional wash- 
ing machine, and never pressed. Worn 17 times, and 
knocked around in the hottest days in summer, in trains 
and airplanes, the suit, right now, actually looks about 
as good as the conventional seersucker does within min- 
utes of the time it comes from the cleaner or laundry. 

Now, this is a real service quality contributed by 
virtue of the thermoplastic yarn, typical of many others 
that could be used in the construction, which gives real 
low cost of upkeep to this particular item. There will 
be many others made like it, I presume. 

The fact that we have had to discuss so many factors 
today—with emphasis on construction details of the 
varns and the fabrics, as well as finishing—indicates 
that we can no longer accept fiber content alone as the 
criterion of quality. As these new fabrics made from 
the different blends of fibers are brought out, it be- 
hooves the manufacturers of both fabries and garments 
to have really worthwhile test data available before 
they place their products on the market. 

Actually, the new fibers are not in themselves going 
to mean too much to the public, or to the salesperson. 
It seems apparent that we have to mention not only 
the fiber content but also the performance qualities 
of the fabries and garments. Otherwise, the salesperson 
and the public will be at sea trying to make sense of 
names that are so new. 

A good job of selling, therefore, will require that we 
do more labeling and more efficient labeling, as dis- 
tinguished from fiber identification alone. Fiber iden- 
tification is not going to be a worthwhile guide to any- 
one, We need rather informative labeling that will tell 
how the fabric or garment in question can be taken 
‘are of, and why the blend in question is used. As an 
example, one fiber for beauty, another for absorbency, 
and another for crease-resistance, if three or four are 
used, 

In summary, I believe we have to think not so much 
of miracle fibers but of fabrie production and what 
the industry will do with these new fibers. The progress 
made with man-made fibers in the comparatively short 
time they have been on the market is truly phenomenal. 
But, again, let’s not forget that many factors other than 
the fiber content alone are involved. OO 
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utstandin 
eatures! 


Aeres Riversides Abnsuer 

To The Demand for a 
Perfected Detergent for the 
STRONG SOAP or CHARGED 
SYSTEM OF CLEANING 


REE-TEA 


Equally Adaptable in the "Batch System" of Adding Detergent 
to Each Load. No Separate Product is Necessary for Adding Water. 


Ree-TEX is Light in Color, Barely Tints Solvent and Just a Look Tells You When 
the Solvent Has Picked Up Dye or Other Impurities and It is Necessary to Distill 
or Treat the Solvent with Darco, Magnesol, D.C. Filtrol or other purifying powder. 


REE-TEX works with ANY filter powder. Write for the 
REE-TEX does not affect filter pressure. REE-TEX Folder 
REE-TEX does not affect proper functioning of a vacuum still. which supplies furth- 

er information and 
REE-TEX works the same with petroleum or chlorinated solvents. simple instructions 


for using REE-TEX. 
REE-TEX makes a long dilution emulsion for adding water and no 
separate product is necessary. 


REE-TEX is non-rancid and cannot leave an objectionable odor. 


REE-TEX which is left in garments improves the body, feel, finish 
and color of fabrics to an extraordinary degree. 


RIVERSIDE MANUFACTURING CO. ME 
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Keeping Water 


In the Well 


By JOSEPH C. McCABE 


Engineering Editor 


THERE'S A LOT OF AGITATION about water and 
its availability. Biggest reason behind shortages in areas 
where there is ample rain is the way the typical water 
user treats his supply. Unwise practices and needless 
pollution can cause water shortages in the midst of 
plenty and this holds doubly true where you use well 
water. Here are some practical tips on getting the most 
out of your well. 

You may run into two major difficulties with a well 

loss of capacity, or a pump that misbehaves in one 
way or another. Either trouble by itself can be enough 
to shut you down. 

If the statie water level in a well stays about the 
same (the level when the well is at rest) but falls when 
you pump, you can usually put the blame on the well. 
The smartest possible move you ean make is try to spot 
the trouble and have it fixed as fast as you can. 

A clogged or corroded intake screen ranks as the most 
common cause of well capacity fall-off. Minerals in 
the water deposit out on the screen of occasional organic 
growths plug up the screen openings. Still another fre- 
quent cause is a too-high pumping rate. It can become 
so high that it pulls sand into the screen, see Figs, 1 and 
2, and upsets the developed area or gravel pack, Fig, 3. 
In rock wells, mineral deposits or organic growths can 
give trouble. Sometimes the well partly fills with sedi- 
ment and closes off some water passages. In certain 
sections of the country the casing rusts rapidly, pushing 
capacity down. 

Trouble Shooting 


You can often remove mineral deposits from the 
screens by chemical treatment. Acid, or certain of the 
proprietary chemicals, alone or together, may clear up 
a sluggish well. Properly inhibited acid won’t damage 
well screens but if yours are already corroded it’s best 
to replace with new raw materials. 

If you elect to use chemicals be sure to get an expert’s 


Fig. 1 Four-stage motor-driven vertical turbine pump of oil-lubricated 
enclosed-shaft type. Solenoid-controlled oiler feeds lubricant to the 
bearings in inner column 
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WHITER LAUNDRY 


LONGER FABRIC LIFE 
UP TO 75% LESS SOAP 


with the ELGIN WATER SOFTENER 


\¢ HEN it comes to downright savings and benefits, 
there’s nothing like sparkling clear soft water from an 
Elgin Water Softener. Soap, soda and bleach costs are 
reduced as much as 75%. Fabrics are washed clean and 
snowy, and with the gentle care of soft water their life is 
increased 20° to 50% according to actual records. Last- 
ing good will, promoted through attractive soft water 
laundering, is a truly worthwhile extra dividend too. 

The Elgin is the only softener that gives you the 
exclusive ‘‘Double-Check” design which provides up to 
44% more soft water per regeneration than others of 
equal size utilizing the same type zeolite. Costly zeolite 


o u TS TAN B f ® G loss is prevented too. With all types of zeolite, and with 


manual, semi-automatic or fully automatic models from 
FEATU RE S which to choose, there is an Elgin to meet any need — 
any budget. 

@ Up to 44% more soft water 


How to get 3 to 10 times more soft water 
@ Prevents costly zeolite loss 


from your present water softener 
@ Zeolites that give up to 10 By simply equipping your present water softener with 
times greater capacity a “double-check” manifold arrangement, its zeolite 
capacity can be increased as much as 44%. But this, 
@ Fully-automatic, semi-auto- mind you, assumes the same kind of zeolite. If, as in so 
many cases, your zeolite is the old ineffective type, total 
replacement of it with Elgin high capacity zeolite 
may step up your soft water output three to ten times. 


matic, or manual operation 


Write for Bulletin 607 
or let us have our nearest representative call 


ELGIN SOFTENER CORPORATION 


150 North Grove Avenue, Elgin, Illinois 





REPRESENTATIVES IN PRINCIPAL CITIES 
IN CANADA: G. F. STERNE & SONS, LTD., BRANTFORD, ONTARIO 
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Bedrock 





advice before you go ahead. An overdose may pollute 
the water bearing strata for all your neighbors. It 
doesn't take much imagination to guess what a spot that 
will put you in. What’s more, you can spend a lot of 
money on a chemical-cleaning job and not get much 
in return unless you do it right and use the proper ma- 
terials. 

Just to give you an idea of the steps involved, here 
are several cleaning methods. But remember, each well 
is different from the next and what works in one place 
might boomerang in another. 
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Fig. 2 Left: Rock hole in broken 
limestone is cased with wrought- 
iron or steel pipe driven through 
soil, clay, sand layers 

Right: Sandstone wells often pro- 
duce usable quantities of water 
for industrial plants. Yield de- 
pends on stone porosity 


The usual acid cleaning method employs muriatic 
acid, properly inhibited. It is poured into the well to 
fill the space around the screen, Then the well is capped 
for eight to twelve hours. Use a plunger to surge the 
water in the well in a gentle fashion. Sometimes this 
surging action is produced by pouring more water into 
the well, adding solid carbon dioxide (dry ice) or by 
capping and forcing compressed air into the well at 
moderate pressures. After effecting this gentle surging, 
cap the well again for two to four hours. Follow this up 
by violent surging. Oceasionally, sulfuric acid may be 


Steel sioner casing 


Fig. 3 Left: Developed weil has 





coarse material concentrated at 
screen to permit free water flow 
without excessive fines 

Right: Graded gravel is used in 
this under-reamed gravel-packed 
well to reduce flow velocity around 
screen at entrance 
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SERIES 52 


HOT WATER LINE 





STORAGE 
HEATER 


SARCO 
MB BLENDER 


SARCO 
MB BLENDER 











A 
MACHINE MACHINE MACHINE 


SARCO 
STRAINERS STRAINERS! 


! | 


COLD WATER LINE 


BLENDED WATER supPLy 
FOR WASHING, SCOURING OR MILLING MACHINES 


























Sarco Water Blenders mix cold water with hot and 
automatically control the proportions to furnish tem- f 
pered water at any desired constant temperature. Fig. 2-2” Sarco MB-DS Water 
At the meat packing plant of Cross Bros., Inc., Oe ee ar eee ae 
Philadelphia, blended water is used to wash down Car- tae, Nien Teen Te 
casses after the hide is removed. The temperature must main os F. from service 
be held close to 80°F. to do a thorough cleansing job a 
without wasting fat. 
A 2” Sarco type MB-DS Water Blender, see Fig. 2, 
mixes cold water with 180°F. water from the hot water 
generator to provide blended water held constant 
at 80°F. 
Customer is now installing a duplicate unit. 
Sarco Blenders are also used widely as cooling con- 
trols by recirculating a varying portion of the cooling 
water. 
For fu formation te for Cata 800-7 to Sarco 
Company, Inc., Empire State Bldg., New York 1, N. Y. 
Branches in principal cities. Sarco Canada Ltd., 
Toronto 8, Ont. 


Ee ‘saves steam Fig. 3-155" Sarco MB Water 
Blender with Sarco mixing 


chamber and strainer to supply 





Fig 1—Sarco MB Water Blender, 
all types are described in Bulle- 
tempered water to gang show- 


tin 800-7. " ° d 
improves product quality an output ers at Inland Steel Company's 
No. 2 mill at East Chicago, Ind 
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Get this SMALL TRAP 


With 
BIG TRAP 


quality features! 


leverage P 
gusket oF oss 


stainless 
welds. 
@ Bottom 
nection. 


drain of inlet con” 


o Oversized 
capacity: 


Available for pressures from 0 to 150 p.s.i., the Strong* 
No. 070 fits all standard trap applications. Built especially 
for use on laundry, restaurant and hospital equipment and 
in industry wherever small drainage is a problem. 

As with all Strong Semi-Steel Traps, the 070 is guaranteed 
against defects in material and workmanship for one year. 
Write today for Catalog 68-Q, 


#1. M. Reg. U.S. Pat. Off. 


STRONG, CARLISLE & HAMMOND COMPANY 
0. 1392 WEST 3rd Street T Anum-Men 
@ Es Cleveland 13, Ohio pea neene eh) 


¥ 


Reducing Valve Blast Trap “SY” Strainer 


TSUONS | 
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Fig. 4 Only simple equipment is needed to add complex phosphate 
to deepwell. The charge runs about 16 pounds per 1,000 gallons of 
water in the well. Where there is bacteria, some hypochlorite can be 
added 


used with muriatie acid to dissolve minerals that have 
collected on the sereen. 

One of the proprietary chemicals we know, a complex 
phosphate, works this way. The well is taken out of 
service for 24 to 48 hours. A charge of about 16 pounds 
for 1000 gallons of water in the well is put into the cas- 
ing, In solution. Fig. 4 shows a sample method of getting 
it into the pump casing 

If there is bacterial growth add enough ealeium or 
sodium hypochlorite to disinfect the well. Then. start 
and stop the pump to surge the well about 12 times 
every four hours for a period of 24 to 48 hours. When 
finished, flush the well to waste until the water clears 
up. On many jobs this is enough to restore original well 
capacity, increase pressure and reduce drawdown (the 
amount the water level in the well drops when the pump 
motor is running). 

We know of one large refinery in the southwest that 
swears by this method. In faet they were always search- 
ing for new well-water sources when the manager real- 
ized they had abandoned 25 wells over an 18-year 
period. If some of them could be brought back, the job 
of supplying well water would be that much easier. 

One of the chief shutdown causes had been cleaning 
problems. Many of the wells had porous concrete cas- 
ings, Which couldn’t be acid-cleaned. Still others were 
choked up with clay and silt, and acid-cleaning wouldn't 
touch this. Yet this proprietary chemical did the job, 
and most effectively, too. 


Pumping Problems 


There are a number of things that can go wrong trom 
the pumping side. The main difficulties can be classed 
under five headings: pump won’t start, it doesn't deliver 
water, uses too much power, capacity is low, there is too 
much vibration. 

Let’s look at some of the major reasons behind these 
troubles. When a turbine well pump won't start the 
cause may be: 

(Continued on page 72) 
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CUTS STEAM COSTS /2 


at large New York 
cleaning plant 


I. WOHL, INC., Long Island 
City, N. Y., is one of the largest 
wholesale dry cleaning firms in 
the metropolitan 

New York area. 


The 300 h.p. Orr & Sembower POWERMASTER boiler generates dry steam at 100 psi for drying, pressing, spotting, 
heating wash water, and for winter comfort heating. No. 6 Bunker C residual fuel oil is burned automatically. 


@ Here's what Henry Falkenberry, Chief Engineer 
at Wohl, has to say: 


“The operating personnel are enthusiastic about the 
Orr & Sembower boiler. It is well liked by everyone 
principally because of its fully automatic operation 
and minimum attention that is required. The auto- 
matic operating controls keep the steam pressure 
constant even with widely varying steam demands. 


“Freedom from maintenance is another outstanding 
advantage to us. Cleaning is done once every six 
months and we feel this could be cut to once a year. 


The old boiler had to be thoroughly cleaned every 
week. Furthermore, there has been no work inter- 
ruption or trouble of any kind encountered over the 
past two full years of 24-hour-a-day operation.” 


Before deciding on a boiler for your plant, be sure to 
get the facts on the newest POWERMASTER with 
VORIFLOW combustion. Write for this catalog that 
gives you the entire story of the Powermaster 
packaged automatic boiler. Just drop 
us a line and we'll put one in the mail 


for you. 


_Fousmmater. _§ 


PACKAGED AUTOMATIC BOILERS 


In sizes to 500 h.p.; pressures to 250 psi. 


ORR & SEMBOWER, INC. ¢ Established 1885 « 890 MORGANTOWN ROAD, READING, PA. 
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Here's the answer to your water heating problems 
—the Whitlock KONKRETE-LINED Steel Shell 
Storage Water Heater. This Heater gives you 
years of service . years of clean, clear hot 
water. Its entire interior is protected by a lining 
applied to a thickness of approximately %”— 
the product of extensive laboratory and field re- 
search. This coating, together with corrosion-re- 
sistant materials used in the heating element and 
the tube sheet, provides a storage heater that's 


both low in cost and low in upkeep. 


Let us know your water heating requirements 
and we will glady recommend the right equip- 
ment to save you money and maintenance—to- 
day, tomorrow, and for years to come. Write 
for data and recommendations. 


THE 


warrock Visions sea 


MANUFACTURING NEW YORK * BOSTON + CHICAGO 
co. PHILADELPHIA - DETROIT + RICHMOND 


Authorized Representatives in Other 
: Principal Cities 
IN CANADA: DARLING BROTHERS, LTD., MONTREAL 
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(Continued from page 70) 


1. Locked impellers—try raising and lowering im- 
pellers by adjusting the nut; if that won’t work pull the 
pump down and get at the rotating parts for a good 
cleaning. 

2. Trash in casing—fit a suction strainer to keep trash 
out; once it is in you have to tear down the pumps to 
remove it. 


3. Corrosion or growth—long shutdowns frequently 


| allow time for growths or corrosion to act; clean chemi- 


cally. 

4. Tight packing 
for shaft cooling and lubrication. 

5. Bearing friction—use right oil; oil bearings before 
starting up; check the tension nut for tightness; see if 
shaft is bent, if so, replace. 

6. Faulty motor or wiring—check circuit breakers or 
fuses for open line; if starter overload relays have 
tripped, reset and then disconnect pump from motor; 
see if the motor starts, if not, you need a motor repair 


adjust so there is enough leakage 


job. 

7. Improperly adjusted impellers—sct high enough so 
there’s room for shaft stretch caused by hydraulic thrust 
of a working pump. 

Where a pump won't deliver water there are again 
about seven principal reasons: (1) Wrong rotation— 
change motor rotation; if it’s a three-phase motor just 


| switch any two power leads. (2) Too low a speed— 
| check voltage and frequency of your power supply; 
| check gear ratio and motor speed if you're running the 


pump for the first time; look over belt-driven units for 
slippage or wrong pulley size. (3) Pump not primed— 
vent the well to the atmosphere so there isn't a vacuum 
at pump suction; a four to ten-foot net positive suction 
head is needed over all impellers of vertical turbine 
pumps because they won’t discharge against a suction 
lift. (4) Pump parts failure—look for broken shaft, 
broken bowl assembly, loose column-pipe joints; tighten 
all impellers. (5) Too high a pumping head—see that 
discharge valves open and that check valves don’t stick; 
if water table has fallen check to see if you have a sue- 
tion lift; if the discharge head is too high, increase the 
size of the discharge piping or reduce the discharge head. 
(6) Clogged suction—clear clogged pipe, strainer or 
impeller by backwashing. (7) Overpumped well—reduce 
pump capacity by throttling the discharge. This pre- 
vents drawdown getting to the point where the pump 
has a suction lift. | ] 
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“Lost a pair of wash pants, did we. . the little boy's?"’ 
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How to Figure the cost 
of STEAM TR AES bs on 


\ 
— TOP OUTLET 


1. PRICE—you get a lot of trap for 

your money when you buy an Arm- 

strong: big capacity in small size; a long- 

lasting mechanism identical in design, 

workmanship and materials, to that in traps 

for 900 degrees, 950 Ibs. pressure! | — oe aeons 
yaa . = SIDE OUTLET 


2. INSTALLATION — Armstrong gives you a 
choice of body styles to save installation labor 


and pipe firtings. —_< New Bulletin 


3. MAINTENANCE — Armstrong traps last longer! Tells More! 


You save labor, parts cost and downtime. Freedom gk for Bulletin 


from leakage saves fuel. No. 233, explain- RIGHT ANGLE 
ing in detail why CONNECTIONS 


Divide total trap cost by the life of the trap to get = Armstrong traps 
costs per year —this is where Armstrong traps really _—are the real steam 
shine. Call your Armstrong Representative or laundry trap buy. Includes 

prices and recom- 


supply house for the traps you need now, or write: mended sizes of 
traps for all types 


ARMSTRONG MACHINE WORKS a 
of machines. 


832 Maple Street ¢ Three Rivers, Michigan BUILT-IN STRAINER 


rt 
a : STAINLESS 
~~. STEEL guide 


se ay STEAM TRAP CHECK List |A®MSTRONG 


lever 





| \ 
HARDENED CHROME) 


’ TEEL valve Hardened chrome steel valve and seat? 


\ STAINLESS \ so 
STEEL valve * Y 
ail es 





All other parts stainless steel? 
Yes 








Long-lasting “frictionless” | 
everage? Y 
es 





, 9g g ° 








STAINLESS Choice of body styles? Yes 








Available with built-in strainer 
$? Y 
es 











WROUGHT IRON 
inlet tube 


40 years inverted bucket tra i 
P experience? Y, 
es 








/ ONLY TWO 
MOVING PARTS! F 
Fin rain “ “ 
CAST Senusret. "FRICTIONLESS” Most widely used laundry trap? 
body LEVERAGE Yes 


= Bp naa Guaranteed d 
AND LAST! ed unconditionally to satisfy? 
y Yes 


ARMSTRONG STEAM TRAPS“ 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 




















STARCHROOM 


now's the time to "TAKE STOCK’ 


IN THE DAYS AHEAD EQUIPMENT 

WILL HAVE TO WORK HARDER AND 
LAST LONGER. Pumps are no exception. 
That's why now is a good time to 

“take stock’’ of every pump in your 

plant. Ask yourself... 


‘... Are my pumps as efficient as 
they should be?” 


. Are they rugged enough to stay 
on the job over long periods of 
steady operation ?”’ 


Ask yourself these questions . . . and 
you'll sell yourself on Ingersoll-Rand 
Motorpumps. Hp for hp—there’s not a 
more reliable, more efficient, centrifugal 


pump available anywhere. 


Get a// the facts on I-R Motorpumps from 
your nearest I-R distributor . . . or 

write direct to Ingersoll-Rand Company, 
ll Broadway, New York 4, New York. 


Ingersoll-Rand 
MOTOR Pump 


Available in sizes from Ys to 50 hp—a type for any set of conditions 


sAUNDRY 
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To Loosen Rusted Nut 


Sometimes 
you try to oil a 
badly rusted nut 
that you can’t 
unscrew, but. the 
oil runs off. The 
accompanying 
sketch shows 

how to create a 
STUCK NUT PUTTY mall “tank” oi 
oil on the top of the nut, to give the rusted threads 
a thorough soaking. 

As indicated, a piece of pipe serves as the oil reser- 
voir. A ring of putty or modeling clay can be made to 
serve as a seal between the pipe and the lower surface 
so that the oil won’t leak out. In faet, if you have no 
piece of pipe, you can make the reservoir entirely of 
the putty or clay, without the pipe. The important 
thing is: Submerge the nut in the oil. 


KANSAS 


Repair Racketeers 
Continue To Operate 


Laundryvowners and allied tradesmen are again urged 
to be on the lookout for a band of racketeering “repair- 
men.” They operate alone and in groups in various 
sections of the country. According to the most recent 
reports, they seem to be concentrating their efforts on 
unwary plant owners in and around Pennsylvania. 

One of the most brazen incidents involved a plant 
owner in that vicinity who engaged a “repairman” to 
put an extractor in working order. The final charge for 
the repair work was completely out of line and ex- 
tremely exorbitant. This faet was verified by the manu- 
facturer of the extractor, a standard make. When 
checked, the “repairman’s” business address was non- 
existent. 

The only way to wipe-out these roving rackeeter “re- 
pairmen” is for laundryowners and allied tradesmen to 
inform customers of this menace, advising them to care- 
fully check repairmen, their addresses and credentials, 
before any authorization is given to repair equipment. 
Please promptly send all information to the Laundry 
and Cleaners Allied Trades Association headquarters 
office, 95 Liberty Street, New York 6, N. Y. 


Steel Square Plus Level 
Combination 


You can easily convert your steel square 
into a combination level and steel square, as 
indicated in the sketeh. When the plumb 
hob, suspended as shown, points to the mark 
indieated, the vertical thread being parallel 
with the vertical leg of the square, then the 
surface is level; or, the upright is plumb. The 
point from which the line is suspended must 
be the same distance from the inner edge of 
the square as the mark on the other leg of the 
square, over which the plumb bob is hanging. 

You will find this device to be even more 
sensitive than the regular bubble level. 


—. 
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fraps pay laundry 
double dividend 


TELLER 





ND = eh 


— 
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FREE TRIAL 


Try a Yarway Impulse trap for 60 days 
free, any place in the plant you like, 
and compare the results. Send us a 
card, and we'll send you the trap. 


i 
' 
~ 4 


YARWAY the steam trap 


designed with more production in mind 





When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 





STARCHROOM L 


HARD WATER’S tough 


ON LAUNDRY! 


Hard water raises soap and builder costs . . . shortens 
fabric life. Hard water demands more soap... up to 
50% more. Soap and hard water form scum which de- 
posits on linens—giving it an unclean, gray color...a 
harsh feeling. In addition hard water scales pipes, fix- 
tures and equipment. 

Permutit Automatic Water Conditioning Equipment 
“Knocks-out’’ Hard Water! New high capacity zeolites 
and modern automatic controls give you a constant 
supply of soft water. 

Soft water saves soap ... makes linens last longer, 
look cleaner, feel softer. 

Permutit can also help you modernize present water 
softening equipment... give you more soft water at 
lower cost. For full details write to The Permutit Com- 
pany, Dept. SL-2, 330 West 42nd Street, New York 36, 
N. Y. or to Permutit Company of Canada, Ltd., 6975 
Jeanne Mance Street, Montreal. 


PERMUTIT SOFTENED WATER 
HELPS SAVE ALL THESE WAYS 


1, Cuts soap and builder costs 

2. Reduces plumbing maintenance 

3. Lowers fuel costs 

4. Protects equipment from hard-water scale 
5. Saves operator's time 

6. Lowers operating costs. 


J 
PERMUTIT 


WATER CONDITIONING HEADQUARTERS FOR 40 YEARS 


AUNDRY 


4>Nicholson Steam 
Traps for Laundries 


JOURNAL February 15, 1953 


This new Nicholson trap 

was designed for laundries, dry 

cleaners and other users of small equip- 

ment. Type D effects the same faster heat- 

up, and the higher and more even temperatures 

which have made Nich- 
olson’s larger-size 
thermostatic units 
among the most 
widely adopted traps 

in industry. For 
ironers, presses, 
dryers, water heat- 
ers, space heaters. 
%” to %”; press. 


to 200 Ibs. 


185 Oregon St., 
Wilkes-Barre, Pa. 








TRAPS: VALVES - FLOATS 


Who's Who Wins Accounts 


Congratulations on achievements of local residents 
have been a real business builder for Troy Laundry 
& Dry Cleaning Co, of Caldwell, Idaho. Operator Fran 
Bloomquist got the idea in another city when he won 
a golf tournament, and then received from his grocer 
the news clipping tucked in a “Who's Who” folder. 

Adopting the same idea for Troy, Mr. Bloomquist 
had folders made up like the one illustrated. His book- 
keeper goes through the local paper every day, elipping 
likely items and pictures to mail to the persons men- 
tioned. The weekday paper will produce from six to 
ten and around thirty from the Sunday edition. 

Mr. Bloomquist reports the most favorable reaction 
Troy has received from any advertising idea. The plant 
gets a dozen or more calls of appreciation every week, 
with many new accounts directly traceable to the Who’s 
Who mailings. 
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Call-Office Systems Speed 
Service To Customers 


Since call-office customers tend to arrive in crowds 
at certain peak periods of the day, a fast efficient sys- 
tem of handling their pick-ups is required. The use of 
numbered shelves and hanging areas seems to be the 
simplest answer to the efficiency problem. 

Many plants have now installed visual card files 
consisting of a series of card pockets mounted on metal 
frames and hanging vertically from a wall. When the 
bundle comes in, the ecard is made out with the cus- 
tomer’s name and service and filed. After the finished 
bundle is brought into the eall-office, the card is filled 
out with the total price of the bundle and the shelves 
upon which it is placed, and refiled alphabetically in the 
vertical file. 

When the customer arrives, the name can be looked 
up quickly in the vertical file and the card removed. 
The customer is given the amount of charges, and while 
he or she is getting out the money to pay, the counter 
girl locates the bundle on the numbered shelves, and 
gets it for the customer. 


One aid to quick dis- 
tribution of office bun- 
dles on the numbered 
shelves is a small truck 
which ean carry a num- 
ber of bundles and 
cleaning between the 
shelves. Ordinarily, 
putting up the bundles 
requires a great deal of 
carrying back and forth 
through the shelves 
and this handy little 
home-made truck saves 
all that. 























The frame is made of old pipe with tops of wood. The 
three shelves are 24 inches square. A cleaning hood car- 
ries sport shirts and cleaning. It extends to a height of 
64 inches above the floor, Small chair casters at the bot- 
tom run freely. 

Another device useful behind the 
offices is a series of bins for specials and for cleaning 
bundles. The bins are open at the top so that bundles 
can be tossed up into the right bin, and are built on a 
triangle with a hinged, latehed door at the bottom. The 
whole set-up is placed on a wall above the marking 
table. Hooks over each bin are provided to hold small 
blackboards upon which the day of return is marked, 
and the blackboards are moved up each day. (Reprinted 
through courtesy of the California Laundryowners As- 


scenes in ¢all- 


sociation.) 
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ors hinged at top and 
with latch at bottom. Open 
and bundles spill out on 
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Plenty 


of Steam and Hot Water 
IN YOUR LAUNDRY 


with Continental 
PACKAGED 


AUTOMATIC BOILERS 


Now you can have all the steam and 
hot water your laundry needs when 
you specify CONTINENTAL. 

Completely automatic, inexpensive 
to install and maintain, CONTINENTAL 
BOILERS come in sizes from 10 to 500 
HP to fit your requirements. 

CONTINENTAL AUTOMATIC BOILERS 
feature built-in rugged construction 
and improved design made possible by 
more than 40 years of practical boiler 
building. All boilers are shop-fire tested 
before shipment. 

Remember: You get high efficiency 
and low fuel cost when you install 
CONTINENTAL AUTOMATIC BOILERS in 
your laundry. 


Don’t delay! Call or write today for 
full information. 





BOILER ENGINEERING 
AND SUPPLY COMPANY, INC. 
12 Manavon Street « Phoenixville, Pa. 


40 Years of Boiler Experience 
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NEW 
PRODUCTS 


and 


LITERATURE 











Wilson Products Appear 
Under New Label 


All and 
moval products made by A, L 
Wilson Chemical Co., Kearny, 
N.J.. are now being identified 
with a new four-color label. Ae- 
John CG. Sehwarz- 
president of the 
the label has 
designed to make identification 
of the 


ASOT 


ten spot stain re- 


cording to 
minh, come 


pany, new been 
“<< io”’-products 


Also, all di- 


have 


Various 
the 
rections lor 
been revised and simplified in 


for user 


product lise 
the interest of greater legibility 
ind) better understanding = of 
product appheation 

On the 
trademark 


new label the famuliar 
stain 
bright vellow on a field of gray 
Ihe of each product is 
printed in’ red the vellow 
field and the description in red 
and black below 


ippears in 


rhiadine 
on 


New Risdon Catalog 


A new eight-page catalog, 
published by The Risdon Man- 
ufacturing Company of Nauga- 
tuck, Conn., 
information on the company’s 
entire line of laundry and dry- 
Two new 

included— Risdon 
buttons and Risdon 
Both products are 
the trade 


use or resale 


gives up-to-date 


cleaners’ supplies 
items are 
self-covet 
button pins 
now available to 
either for direct 
to customers 
The buttons 


self-cover are 


made of molded du Pont nylon 
ind and 
easily with any 


stainless steel can be 


covered hie 
terial 

The button pins provide a 
simple way to fasten all shank 
or tufted buttons without sew- 
ing, hie flat and cannot slip or 
show, according to the firm 

The illustrated 
eatalog complete 


two-color, 
also ZIVeS 
SIZe, style, price and othe r per- 
tinent data all the other 
items in Risdon’s complete line 
of Jumbo laundry net pins, 
Remo marking pins, Security 
marking pins, cover cloth fast- 
eners, sorting racks and clips, 
Helmet and Royal safety pins, 
straight pins and other laundry 
and drvecleaners’ 


on 


“LECCESSOTIOS, 
Free copies of the catalog are 
available on from The 
Risdon Manufacturing Co., 
W ire Division, Nauga- 
tuck, 


request 


( rods 
Conn 


Unipress One Lay Sleever 


The Unipress Automatic One 
Lay Sleever, originally featured 
in the three-girl 
Constellation, is proving to be 


company’s 


the most versatile press in the 
firm's line, according to Ira C 
Maxwell, president of the Uni- 
press Company 

The introduction of the sleev- 
er provides the opportunity to 


LAUNDRY 


JOURNAL 


convert any shirt finishing unit 
productive three- 
For 
two 


into a more 
girl unit, Unipress claims 
when used with 


four-press units or a 


Instance, 
two-girl 
typical four-girl unit, they are 
readily into 
efficient and productive three- 
girl units. Another important 
advantage of the Unipress con- 


converted more 


version program, according to 
the company, is the flexibility 
of the sleever for adapting other 
Plantowners not 


set-ups need 
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adhere to any set floor plan o1 
arrangement but can plan any 
lavout to fit their individual 
equipment and requirements 

The sleever trons shirt 
sleeves at time with only 
one lay and it is said to eut fin- 
ishing time percent 
Complete 
the 


two 


one 


up to 75 
information 
with 


about 
conversion 
blueprints are available from 
the Unipress Company, 2800 
Lyndale Ave, South, Minneap- 
olis, Minn 


sle ever 


International Harvester Introduces New Truck Line 


The RM-150 multi-stop de- 
livery truck (eft) and the 
R-120 panel truck (right) are 
two of the models in Interna- 
tional Harvester’s new R-line 
which comprises 168 basic truck 
chassis models in 296 wheel- 
bases 

Inside he ight of the RM-150, 
15-inch truck with 9%4-foot 
Me tro body has been nere ased 
inches to a full six feet 
without increase in_ the 
truck’s overall height. Payload 
capacities in the RM-150 series 
range from 243 to 391 cubie feet, 
weight ratings 
from 5400 to 10,000) pounds. 
Also offered is a é 5 
inch or 60-inch rear door open- 
ings and, if desired, a flatback 
instead of the conventional 
curved body style in the rear. 


Model R-120 trucks have 115- 


two 
any 


vehicle 


£rOss 


choice 


New Tropical Gloss White 


\ tough new chemical-resist- 
ant gloss white for and 
ceilings has been developed by 
the Tropical Paint & Oil Com- 
pany, Cleveland, Ohio. Formu- 
lated synthetic rubber 
base, it Is said to resist attack 
by moisture, chemical 
fumes and caustic cleaners, 

Tropical reports that — its 
Chemical Resisting Gloss White 
stood up under the most severe 


walls 


on a 


grease, 


Merson Water Repellent 


{ new water repellent, Shedz, 
has been introduced by Merson 
Products Company. Shedz Is a 
solvent soluble water repellent 
which requires no heating. 

Shedz eliminates the need for 
extra equipment in its applica- 
tion; it can simply be spraved 


inch wheelbases with gross ve- 
hicle weight ratings from 4,200 
to 6500 pounds, Panel load- 
dimensions are: length, 
90144 Inches; width, 60% inches ; 
height, 84546 inches, and 48's 
inches between wheel housings 
Rear door opening ts 44715 high, 
and 48'% wide 

International R-line trueks 
identified by an IH 
emblem, replacing the former 
Triple Diamond. They — are 
powered by the 100 hp. Silver 
Diamond 220 engine 

Another basie model is. the 
R-160, 154-inch wheelbase truck 
12-foot van body, built 


Spee 


are newly 


with a 
in gross vehicle weight ratings 
from 14,000 to 17,000) pounds 
and featuring the Comfo-Vision 
Powerplant is the 108 hp 
Diamond 240 
LPG-fueled 


eab 
Silver engine, 


gasoline or 


In recent labo- 
was compared 
high grade industrial 
made with a standard 
Put through humidity, 
acid, alkali and grease 
the industrial enamel was blis- 
tered, stained or otherwise dam- 
The Tropical gloss white 
not damaged, even when 
exposed for longer periods, ac- 
company 


conditions 
tests, it 


test 
ratory 
with a 
enamel 
hase 


tests, 


aged 
Wis 


cording to the 


on with an inexpensive vibro- 
spraver, It is designed for 
by cleaners with either a petro- 
leum or synthetic operation 
Full details are available 
from Merson Products Com- 
pany, 63 Essex St., Jersev City 


2, N,d 


list 





THE 36” x 30” LAUNDRY TUMBLER 


Gas-Fired of Steam-Heated 


DRIVING 


CISSELL vuururrs 





THE TWIN LAUNDRY TUMBLER 
Gos-Fired or Steam-Heated 


THE 36” «x 30” GAS-FIRED LAUNDRY 


TUMBLER $550 
THE 4-COIL 36” « 30” STEAM-HEATED 
LAUNDRY TUMBLER $550 


THE GAS-FIRED TWIN LAUNDRY 


TUMBLER $590 


THE 4-COIL STEAM-HEATED TWIN 


LAUNDRY TUMBLER $590 

THE 2-COIL 36” « 30” ORY CLEANING 

THE 36 x 30 DRY CLEANING TUMBLER TUMBLER $600 
Steam-Heated — Explosion Controls F.O.B8. Lovwisville, Ky. Either white or 


pastel green boked enamel finish 


EASY TO CLEAN 


OTHER FEATURES THAT MEAN 
BETTER, LONGER SERVICE 


Automatic door switch to stop rotating basket 
when door is opened... full vision, heat-resist- 
ing glass door panel .. . identification card clip 
... Sturdy bumper rail .. . laundry bag holder. 
(On Gas-Fired Tumblers ... built-in steel 
brushes to clean burner in less than 3 minutes 
without removing assembly . .. Robertshaw Gas 
Throttling Valve to guard against overheating 
..-Basoid Valve for full automatic gas cut-off 
and automatic safety pilot protection). (On 
Steam-Heated Laundry Tumblers. . . two, 
double heating coils with dampered heat con- 
trol). Gas-Fired and Steam-Heated units on 
Laundry Tumblers are interchangeable, permit- 
ting conversion from one type to another at 
any time. (On Dry Cleaning Tumbler .. . 
equipped with explosion proof motors and 
switches .. . static steam spray... one, double 
steam heating coil with dampered heat control 

. static ground connection for rotating bas- 
ket . .. automatic fire or explosion safety con- 
trols with automatic electric power cut-off in 
case of fire or explosion). 


BUILT-IN LINT TRAP 


As trap is withdrawn, reverse air flow rolls and peels lint from collecting surfaces making 
its removal quick .. . easy. An exclusive Cissell feature. 


A CLOSE INSPECTION WILL CONVINCE YOU THAT HERE'S YOUR TUMBLER 
DESIGNED to permit easy replacement of any part in less than 15 minutes. Actually, 
a basket can be removed quickly without disturbing belts or bearings. 

EQUIPPED with separate motors for fan and basket, permitting fan to exhaust air 
during loading and unloading (a legal requirement in some states). 

POWERED with a trouble-free Cissell Gear Reducer—equipped throughout with 
Timken Tapered Roller Bearings. All internal parts operate in a bath of oil. Made 
in Cissell factory for precision control of each part. 


ENGINEERED to meet all modern drying requirements . . 
come. 


. now, and for years to 


STYLED for streamlined beauty and peak performance by the manufacturer who 
has built the highest quality into laundry and dry cleaning equipment for more 
than 20 years. 


. O YEARS A’GROWING LOOK TO CISSELL FOR THE BEST €i% 2 Ud 
W. M. CISSELL MANUFACTURING CO., INC. 


831 S. FIRST ST.—P.O. BOX 1143—LOUISVILLE, KY. 
Pacific Coast Office—4823 W. Jefferson Bivd., Los Angeles 
Foreign Distributors: Address Correspondence Attention Export Dept.—Cable Code: CISSELL 
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SAVE on ironer cover 


replacement costs! 





for chest-type flat-work ironers 


You'll save all ways with non-burning Asbeston. Made 
of fireproof asbestos fibers, Asbeston covers far outlast 
ordinary cotton covers. They produce more work per 
cover—keep ironers in operation much longer—save 
you costly replacement time. 

lroning’s faster and easier, too, because Asbeston’s 
smooth, pliant surface helps prevent wrinkling, gather- 
ing, and time-wasting reruns. 

And Asbeston makes happier customers. Specially 
impregnated so it won’t hold steam or get soggy. 
Asbeston helps keep fabrics fresh and clean, free of 
stains and laundry odors, 

For finer, faster, more efficient ironing, nothing’s as 
good as Asbeston. Fabricated and sold by reputable 
manufacturers whose names will be supplied on request. 


Write for information to Textile Division 


UNITED STATES RUBBER COMPANY 


1230 Avenve of the Americas, Rockefeller Center 
New York 20, N. Y. 
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New Washer Controls 


The Super Laundry Machin- 
St. Joseph, Mich., 
bulletins 


ery Co., has 
announced two. free 
covering its new washer 
trols. Both controls are designed 
to effect. savings in time, labor, 
steam, water and electricity in 
institutional 


cone- 


commercial and 
laundries, 
Bulletin CT-4 is concerned 
with the Model 152 Cyele-Trol 
washer evele controller (shown 
above) and is said to take the 
“guess work” out of cycle tim- 
ing by controlling the actual 
running the washer, 
It counts the minutes of each 
operation and shows at a glance 
which ope ration is in progress. 
An alarm light is automatically 
sounded, a signal light flashes, 
and the dump valve is opened 
at the end of each operation. 
When the control is set for the 
next operation, it automatically 


time of 


closes the dump valve, 

Model 450 Super-Trol is de- 
scribed in Bulletin ST-4. This 
is a semi-automatic washer con- 
be installed on 
any conventional metal 
er. The operator. sé leets water 
depth, temperature and opera- 
the formula 
to be used. Super-Trol auto- 
matically the dump 
valve, opens hot and cold water 
valves when 


trol which can 


wash- 


tional time to suit 


closes 


valves and steam 
and 


-set wate! 


closes valves at 


neede d., 


pre level 


Folder on Purifiers 


To help engineers, production 
executives and maintenance 
personnel who are becoming In- 
creasingly conscious of using 
purifiers to clean up moisture, 
mist, dirt particles, guck and 
other entrainment in pipelines 
and equipment, the V, D, An- 
derson Company has published 
a new eight-page folder en- 
titled, “End Dirt and Moisture 
Problems the Hi-eF Wav sd 

Cutaway views showing the 
installation of purifiers in 14 


different applications are ac- 


February 15, 1953 


companied by a brief deserip- 
tion highlighting the purpose of 
the purifiers in each case. In- 
formation is also given on the 
tvpes of entrainment likely to 
be found in the various vapors 
and gases. 

A photograph shows samples 
of condensed steam before and 
after a purifier is installed, An- 
other photograph shows accu- 
scale in a typical 
equipped with a 


mulation of 
pipeline not 
purifier, In addition, the bul- 
letin pinpoints the seven types 
of Hi-eF purifiers available to 
solve dirt and moisture prob- 
lems 

For a copy, write fer Bulletin 
700, Purifier Division, The V. D. 
Anderson Company, 1935 West 
96th St., Cleveland 2, Ohio. 


New Ajax Sleeve Press 


Western Laundry Press Com- 
pany of Salt Lake City is com- 
ing out with its new Ajax auto- 
matic sleeve press, according to 
L. N Strike, 
Utah firm, 

Finishing both sleeves of the 
lay, the new Ajax 


president of the 


shirt in one 
press 1S claimed by the 


facturer to be particularly fast 


manu- 


drying 

Sleeves of all shirts 
led with uniformly high quality, 
and output of shirt-finishing 
departments will be stepped up 
markedly with this 
according to. the 


are hand- 


automatic 
come- 


press, 


pany 


Colgate Brightener 
Announced 


Colgate Laundry Brightener, 
said to make white work look 
whiter and color work brighter, 
has been introduced by the Col- 
gate-Palmolive-Peet Company 
This new detergent aid is de- 
signed for use in every-day 
wash formulas. 

For whitening effect on shirts 
and other white cotton work in 


normal power laundering, di- 
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rections call for the use of two 
ounces of the brightener per 
100 pounds of goods in the 
wash wheel. Hospital, hotel and 
institutional work requires only 
ounce per 100 pounds of 
goods The product should be 
added in the suds operation be- 
fore the bleach operation. Blu- 
ing should be eliminated, the 
firm states 

A folder describing Colgate 
Brightener may be obtained by 
writing to the Industrial De- 
partment, Colgate-Palmolive- 
Peet Company, 105 Hudson St., 
Jersey City 2, N. J 


one 


Boiler Level Indicator 


A liquid level 
eliminates a 
in the boiler 
erates on the 


indicator which 

hazard 
and 
differential pres- 
is announced by 
Fox- 


common 
room, Op- 
sure principle, 
The Foxboro Company, 
boro, Mass 

This 12-inch dial 
can be mounted on a panel or 


indicator 


pipe standard, bringing the dial 
level and 
be 


convenient 
enabling the operator 
constantly informed of water 
level conditions. Large white 
numerals and micrometer 
pointer against a dull black dial 
reading even 
at a distance in dim light 
Readability unaffected by 
scale or boiler compound, 

Bulletin 392, 


information 


to eve 


to 


prov ide accurate 
or 


containing COoMm- 
liquid 
sent 


plete on 
level will be 


on request to the manufacture ft. 


Instruments, 


Wyandotte Water 
Conditioner 


Rusko, 
for conditioning water, was re- 
cently placed on the market, by 
the Wvandotte Chemicals Cor- 
poration, W vandotte, Mich 
The product is said to combat 
the of good washing 

magnesium, calcium, iron ox- 
ide and vellow work 

Maximum washing efficiency 
is secured with the use of Rus- 
ko, because, in addition to re- 
generating it 
fabric discoloration and the for- 
mation of lime soap, according 
to the manufacturer, 


phosphate 


a special 


enemies 


soap, prevents 
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U. S. Hoffman Expands 
Valeteria Installations 


A recent 
merchandising of 
drycleaning service, 
Machinery 
Valeteria, 
proved successful in its midwest 
test installations and will be 
expanded on a national basis, 
the company has announced. 

The locker 
units have proved economically 
sound and thoroughly 
able to the public as a conven- 
lence in the purchase of laun- 
dry and drycleaning — service, 
according to George Bowdoin, 
U.S. Hoffman president, and 
Joseph Friedman, vice-president, 
who made public the 1953 ex- 
pansion program for Valeteria 

Lead-off city in the expansion 


New York 


in the 
laundry and 
U.S. Hoff- 


Corporation’s 


Innovation 


man 


self-service has 


remote control 


accept- 


program 1s where 
Charles of Rockefeller 
will probably be the first oper- 
ator. An additional 19 cities are 
expected to get Vale terla serv- 
1953, Cleveland, 
Louisville Detroit now 
have the An instal- 
lation in Minneapolis is sched- 
uled 


Center 


we during 
and 
operation 


to be 


opened this month 


Strong, Carlisle and Ham- 
mond to Distribute Borgana 
The Carlisle and 
Hammond Company of Cleve- 
land, Ohio, identified for over 
50 with 
traps, 


Strong, 


steam 
and 
steam specialties, has announced 


years Strong 


reducing valves 
its appointment as national dis- 
for the Borgana 
boiler water treatment 

The product is a liquid ex- 
tracted Red Cedar 
by a complex process, It 
developed over the last 10 vears 
by the chemical division of The 
Portland Shingle Co. of Port- 
land, Ore 

By adding approximately one 
quart of Borgana per 100° hp 
per week complete boiler treat- 
The 
scale is softened and gradually 
and further 
prevented 


tributor new 


from wood 


Wis 


ment is obtained existing 


removed, scale 
formation is 
claimed that ab- 
sorb oxygen and other corrosive 


It 
Borgana will 
gases commonly found in boil- 
thereby eliminating 
rosion and pitting. It 
duces eliminates 


ers, cor- 
also re- 
or foaming 
and embrittlement 

Features claimed for — the 
product the elimination of 
complicated boiler water tests, 
pre -proved” 
danger from 
reduction of cor- 
the elimination of 
boilers, traps and 


are 
simplicity of use, “ 
effectiveness, no 
overtreating, 
rosion and 

scale in 


valves. 


Al 


aecrers 


NDRY JOURNAL 


FOR 
ECONOMICAL 


BUDGETS 


Especially Designed 
for Use 


inthe LAUNDRY INDUSTRY 


Darnell Casters and Wheels start 
cutting costs from the very first 
day of installation. Easy rolling 
and swivelling increase employee 
efficiency, save floors and help 
add to production. With over 
4000 types of casters and wheels 
to select from you can specify 
the exact model to meet your 
requirements. 


DARNELL CORPORATION, LTD. 


DOWNEY (LOS ANGELES COUNTY) CALIFORNIA 
60 WALKER STREET, NEW YORK 13, NEW YORK 
36 NORTH CLINTON STREET, CHICAGO 6, ILLINOIS 


WU lotetbred| 
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cules Powder Company, has the government for one vear, 

been named vice-chairman of serving without compensation 

the Research and Development He has been assistant director 

Hie Ws Board, a staff agency of the of the Hercules research depart- 

Secretarv of Defense ment since 1945. Through his 

The appointment was an- part in the adminstration of the 

nounced in Washington last entire Hercules’ research pro- 

month by Walter G. Whitman, gram he is experienced in the 

chairman of the board which deve lopme nt of new raw chemi- 

ALLIED TRADES guides thre weapons develop- cal products and processes, In 

ment program of the Army, his new post, Dr, Cairns will 

Navy, and Air Fores devote his full time to problems 
Dr. Cairns will be on loan to) of national defense 


from the 











Troy Promotes Washburn sion, Amerncan Machine and 
' Metals, Inc., East Moline, Il New Forse Sales Manager nounced the appointment of 
Mr. Washburn sueceeds Clifton G. T. Kellum as the firm’s 
\\ Johnson, who has re- sales manages 
signed after serving as Troy’s Formerly eastern sales mana- 
general sales manager for. six ger for the company, having 
and a half vears joined Forse in 1947, Mr. Kel- 
Mr. Washburn is a graduate lum’s background includes 16 
of Colorado A & M University, vears in merehandising and 
with «a degree in electrical en- sales promotion work 
gineering. During World War 
II he served in the Army for 
four and a half vears, rising to ’ 
ines the rank of Diente nant Colonel ual Opens Chicago Office 
“- He joined the Troy organization 
in 1946. Sinee August 1947 he Cycelotherm Corp., a division 
of U. S. Radiator Corp, and 
: central sales division ry manufacturer of Cyclotherm 
A 9 steam generators, has an- 
nounced the opening of a 
M. J. WASHBURN Chicago sales office 
G. T. KELLUM The new office is equipped to 
handle Cyclotherm’s complete 


has been manager of Troy's 


The appomtment of M. J. Qn Lean to Government 
Washburn as general sales man- 
wer has been announced by Dr. Robert W, Cairns, assist- The Forse Equipment Corpo- line of package steam genera- 


Prov Laundry Machinery Divi- ant director of research for Her- ration, Anderson, Ind., has an- tors, from 18 to 500 hp., and to 


GUARANTEED! [j CUMMINGS-LANDAU 
EXTRACTORS 


B if GG E R Order one of these efficient units 


for the money it will save you on 


D A I L Y L oO Ba D power costs and operator's wages. 
PR qk 0) UC TION Order one for speed of operation. 


No maintenance problems. All 
with these new, faster, simpler standard parts. 
CUMMINGS-LANDAU EXTRACTORS ne 


Order one for its 
many plus features 








Laundrymen everywhere 
swear by these units for their 
ruggedness, simplicity, lowcost 
of operation and high capacity. 


Stainless Steel Basket and Shell 
Rugged and simple construction 
Automatic Timer + Automatic brake release 
Automatic cover opening and closing 


ee 50" and 60" standard extractor CUMMINGS - LANDAU LAUNDRY MACHINERY Co., INC. 


308-317 TEN EYCK STREET, BROOKLYN 6, N. Y. 


Unloading extractor 


Over a Quarter Century of Laundry Machinery ''Know-How” 
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It's the NEW 


igh 2 


. ie ti 


~~ Callaway 


Knitted Nylon 
Callanet! 


‘@ Speeds up pinning 


Actual Size, Open Mesh > 





a 


PROFIT BY THESE SUPER 
CALLANET FEATURES! 


¥. Streamlined, lightning-fast pinning. 


2. Day-light mesh that won't “fog up” 
—lintless. 


3. Free passing of insolubles. 

&. Suction action—cleaner, whiter 
loads, 

5. Wider opening—easier loading. 

6. Faster dumping without reversing. 

7. Low absorption—very little to extract. 


8. More pounds per wheel—bigger 
pay loads. 

9. Labor saving—time saving~ 
space saving. 





10. Long lasting—dollar saving. 


11. Made by pioneers in net 
manufacturing. 








+} 
We 


Irs THE ANSWER to laundry net 


headaches! 


It’s The Nylon net you've been hoping for. 
Open mesh insures speedier pinning—just what 


you've been asking for, waiting for—now it’s here! 


Contact your Callaway Representative for 
further details of CALLANET—the laundry net that’s 


made the way you’d make one for yourself if you 


Ah 
cept Wa, ; 


could. 


is 
Reg. U.S. Pat. Of. 


Callaway Mills we. 


SALES SOLICITORS 


New York 16, 295 Fifth Avenue 
Boston 11,38 Chauncy Street + Chicago 54, Merchandise Mart 
Detroit 1, Francis Palms Building * Atlanta 3, Candler Building 
West Coast Representative: 


949 East Second Street © Los Angeles 12, California 
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CHOOSE "CHICAGO" EQUIPMENT 


CHICAGO DRYER COMPAN 


offer consultation on problems 
involving steam generation for 
any requirement 
Serving as head of 
office and chiet 
Joe David. Mr 


experienced in 


the 
consultant is 
David is well 
industrial en- 


new 


gineering and plant supervisory 
work, having 
pre sident in charge of the boiler 
division of another firm 

The 


located at 


s¢ rved as vice- 


new Cyclotherm office is 
Rms. 729-730, Man- 
hattan Bldg. 431 S. Dearborn 
St.. Chicago 


Allegheny Ludium 
Appointments 

Russell M. Allen, vice-presi- 
dent ino charge \l- 
legheny Ludlum Steel Corpora- 
tion, has announced several new 


appointments 

Ralph L. Harding, Jr., 
analyst, and Edmund 
joined the 
division 


market 
research 
& Iyvnan, 
tubing 


have 
stainless sale Ss 
in Pittsburgh 
Mr. Harding 
staff consultant for a Pittsburgh 
consult- 


was formerly a 


firm of management 
Mr. Tynan 


representative 


been a 
handling 
stainless pipe, tubing, and fit- 
tings for a New York company 


1943 


ants has 


sale Ss 


since 


ESPECIALLY DESIGNED FOR QUICK SERVICE 


AND INSTITUTIONAL LAUNDRIES 


END LOADING WASHERS—Built in 3 sizes; 30” x 


¢ 


tion 
or two speed. 


EXTRACTORS—-Built in 3 


15” 25 Ib. capacity; 36” x 18” 50 Ib. capacity; 
36” x 22” 60 Ib. capacity. Stainless steel construc- 
Manual or full cycle automatic controls, single 


sizes, 20", 26” and 30”. 


20” size available with standard or self balancing 
basket. Steel or stainless steel casing, stainless steel 
baskets, safety cover interlock. 


CYLINDER WASHERS—Built in 11 sizes from 24” x 
24” to 42” x 84”, 25 Ib. to 350 Ib. capacity. 
Stainless steel construction, quiet V belt drives, sin- 
gle or two speed, manual or automatic controls. 


MODEL G-9 GAS IRONER—Built in 2 sizes 56” or 
75” long. With thermostatic heat control and Basoid 


valve, modern 


streamlined design. Also available 


electric heated. For small production requirements. 


MODEL G16 GAS IRONER—Built 


with rolls 60”, 


85”, 100”, or 110” long, 16” diameter heated roll, 


thermostatic heat 


control, 


Basoid valve, front or 


rear return type. Also available with 24” roll. 


MODEL $16 STEAM IRONER—Built with rolls 50”, 
75”, 85", 100”, or 110” long, 16” diameter heated 
roll, with front return ribbons. $16-110” produces 


p 


approx. 90 Ibs. per hour of family work. 


James \ 


named manages 


Murphy 
of sales of the 
and alloy custings 
division in’ Buffalo, N.Y, Mir 
Murphy, widely known as an 
authority in stainless steel cast- 


Wits 


stainless 


Ings applications, has been with 
the 1936, and 


has assistant sales 


COMpany  sines 
“tf rved is 
manager of the castings division 


for the past few months 


Will Distribute Powermaster 
Boilers and Generators 


Orr & Sembower, Inc., Read- 
ing, Pa., manufacturers of Pow- 
“automatic 
the ape- 
Combustion 


i809 N 
Chicago, as its 


ermaster packaged 
innounced 
of The 
Company, 


Ave 


distributor in 


boilers, has 
pomtment 
Mquipment 
Claremont 
the Chicago ter- 
ritory. Combustion Hquipment 
will handle 


Powermaster 


sales and service of 
automatic steam 
generators and hot water boilers 
in northern and central T[linois, 
northern Indiana and southeast- 
ern Wisconsin 

Combustion HMquipment — is 
he aded by Russe 1G 

formerly with 
Cleveland territory distrib- 
boilers 


Ci if bh who 
Wis associated 
the 
utor 
The 
tor, in addition to maintaming 
a stock of replacement and re- 


for Powermaster 


newly-appointed distribu 


includes a 
department staffed by factory- 


pair parts, service 


trained service engineers avail- 


2212 N. PULASKI ROAD 
CHICAGO 39, ILLINOIS 


for the emergency o1 
mal maintenance repair service 
of Powermaster boilers 


able nor- 


Davies-Young Adds Two Representatives 


Schwartz and = H. 
Robinson have been 
sales and Service 
technicians for the Buckeye 
drycleaning division, Davies- 
Young Soap Company, Dayton, 
Ohio 
Mr 
torial 
England from 


Maine. He 


Leonard 
Kenneth 
appointed 


Schwartz will be terri- 
representative in New 
Connecticut to 
had ten 


has years 


LEONARD SCHWARTZ 


practical experience in dryclean- 
ing plants, mostly in New Eng- 
land. His headquarters will be 
in Springfield, Mass 

Mr. Robinson is the new re p- 
resentative for Canada, He has 
had 18 years experience with 
drycleaning firms in the prov- 
ince of Ontario. He has served 
14 vears as representative of an 
allied firm and 


trades was 


H. KENNETH ROBINSON 
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branch manager of a supply 
house for four vears His head- 
quarters will be in) Toronto 
with = particular 


eastern half of Can- 


emphasis on 
serving thie 


ada 


Rassenfoss Appoints Lippold 


H. O. LIPPOLD 


H. O 
pointed sales representative 
Rassenfoss Bag Co., Glenview, 
Ill 

M 


sales 


Lippold has been ap- 
by 


Lippold will 
of Cedar Shield 
bags and Luxor plastic garment 
He will also han- 
travel and 


promote 
storage 


storage bags 
dle the Zip-Luxor 
bag line 


storage 


Street's Names Graham 


AL GRAHAM, JR. 


has 
Ji 
manage! 
Erni 


Street's 


& Co. Ine 
Graham 


R. R 


named 


Street 
Albert J 
as sales promotion 
Mr. Graham 
Heidersbach, 


recently 


re place = 
whom 
to 


promoted director 


and sales manager 
He 


association affairs, 


active in 


being one of 


has been very 
the organizers of the Cleveland 
Drycleaners Guild, and during 
1947 served as president of the 


STARCHROOM IL 
NICD 
Mr 


ciated with Street’s for approxi- 


Alumni Society 
Graham has been asso- 
mately four-and-one-half years 
During his first vear, he served 
field) technician in- south- 
eastern Michigan. For the 
three-and-one-half vears he 
served the Indiana- 
western Michigan territory, and 
succeeded in this ca- 
Don Kohler 


is 
past 
has 


northern 


being 
by 


puterty 


Dallas Tailor 
Appoints Eiland 


The Dallas Tailor & Laundry 
Company of Dallas 
announced the appoint- 
Eiland as its new 
the 
territory 


Supply 
Te Xs, 
ment of EK. E 
representallve 
Texas and 
which was formerly 
the late Julmus Henenberg 

Mr. Eiland 
ated with the 
cleaning industry 
twenty vears and his experience 
in the field) makes him well 
qualified to serve the industry 


for east 
Louisiana 


serviced by 


has been “&ssOC1- 
laundry and dry- 
for the past 


Oakite Man Receives Award 


Prince, (right), tech- 
representative ol 
manufac- 


LF 
nical service 
Oakite Products, Ine., 
turers of industrial cleaning and 
alhed materials, shown re- 
ceiving the D. C, Ball Award 
for Distinguished Service from 
John A. Carter, Oakite 
dent 

The 
bronze plaque, 
nually the 
firm’s nationwide field organiza- 
rendered 

service 


presi- 
award, in the form of a 
is presented an- 
to member of the 
tion adjudged to have 

the outstanding 
to industry during the 
of the 
which in memory of 
David Clifton Ball, ploneer in 
industrial cleaning 
founder the 
former chairman of its board of 
tech- 
nical-sales conference of Oakite 
field held 
cently at the Sheridan Hotel in 
St, Louis 


most 
veul 
Presentation award 
Is given 
procedures, 


of company, and 


directors, was made at a 


representatives re- 


AUNDRY JOURNAL 


SUPREME 


ONE OF 


CLINTON'S 


“Detal Smooth” 


LAUNDRY 
STARCHES 














NON-CONGEALING 

USE HOT OR COLD 
GIVES FLEXIBLE FINISH 
EASIER IRONING 


CLINTON FOODS INC. 


CLINTON, IOWA 
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THE 
ARK 
2ECORD 
SHEET 


is a great check against inaccurate 
marking. Records the marks used 
in all bundles; permits location of 
lot for all marks. 


Prevents duplication of marks; 
Avoids mixup of garments; 
Aids and simplifies sorting; 
Used in any marking system; 
Precludes thievery. 


Used for years by hundreds 
laundries 


SAMPLES FREE 
(All shipments C.O.D. unless check 


accompanies order) 


Price, per thousand ....... $7.50 
5000 or more, per thousand, $6.50 


ov ARCHROOM 
LAUNDRY JOURNAL 


304 East 45th Street 
New York 17, N. Y. 
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Solvay Promotes Bates 


Appointment of Carlton Bates 
executive vice-president of 
Solvay Process Division, Allied 
Chemical & Dye Corporation, 
was announced by A, B. Chad- 
wick, Solvay president 


Mr. Bates was appointed a 
vice-president of Solvay in July, 
1951. As has been the 
the nine months, he will 
eontinue his head- 
the company’s ex- 


in New York 


case for 
past 
to make 
quarters at 
ecutive offices 


City 


Wyandotte Promotes 
Schwarz 


v 
GEORGE W. SCHWARZ 


W. Schwarz, 
vice president-con- 
Wyandotte Chemi- 
cals Corp., Wyandotte, Mich., 
has been promoted vice- 
president and treasurer 

In assuming supervision of 
the financial administration of 
the nationwide chemical com- 
pany and its transportation and 
mining subsidiaries, he relin- 
quishes the controllership after 
a long career in accounting. 

Mr. 
public 
served 


George since 
1948 the 


troller of 


to 


Schwarz is a_ certified 
accountant and has 
In various accounting 
capacities with industrial 


porations in the Detroit area 


core 


Huron Sales Reorganization 


B. F, Bowman, vice-president 
in charge of and new 
products for The Huron Milling 
Company, has announced the 
strengthening of the company’s 
sales organization by dividing 
it into two parts. 


sales 


One part of the sales organi- 
zation will handle bulk 
or headquarters type accounts 
Heading up this phase of the 
operation is Wilham F, EI- 
dridge as director of of 
industrial products. will 


sales 


sales 


He 


February 15, 1953 


continue to make his head- 
quarters at the firm’s general 
sales offices in New York City 

The other phase concerns it- 
self with the sales of Huron’s 
branded products through its 
field organization and is headed 
by Glenn H. Freeman as direc- 
tor of sales of specialty prod- 
ucts. He will also headquarter 
in New York and will direct the 
field selling He 
previously was manager of Hu- 
midwestern division in 


organization 


ron’s 
Chicago 

The firm has also formed an 
Eastern area which will be 
headed by Edward T. Keating 
eastern division manager, 
with headquarters in New York 
Harlow H 
sales manager of the starch and 
paste department, Responsibil- 
ity for the advertising 
tion has been assigned to Sam 
C, Carrier, in addition his 
duties as sales promotion man- 
ager He will in 
new product development work 

Hatton B 
as director of technical service 
and will be aided by his newlv- 
assistant, Leshe F 
William R. Monro 
remains manager the 
tral southern division 
headquarters in Cinemnati, and 
(G. Homer Green continues as 
Inanage) the Pacifie 
division headquarters 
San Francisco 


as 


Gaines continues as 


opera- 
to 


also assist 


Rogers continues 


appointed 
Simmons 
of ceen- 


with 


coast 


in 


of 


with 


Joins Street's Research Staff 
bes 


ARTHUR C. ORCUTT 


Arthur C, Oreutt has been ap- 
pointed to the research staff of 
R. R. Street & Co. Ine, An elec- 
trical engineer, he joined 
Street’s in April of 1951 and 
since then has acquired back- 
ground experience for his new 
assignment while serving in the 
capacity of field technician with 
headquarters in Dallas, His ini- 
tial efforts will include refine- 
ment of the firm’s extractor 
rinse process, 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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Bartholomew Joins Gross 


A. G. BARTHOLOMEW 
Edward Bl Gross, president 
of the Machinery Com- 
pany, Ine., Buffalo, N.Y. has 
announced the appomtment of 
\thelston G. Bartholomew as 
western Pennsylvania sales rep- 
resentative, Mr. Bartholomew 
is well to the trade in 
his territory. through his oper- 
ation of the A. G. Bartholo- 
mew drycleaning plant in Clear- 
field, Pa. which founded 
by his father im 


Ciross 


known 


Wils 
1915 


Carman Appointments 


Carman & Co 
ippomntment of 


announced the 
two sales rep- 
resentatives mn the areas served 
by Carman’s mid-western divi- 


sion 


. \ 
te 


ARTHUR W. BOLTON 


Arthur W. Bolton has joined 
staff of Carman «& 
Company of Chicago and Min- 


the sitles 


neapolis and will represent Car- 
man in the Minnesota territory 
from his headquarters in| Min- 
neapolis, He is experienced in 
both laundry and 
processing, ind well qualified to 
Minnesota 


their technical 


drvele inimMg 


plantowners 
and 


“assist 
with 
essing proble Is 


Wayne A 


proc- 


Resener will repre- 


STARCHROOM 


sent the Carman Sterne Maley 
Co. of Chicago, Hl. in’ the 
Indiana and southern Michigan 
areas, As a former plantowner 
and 
much practical knowledge 
laundry 
drvcleaning fields. He 
rece ntly been associated with a 
jobber of laundry and dryclean- 
ing equipment, and through his 
activities im that 


gained 
and 
and 
has more 


operator, he has 


experience im the 


specialized 
field he has gained an intimate 
knowledge of advanced process- 
Ing equipment 


WAYNE A. RESENER 


Open-End Washers Ap- 
proved In New York City 


John Cook president of Cook 
Laundry Machinery 
Dallas, Tex 
the Board of Standards and 
Appeals of the City of New 
York has formally approved ot 
the Cook Washette under the 
administrative building 
requirements 

inlet 


Sales Co 


mnounces that 


code 
as meeting the 
of the submerged rules 
of the Board 
| 


as individual 


when connected 
units, and tor 
than one 


more unit, lor use im 


locations im comphance with 
the requirements Of Zoning res 


The Cook Washette 


only Ope n-end wish 


olutions 
Is the 
wheel which has been accorded 
this aApPpros il to date 
Ihis that the 
open Tor thre first 
quick-service Jaundrs 
New York City to install open 


end washers in stores and com 


Means door is 
time lo 


plants im 


bination plant Stores provided 
il] plans for installation ino beat 
teries be submitted to the 
Housing ind 
check 


wiste 


Department of 
Buildings for 
with 


is to com 
plianes discharge ; 


ind for use in compliance with 
the requirements of zoning res 
olutions Interested laundry 
OWhEeTS ae 

1630) of the 
Board 
peals, 
1952 

mav be obtaimed 
Board, Room 1000 


referred to page 

Bulletin of tl 
of Standards and <A 
dated November 25 
Copies of the bulletin 
from the 


fa es 


LAUNDRY 





JOURNAL 





Here’s a 
Gilt-Edge Investment 
in Operating Economy 


Many laundries are finding the key to in- 
creased profits is in reducing operating cost. 
One proven way to save is by the installation 
of modern 


“WHIRLWIND” 
EXTRACTORS 


Many of the design features are definite 
time and labor savers that result in more loads 
extracted at lower cost per load. Several of 
these advantages listed below. but for com- 
plete details write us for Bulletin 66. 


LOOK AT THESE FEATURES 


Greater Stability; self bal- 
ancing. 


Big Capacity; handles more 
per batch. 


Easier Loading and Unload- 
ing; better accessibility. 


Maximum Drainage; no 
blank rows in basket. 


Less Floor Space Needed; 
7 x 48" (48” basket). 


Direct V-Belt Drive; power- 
ful dependable. 


FLETCHER WORKS 


EX) otenwoon ave. PHILADELPHIA 40, PA, EstABuisHed -1850 
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Mid West Group To Hold 


April Meeting in St. Louis 


Have the complete Risdon-Remo line 
at your fingertips. Pictures, specifica- 
tions and prices make the line easy 
to order. 

And don’t forget the three star fea- 
tures of Risdon-Remo service. 


%*& Immediate Shipments 


Ask your 
dealer for 
your copy of 
this NEW 





% Complete Dealer Coverage 
* A Pin for Every Need 


RISDON THE RISDON MANUFACTURING CO. 


REMO 
CATALOG 


RI-2 








NAUGATUCK, CONN. 


Ul on the Record! 


The simplest, most convenient way of 
keeping a list of your customers, their 
addresses, the orders they send in, the 
amount they pay... 


THE NO. 39 CLEANERS & DYERS RECORD FORM 
Provides space for recording this necessary in- 
formation with minimum effort. Whether your 

a is large or small, whether you prefer a 
ound volume or loose-leaf type, your needs 

will be answered by one of these three editions: 
No. 39 Senior Recorp Book—400 Pages 
(10,000 entries). Durably bound in heavy 

duck with leather covers 

No. 39 Junior Recorp Book—48 Pages 
(1,200 entries). Board covers, marbleized 

binding 

Loose Lear BINDER 

Loose LeaF SHEETS: 

ALL PRICES 

PREPAID 


NATIONAL CLEANER & DYER 
304 East 45th Street, New York 17, W. Y. 











the Mid West Cleaners and Launderers 
Association convention are reaching the completion 
stage, A. P. Goldrick, in charge of arrangements for 
the meeting, has announced 

Scheduled for April 16-18 in St. Louis at the New 
Hotel Jefferson, and sponsored by the Kansas Cleaners 
and Launderers Association and the Associated Clean- 
ing and Laundry Services of Missouri, Inc., the conven- 
tion’s program is being built around “how to do it” 
sessions. Included are workshop conferences with tenta- 
tive plans now underway for a panel discussion featur- 
ing department store and ladies’ ready-to-wear repre- 
sentatives, 

Such well-known trade personalities 
Klinefelter, operator of the Elite Laundry Company in 
Washington, Baltimore and Philadelphia; Wilham 
Jacobs, owner of Criterion Laundry and Dry Cleaners, 
Kansas City, Mo.; Bill Mereer, ATL, and Robert EF. 
Cowie, director of the management engineering depart- 
ment, NICD, will speak. 

falph W. Carney, The Coleman Company, Wichita, 
Kans.; Warner Willams, president of the Missouri or- 
ganization; Ted Haas, president of the Kansas organi- 
zation, and Jean Ulbright, St. Louis industrial consul- 
tant, among others scheduled to appear on = the 
program. 

Mr. Goldriek, who is secretary of the Missouri organi- 
zation, said that an invitation to attend the eonvention 
has been extended to laundry and dryecleaning operators 
in a six-state midwest area, Advance registrations indi- 
eate a large turnout, he said. The convention will be 
elimaxed with a banquet and dance. 


Plans for 


as George V. 


are 


Kansas Citv Cleaners Elect 
Officers 


The Associated Cleaning Plant Owners of Greater 
Kansas City, Inc., have elected officers for 19538. Chosen 
as president was Harold Bowen of Ambassador Cleaners. 

Other officers include Jack Fisher, Kansas City Laun- 
dry Service Co., as vice-president, and Jack Cusack, 
Warwick Cleaners, as secretary-treasurer. 

Directors selected for the current year are Joe Goetz, 
Sr., Country Club Cleaners; A. O. Long, Jr., Long Hall 
Laundry, and Jack Spence, Faultless Laundry. 

The newly elected officers also will serve as directors 
during 1953 


Kansas Group Holds Clinic 


A successful three-day management elinie sponsored 
by the Kansas Cleaners and Launderers Association was 
conducted at the Allis Hotel in Wiehita, Kansas, Jan- 
uary 24-26. 

The instruction sessions drew a good representation 
from Kansas Ted Haas, president of the 
organization, reported, 

Speakers featured at the elinie included William 
Jacobs, ATL director and operator of the Criterion 
Laundry and Dry Cleaners, Kansas City, Mo., and Bill 
Ayers, owner of Ayers Laundry and Dry Cleaners, Cov- 
ington, Va. 


operators, 
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New Jacksonville Officers 


IX. M. Tillman was elected president of the Jackson- 
ville Laundry and Cleaners Association at the group’s 
meeting held last month. Other 1953 officers are M. J 
Bruno, vice-president; F. W. Palmer, secretary, and 
Herman T. O’Steen, treasurer. 

New members of the board of directors include Har- 
old F. Milton, M. H. Whitelaw, Palmer Williams, Wil- 
liam Strahan, T. M. Woodell, J. T. Matthews and Roy 
A. Brown 


Texas Drvycleaning Conference 


The Texas Laundry and Dry Cleaning Association 
is. sponsoring a two-day Dryeleaning Management 
Conference whieh will be held on February 21 and 22 
at the Texas State Hotel in Houston 

The conference will be conducted by several of the 
top technical experts from the National Institute of 
Cleaning and Dveing, and its subjects will inelude pro- 
duction management, supervision and cost control. The 


instructors will be fobert EK. Cowie, Charles W. Brown HAMPERS, raucks 


and Richard W. Shanebarker, director, industrial psy- 
chologist and staff accountant, respectively, of NICD’s BUILT FOR YEARS OF SERVICE 
Management engineering department, 

The sessions are open both to members and non-mem- | sares OFFICES: MEESE, INC. 


bers of the Texas association, and the first one will be- New YoRK—F. R, Tyroler, 37 W. 43rd St 

ar ipo ‘ ie : al 5 ; Main 
gin at 8:15 a.m., Saturday morning, Februarv 21 MU 2-1437. ATLANTA—W. E. Petway, 4403 Office & Plant 
; . Jefferson $t., Chamblee, Ga., Phone 7-2430. MADISON, INDI 
FORT WORTH—V. M. Hooton, 717 Ayers St., . ANA 
Lockweod 6564. SAN FRANCISCO—</o Glenn 
B. White & Assoc., Merch. Mort, HE 1-5204 Phone 261 or 262 


Baltimore Group Elects 19533 LOS ANGELES—c/o Glenn B. White Asvec., 
Officers 1151 So. Broadway, PR 4169 
. 


New. officers for 1953 were eleeted at the January 
meeting of the Laundry-Dry Cleaning Institute of Bal- 
timore. Heading the group as president is Edward W Full Rotary 
Cooper of the Fulton-Grand Laundry 
Other officers are Edmund J. Rosendale, Home Laun- 
dry, as vice-president, and Areh EK. Houstle, Jr., Fulton 
Laundry, treasurer. Serving on the board of directors 
are G. Howard Dawson, Areher Laundry; George Y. 
Klinefelter, Elite Laundry; George K. Mueller, Jewel 
Laundry, and Wilham S. Stair, Up-To-Date Laundry 
J. Marshall Stewart, former executive vice-president 
Who resigned last summer, has been elected director-at- 
large of the Institute. James M. Shea, Jr. was selected 
last August to sueceed Mr. Stewart as executive secre- 
tary. For all plain 
sewing and 
tailoring 
requirements 











GEAR DRIVEN — Exceptionally GRADUATED STITCH REGU- 
Smooth and Quiet Running LATOR No Guessing 

FULL ROTARY — Evenly bal INDICATOR LIGHT on Motor 
anced No vibration Control Switch. (Motor so Quiet 
NON-CLOGGING HOOK and This Feature Very Important 
BOBBIN CASE ~— Loose Threads BEAUTIFUL BLUE HAMMER- 
Quickly and Easily Removed LOID FINISH An Attractive 
EXTRA LARGE Table and Stand Unit For Any Location 


A Real Bargain at $187.50 complete 


Edward W. Cooper, (second from left), newly elected president of 


the Laundry-Dry Cleaning Institute of Baltimore, accepts congratulations MACHINE COMPANY AYER MASS 
ae : 2 M ' q 


from retiring president Louis Horst. Looking on are Edmund J. Rosen- 
dale, (left) vice-president, and Arch E. Houstle, Jr., treasurer REPRESENTATIVES IN ALL PRINCIPAL CITIES 
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North Carolina Association of Launderers and Cleaners 


Ricks Hotel 
Rocky Mount, N. C. 


February 25-26, 1953 





| NYLON NETS 
West Virginia Launderers and Dry Cleaners Association 


For quick identification, Samsonmite Nets have Detnlasdt ff ] 
a binding of color on the top, bottom and rrenare ote : 
side. Nets are packed six dozen to a lot— Huntington, W. Va. 
with each dozen in the lot bound in a dif- Mareh 5-7, 1953 
ferent color. There is no extra charge for this 
special feature. 

Woven of the sturdiest Nylon filament— 
resin treated to withstand the action of bleaches ‘ . > . . ; ’ . 

F ‘ ‘ ACh. ALCSCe j Ss : “i Sc < Ss 

and dhemleals, @echine-week relied end | -S0adian Researcl Institute of Launderers and Cleane1 
stitched for longer life. Palliser Hotel 


24 x 36, 25 x 30, 18 x 30, 15 x 20 Calgary, Alberta 


March 5-7, 1953 
LAUNDRY PRESS COVERS 


© Made of heavy duty spun Nylon @ New resin finish for toughness 

® Drawstring inserted thru eyelets for greater tensile strength 

@ Expertly tailored and cut to fit all laundry and drycleaning presses Georgia Launderers & Cleaners Association 
; Atlanta Biltmore Hotel 

Order from your supplier Atlanta, Georgia 


MANITOWOC Mareh 18-19, 1953 


COTTON GOODS MANUFACTURING CO. 


909 York St. Manitowoc, Wisconsin Texas Laundry 








rand Dry Cleaning Association 
Baker Hotel 
Dallas, Texas 


KEY-TAG CHECKING SYSTEM Maoh B21 18 


Qusta ASSURING 
POSITIVE AUTOMATIC MECHANICAL CHECK ; = 
SAVE LABOR—ELIMINATE CLAIMS Massachusetts eee ii Association 


"4 Key-Tag assures you—no matter Boston, Massachusetts 
what the service — definite, accurate March 27-28, 1953 
identification of every net and gar- 
ment. It speeds up every operation 
and reduces labor costs. Fits easily 
into your present system without any New York State Laundryowners Association 
elaborate new set-up. Get the de- Hotel Svracuse 
tails from your supplier or write direct. Svracuse, New York 


\) m 
ieetins Table TTR Lat April 9-11, 1953 
to Delivery 
CHECKING SYSTEM CO. 





6509 HOUGH AVE. e CLEVELAND, OHIO 


Maryland—Distriet of Columbia-Virginia 
Laundryowners Association 
The Greenbrier 
White Sulphur Springs, W. Va. 
April 13-14, 1953 


at 


U L F RA-SOlI Diaper Service Institute of America 
Casablanea Hotel 


A high pH detergent that tops the list for col- Miami Beach, Florida 
loidal action, wetting, emulsification, full buffer- April 15-18, 1953 
ing and saponification. This is an extra fine soap 

builder and suspending agent—ask for Ultra- 

SOL now! 


Thompson-Hayward Mid-West Cleaners and Launderers Association 
New Hotel Jefferson 


Suenos Sampeny St. Louis, Missouri 
2915 Southwest Bivd., Kansas City, Mo. April 16-18. 1953 
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Southern Laundryowners Association 
Round-trip Cruise between 
New Orleans, La., and Havana, Cuba 
Aboard §. 8S. Silverstar 


April 18-23, 1953 


Linen Supply Association of America 
Hollywood Beach Hotel 
Hollywood Beach, Florida 
April 19-22, 1953 


Laundry and Cleaners Allied Trades Assn. 
Laundry and Dry Cleaners Machinery Manufacturers 
Assn. 

Hollywood Beach Hotel 
Hollywood Beach, Florida 
April 22-25, 1953 


Ohio Laundryowners Association 
Shawnee Hotel 
Springfield, Ohio 
April 23-24, 1953 


Pennsylvania Laundryowners Association 
Traymore Hotel 
Atlantie City, New Jersey 
April 30-May 2, 1953 


Laundryowners & Dry Cleaners Association 
of Montana, Southern Alberta & Northern Wyoming 
Helena, Montana 
May 8-9, 1953 


Oregon State Laundrvowners Association 
Medford Hotel 
Medford, Oregon 
May 21-23, 19538 


Virginia Association of Launderers and Cleaners 
Roanoke Hotel 
Roanoke, Virginia 
August 22-24, 1953 


New York State Laundryowners Association 
Fall Conference 
Saranae Inn 
Saranac, New York 


September 25-27, 1953 


American Institute of Laundering 
Convention and Exhibit 
Shrine Convention Hall 
Los Angeles, California 

October 9-11, 1953 


Indiana Drycleaning and Laundry Institute 
Claypool Hotel 
Indianapolis, Indiana 
December 4-6, 1953 
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wow mucn vo THE HOLES 
iw youR FLOOR cost you? 


It's not the heavy hauling but the pound, pound, pound that 
breaks up ordinary cement floors. And holes and large floor 
cracks slow up production, sometimes cause damage, always 
an occupational hazard. Repair floors quickly and easily 
with Cleve-O-Cement. Anyone can apply it. Use it on wet or 
dry floors. Not an asphalt compound. Dries flint hard over- 
night. Supports heavy traffic next morning. Resists cold, oil, 
grease, live steam, dampness and most acids. Made especially 
for floors in meat packing plants, dairies, bottling plants, ice 
cream plants and refrigerated rooms. 
* Send for illustrated bulletin. 


THE MIDLAND PAINT & VARNISH CO. 


9123 RENO AVE. CLEVELAND 5, OHIO 


a ev re) 
cr ¢ 

st Snic AGO 16 

up to 46" .$14.85 

mushroom. 11.00 

over 46 19.25 


from your jobber 


FOR THAT = 
“HAND FINISHED” LOOK 


Only GROSS STAR is 12-ways 
better. Be sure your press plate 
has ALL 12 advantages 


GRID PLATE 


GROSS 
L. BEHRSTOCK CO. 


1708 S. State St., Chicago 16, Ill. 








When | told Miss Cassidy she should really ride the 
new Unipress Rotomatic for production . she evi- 
dently misunderstood 
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Coo washerre 
wuEescH = ‘75 


oe inlet 





1 Ae 


TRB 


valve 





@ Manual, Semi-Automatic or 


Automatic Controls 

75 |b. Capacity 

Extra Heavy Stainless Steel 
Floor Space: 3'4” x 4/1” 


Fully Guaranteed for 1 Year 


Stadhain 


* PRESS PADS 
and COVERS 


For quality pressing—better fabric finish 

ing always use Stadham products. They're 

longer wearing . . . produce more quality 
me work economically . . cost less. A style 
iy for every type and make of press. 


Ask your Jobber 
or write for 
full information 


Says the 
Stadham 
‘cover’ 
girl 


Write for name of your distributor. 


STADHAM 


HEXAGON DIVISION 
PHILA. 21. PA 


COMPANY, INC. . 
182 3} NORTH 20th STREET 


BOCK 


EXTRACTORS 


The most efficient time 

and money saving Ex- 

tractor on the market. 
Made in 15”, 17” and 20” sizes. 


Send Us Your Inquiry. 


BOCK 


LAUNDRY MACHINE CO. 


TOLEDO, OHIO 


BULLDOG LINE 


Metal Press Pads 
@ FLAN-L-TEX 
METAL PRESS PADS 
@ ASBESTEX COVERS 
® BULLDOG NYLON PRESS COVERS 


® MET-L-FLAN TOP PADS 
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Obituaries 


William Barnett, 93, former president of William Barnett & 
Sons, Inc., Philadelphia, died January 6. Founded in 1780 and 
the oldest United States Mi Barnett as 
president company, which now 
to the laundry and drvclean- 
member of the Middletown 
county, and served in 
survived 


starch factory in the 


expanded the activities of the 
distributes chemicals and supplies 
achive 
Delaware 
than 50 vears, He ts 


grent-gi ind- 


ing industries. He was an 
Presbyterian Church in Elwyn 
offices lor 
four grandchildren and three 


various chureh more 
by his wife, five 


children 


sons 


Grant W. Bestman, 58, operator of a laundry on South 10th 
Ave, in Hanford, Cal., died December 26 following a long illness 
Mr. Hanford interest in polities and twice was 

( indidate lor and 
corone! He 


took an active 
those of county. assessor 
veteran of World Wan 
Belgium. He was a 

Veterans of Foreign 


political offices, 


COUNTY Wis i I and saw ac- 


France and member of the 


American Legion and the 


five service in 
local posts ol the 


Wars. He is survived by his wife 


Morton C. Goldstein, 54, president of the City Laundry «& 
Dry Cleaning Co., Toledo, Ohio, died November 14 of a heart 
attack. He also acted as a scrap metal broker Mr. Goldstein 
Wis an outstanding softball pitcher for many years and at one 
time was president of the B’nai Brith Softball League. A veteran 
of World War [, he was a past commander of Davis-Eiser Post, 
American Legion, He B'nai Israel Congre- 
Toledo Ne wsbovs 
and a 


was also a trustee of 
Bnai Brith and the 


foul 


gation and a member of 


\ssociation brother 


Surviving are a son, sisters, a 


grandchild 


Harry Harrison, 53, purchasing agent of the Sterling Laundry 
Supply Company of Philadelphia, died January 3 after a briet 
ilIness, He had been associated with the firm for 25 vears, Mr 
Harrison, long active in Mt, Ephraim, N. J... eivie affairs, had 
Board of Commissioners since 1947. He 
Ephraim Po- 


been a member of the 
was director of public works president of the Mt 
lice Reserves, Ine., superintendent of the Sunday school of Mt 
Ephraim’s Advent Lutheran Church 


organization. He 


and chairman of the bor- 


ough’s civil defense is survived by his wife, a 


son, a daughter and a brother 


Nathan Levitetz, vice-president of the Great Western Laun- 
dry Company, Chicago, died suddenly on January 4, In addition 
over 30 vears with the Great Western 
was also secretarv-treasurer of both thie 
Cleaners, 
affairs of 


to being associated for 
Laundry Company, he 
Great Western Linen Supply 
Inc. For ve ils, he had been extremely 
the Chieago Laundry \ssociation 
wife, a daughter, a son, three brothers and two sisters 


and Elegant 


active in the 


Company 


Owners Surviving are his 


Morris Pick, 89. retired operator of laundries in Manhattan 
ind The Bronx, New York, died January 6 in the Kingsbridge 
Home for Aged and Infirm Hebrews of New York after a long 
illness. He a daughter and five grand- 


children 


is survived by two sons, 


Charles Blaine Young, 64, president and manager of the 
Laundry Co., Charleston, W. Va., died November 23 
after a long illness. He was one of several brothers who founded 
the laundry in 1921, and had been in the laundry and dryclean- 
ing business for 52 vears. He was a member of Calvary Baptist 
Church the church's finance board. He belonged to the 
men’s Bible and was a life member of the church’s 
board of deacons, Mr, Young was also a member of Charleston 
Lodge No. 158, AF&AM; Tyrian Chapter No, 13 and Kanawha 
Commandery No, 4 of the York Rite, and John W. Morris 


Consistory, Scottish Rite Bodies 


Superiol 


and 
class there 
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All business is specialized 


...and nothing specializes on your business like your business paper 


Here’s a smart business man. He spends his time where 
every sitzmark parks a prospect at his feet. It’s simple 
sense: He specializes .. . and it pays! 

Your business is specialized, too...and so is your 
business paper. The time you spend with it pays... for 
its editors are experts in your specialty. They scout the 
field... report what’s good that’s new... find ideas 
that worked... suggest methods to keep you a leap 
ahead of competition. 

The ad pages are as specialized as the editing. They, 
too, tend strictly to business... your business. They 
bring you data on new products, new materials... 
gather in one place a raft of ideas on where-to-buy-what, 
or how to make (or save) a dollar. 


e@eeeeeeeg#+5woegeeeee#e#en+eoee#ee#ee?eeee#eeee e 


That’s help you can’t find concentrated into such quick 
reading time anywhere else! It’s help that puts many a man 
out front in his field, as a specialist who knows what's 
what today . . . sees what’s coming tomorrow. It’s simple 


sense to read every page, every issue. 





This business paper in your hand has a plus for you, because it’s 
a member of the Associated Business Publications, Its a paid 
circulation paper that must earn its readership by its quality... 
And it’s one of a leadership group of business papers that work 
together to add new values, new usefulness, new ways to make the 
time you give to your business paper still more profitable time. 


eee ee#e#ee#eee#eeeeese#e @ 


Special facts for special laundryowners 


For the progressive laundryowner, who wants to do a better job tomorrow than he 
did today, who is concerned with better service, better quality, better manage- 


ment, bigger sales and bigger profits—-a special job of reporting the newest 


trends and developments, to meet your own special needs, every month in 
STARCHROOM LAUNDRY JOURNAL 


FIRST IN THE LAUNDRY INDUSTRY SINCE 1894 
One of a series of 
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CLASSIFIED DEPARTMENT 


10¢ a word for the first insertion and 8¢ a word for each subsequent, consecutive insertion of the same ad. Advertisements set in capitals 





or bold face type 15¢ a word, first insertion, 


10¢ a word for subsequent, consecutive insertions. Minimum charge—$2.00 (new or repeat). 


Help Wanted and Situations Wanted ads 5¢ a word for first insertion, 4¢ a word for each subsequent, consecutive 


insertion of same ad. Minimum charge $1.00 (new or repeat). 


Capitals or bold face type—double these rates. 


Ads including full payment must be in our hands by the first of the month. Payment should 


accompany all orders. 


Add cost of 5 words if answers are to come to a box number to be 


forwarded by us. Extra white space at top, bottom or between lines doubles charges indicated. 


Mail your box number replies to STARCHROOM LAUNDRY JOURNAL, 304 East 45th St., 


New York 17, N. Y. 








LAUNDRIES and CLEANING PLANTS FOR SALE 


LAUNDRIES and CLEANING PLANTS FOR SALE (Cont'd) 





LAUNDRY PLANTS and DRYCLEANING PLANTS, 100°, PROPOSI- 
TIONS. New York, New Jersey, Connecticut, Pennsylvania. Other Sec- 
tions—WHERE DO YOU WISH TO LOCATE? RICHARD J. MILLER— 
Lic. Broker, 89-16 184 St., Jamaica 3, N. Y. Tel. REpublic 9-3016. 4646-2 


For Sale—Laundries, Drycleaning Plants, Rug Cleaning Plants in 
Metropolitan N. Y. C. area, Westchester, New Jersey, Connecticut, 
Pennsylvania. If interested in buying or selling, contact J. B. KANDEL, 
131-39 228th St., LAURELTON, LONG ISLAND, NEW YORK. PHONE: 
LAURELTON 8-3291. 9653-2 


For Sale: Laundry and drycleaning plant, north central California. New 
block. Building 45’ x 120’ in business district. All equipment like new, 
three Monel washers, four roll American flatwork ironer. Prosperity clean- 
ing unit less than two years old. Well established business operated by 
same owner for thirty years who now wishes to retire. Excellent oppor- 
tunity. Annual gross receipts $100,000 and growing. ADDRESS: Box 
9848, STARCHROOM LAUNDRY JOURNAL. -2 


MODERN LAUNDRY complete and operating profitably in stable Florida 
city with or EDWARD DWELLE, JR., REALTOR, 
Jacksonville, 132-2 


without real estate 
Florida 


well-established modern laundry located in Baltimore. 
Completely equipped. Net $15,000-$20,000 
Price: $45,000, '/s down. Contact 
Baltimore 9, Maryland. Phone 

135-2 


Highly successful, 
Doing capacity 
yearly. Excellent location and lease. 
R. Lillien, 5807 Greenspring Ave., 
Mohawk 6571. 


business. 


Laundry-drycleaning plant located military base in Louisiana. 
Volume over $120,000 yearly. Two routes. All modern equipment. Price 
$55,000, '/% down, long lease on building. ADDRESS: Box 137, STARCH- 


ROOM LAUNDRY JOURNAL. -2 


near 


FOR SALE :—Modern haeadey and drycleaning plant in Midwest. Building 
and equipment new since 1946. Doing $135,000, annual business. See, 


investigate and make an offer. Anything reasonable will be considered. 
Doctor says quit. Interview open to reliable party by appointment. AD- 
DRESS: Box 152, STARCHROOM LAUNDRY JOURNAL. -2 


located near large manufac 
Woodlawn Laun- 
194-2 


laundry, well-established, 
For full details contact, 


Mass 


Cash-and-carry 
Owner retiring 
Pittsfield, 


turing plant 
dry, 85 Woodlawn Ave., 


CASH-AND-CARRY laundry one GOOD route, 2 stores, Bergen 
County, N. J., doing $80,000 annually, a money-maker. Very latest equip- 
ment, well organized, illness prevents continuing. $20,000 cash, terms. 


Building may be purchased or leased, ADDRESS: Box 195, STARCH- 
ROOM LAUNDRY JOURNAL. -2 


plant, 


FOR SALE:—LAUNDRY AND DRYCLEANING PLANT in small town near 
Cleveland, Ohio. Only laundry in fast growing area. Nearly new equip 
ment. One floor building close to new shopping center. Volume $125,000. 
2 routes and 2 office outlets. Substantial down payment. Owner has 


other obligations. ADDRESS: Box 196, STARCHROOM LAUNDRY JOUR- 
NAL. -2 


ESTABLISHED STEAM LAUNDRY—ELDORA, IOWA. County seat town 
New building, 40 x 70. Excellent equipment and 
Owner health. C.O 
lowa 197-2 


with large trade area 
$30,000 complete 
Realtor, 


business must sell account of 


Rubow, Eldora, 


SACRIFICING WELL ESTABLISHED MODERN LAUNDRY IN INDIANA. 
NO COMPETITION, EXCELLENT EQUIPMENT, PROFITABLE, $65,000 
GROSS. STABLE COMMUNITY, $19,000, TRULY A BARGAIN. ADDRESS: 
Box 203, STARCHROOM LAUNDRY JOURNAL. -2 


Quick service laundry, heart of the Black Hills. Most equipment 7 months 
old. Long lease. $32,000. $20,000 down, terms. Apex Launderette, Rapid 
City, South Dakota 204-2 


For Sale—Laundry and drycleaning plant located in booming Kansas 
City, Missouri, near the famed Plaza district. Plant in operation 20 years, 
high class clientele, gross amount business $245,000 and growing. You 
will deal with responsible people. Write, wire or telephone: Scarritt 
Realty Company, 504 Scarritt Bldg., Kansas City, Mo. 213-2 


CHICAGO NORTH SHORE SUBURB—Established laundry in area’s fast- 
est growing community. Two routes, net $15,000 annually. Long term 
lease, includes 6 room apartment. $40,000 terms. Other business interests. 
Must close by March Ist. Contact: J. N. Gross, 19 S. LaSalle Street, Chi- 
cago 3, Ill. Phone: Financial 6-0936. 218-2 


Laundry plant in northern California, doing $100,000 yearly. 37 years in 
same location. Wishes to retire. All metal machines, 2 boilers, 120” 
6 roll American ironer. Good terms. ADDRESS: Box 221, STARCHROOM 
LAUNDRY JOURNAL. -2 


Nice PACKAGE LAUNDRY for sale: Steam laundry in West Texas oil 
town. Only one in city of 6,000 people. Doing around $4,000 monthly. 
Have other business interest. Write: L. C. Scott, Box 374, Lamesa, Texas. 

222-2 








LAUNDRIES and CLEANING PLANTS WANTED 


WANTED — PLANTS — ALL KINDS — New York, 
necticut. BUYERS WAITING —LIST YOURS. RICHARD J. 
Lic. Broker, 89-16 184 St., Jamaica 3, N. Y. Tel. REpublic 9-3016 





New Jersey, Con- 
MULLER 
4324-1 








HELP WANTED 


SUPERINTENDENT for medium-large family plant. Must be accustomed 
to top quality production and be able to take full production re- 
sponsibility. Excellent opportunity and future for qualified man. Model 
Laundry Cleaner, P. O. Box 198, Memphis 1, Tenn. 143-7 


TIME AND MOTION ENGINEER—ONE OF THE COUNTRY’S "LARGEST 
AND MOST MODERN LAUNDRY AND LINEN SUPPLY COMPANIES RE- 
QUIRES THE SERVICES OF A GRADUATE INDUSTRIAL ENGINEER. THE 
POSITION WILL REQUIRE A KNOWLEDGE OF PRODUCTION AND 
PIECE RATE, AND INCENTIVE PLANS FOR PRODUCTION PERSONNEL. 
LOCATION—METROPOLITAN CITY EASTERN SEABOARD, SALARY— 
OPEN. WRITE QUALIFICATIONS AND EXPECTED SALARY TO BOX 
208, STARCHROOM LAUNDRY JOURNAL. 7 





MECHANICAL ENGINEER—Experienced in design and development of 
air and foot presses. Unusual opportunity for right man. Write your 
qualifications and required salary. ADDRESS: Box 211, STARCHROOM 
LAUNDRY JOURNAL. 7 


Industry relations, research into plant operations, practical man familiar 
with laundry and drycleaning, capable writing clear reports, free to 
travel half his time. ADDRESS: Box 217, STARCHROOM LAUNDRY 
JOURNAL. -7 


ASSISTANT SALES MANAGER wanted 1 by large family laundry in LOS 
ANGELES, CALIF. Opportunity for capable man. ADDRESS: Box 219, 
STARCHROOM LAUNDRY JOURNAL. -7 


EXPERIENCED SALESMAN wanted to sell revolutionary new piece of 
laundry equipment. Must have experience as either plant manager or 
superintendent ; salary and commission, good opportunity for promotion 
to management. Greater New York area. Send fullest particulars and 


photograph to Box 220, STARCHROOM LAUNDRY JOURNAL. 7 


SALES ENGINEER—Experienced on cleaning and laundry steam presses. 
To travel and work with distributors. Excellent opportunity. State ex- 
perience and required salary ADDRESS: Box 210, STARCHROOM 
LAUNDRY JOURNAL. 7 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 





February 15, 1953 STARCHROOM 


LAUNDRY 


JOURNAL 








PROFESSIONAL NOTICES 


SITUATIONS WANTED 





CARRUTHERS’ BULLETIN—the statistical Bulletin for 
cleaning industries—weekly sales reports—monthly cost trends and 
articles of timely interest. 64 Bulletins—$15 annually—check in advance 
1 yr. $13.50, 2 yrs. $25. John Carruthers & Co., Inc., 909 Little Building, 
Boston—a statistical organization affiliated with John Carruthers & Com 
pany, Accountants and Management Consultants, Boston, Hartford and 
Washington. 201-27 


the laundry and 








REPRESENTATIVE AND JOBBERS 


TECHNICAL SERVICE REPRESENTATIVE :—Experienced in laundry field, 
preferably with a sound technical background, for field service, instruc 
tional, meeting and promotional work. Permanent position with a pro 
gressive medium-sized chemical concern in the Detroit area. Excellent 
opportunity. Give full details concerning experience, education and 
salary, requirements in first letter. ADDRESS: Box 200, STARCHROOM 
LAUNDRY JOURNAL. -14 





JOBBERS: Sell M & M BREAK BOOSTER. Added to alkali in the break, 
it removes IMBEDDED SOIL, thus producing beautiful WHITER WHITES. 
A trial size 5 gallon order will bring 55 gallon drum orders. M & M 
CHEMICAL CO., WILLIMANTIC, CONN. 209-14 





C / 
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““® RED CROSS FUND 


ANSWER THE CALL! 


Join the millions who help their fellow 
Americans by providing funds for the Red 
Cross to collect blood . . . to give finan- 
cial aid to servicemen and veterans. . . 


to help disaster victims. 


Volunteers give time and effort to this 
humanitarian work. Help by contributing 


to the 1953 American Red Cross Fund. 











Twenty-years experience operating modern laundry-cleaning plant in 
all departments. OMI graduate with college background. Well informed 
on latest techniques. Salary can be based on performance. Married 
Good recommendation. ADDRESS: Box 153, STARCHROOM LAUNDRY 
JOURNAL. -5 


Present United States Army ‘‘Laundry and Drycleaning Specialist’’ for 
Military District of Washington, Ft. Myer, Va. Drafted discharge 2 
MARCH 1953. Past active superintendent and consultant ‘‘Servite’ 
Chemische Wascherei, Bern, Switzerland. (See article: ‘Yankee in 
Switzerland,’’ February 1951 issue, The National Cleaner & Dyer). IN- 
TERESTED IN FOREIGN OR AMERICAN SPECIALIZED POSITION, dry 
cleaning and or laundry, rug cleaning, fur cleaning and cold storage 
TEN YEARS EXPERIENCE, KNOWLEDGE AND TRAINING consisting of 
(1) construction, organization, plant layout, maintenance, personnel 
supervisory; (2) incentive plant, job breakdown, administration and 
sales progress. Graduate NICD, member AIL, especially realistic to 
quality, practical to production in European and American technique 


ADDRESS: Box 167, STARCHROOM LAUNDRY JOURNAL. 5 
LAUNDRY PLANT MANAGER—SUPERINTENDENT, desires change, 46 


years old, 25 years in all laundry-drycleaning operations. A-1 
references as to ability and character. Prefer South. ADDRESS: Box 199, 
STARCHROOM LAUNDRY JOURNAL. 5 


over 


MANAGER—SUPERINTENDENT—eastern or southern area. 20 
knowledge 

Manager, 
Unusually low costs and good labor record 


Reasonable 


years 


experience, thoro production, incentives, equipment and 


maintenace. Present multi-plant, large volume drycleaning, 


family laundry and supply 
Valued personal reasons for 
needs based on results. Your letterhead will bring complete personal 


history. ADDRESS: Box 212, STARCHROOM LAUNDRY JOURNAL. 5 


reputation, change salary 


EXPERIENCED LAUNDRYMAN—can supervise good-sized plant. Always 
produced excellent results. Well educated, sober, dependable and well 


recommended. ADDRESS: Box 223, STARCHROOM LAUNDRY JOURNAL 
“5 








REPAIRS — PARTS — SERVICE 
REPAIR PARTS FOR ASHER IRONERS; GEARS ALL SIZES. Expert 


service men. Full line cf Asher ironers, rebuilt by men who know 
how. BAEHR LAUNDRY MACHINE CO., 29 Calumet Street, Newark 5, 
N. J 1228-37 











CARDING WIRE 


CARDING WIRE: For Curtain and Blanket Stretchers 
INSON CO., 36 Pleasant Street, Watertown, Mass 





G. W. ROB- 
3240-38 








POWER PLANT EQUIPMENT FOR SALE 


54 x 216 WHITLOCK EVERDUR TANK WITH SUFFICIENT COILS TO 
FURNISH 6,000 GALLONS OF 180° WATER WHEN SUPPLIED WITH 
STEAM AT ZERO POUNDS PRESSURE AND 20,000 GALLONS OF 180° 
WATER WITH STEAM AT 100 POUNDS PRESSURE. CUMMINGS- 
LANDAU Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 6, 
ae 9953-36 





FOR SALE: One 40 H.P. oil-fired, package type, steam generator, used 
less than three years, replaced by a large boiler. Has been reconditioned 
throughout with new tubes and new controls. We will guarantee this 
unit in every respect. All motors are 220 volt, 3 phase. This unit is com- 
plete and ready to go. Must be seen to be appreciated. Contact: Ply- 
mouth Dairy, 112 West Washington St., Plymouth, Ind 184-36 


Bryant Power Gas Burners, 2 maximum input capacity 6,330,000 BTU per 
hour, will develop maximum capacity of 140 HP. Can be used as twin 
burners up to 280 HP. Like new, used one season, 1-60, A.C. KVA 
engine and generator. MA-BE-HA Laundry, 1626 Melwood Ave., Louis 
ville, Ky. 202-36 








MACHINERY WANTED 


IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooklyn 
22, N. Y. EV. 9-6585, will purchase or help you sell your surplus equip 
ment. Send for list or ask for representative 9874-3 





WANTED—MONEL METAL WASHERS, all sizes, and any other laundry 
equipment. Interested in buying entire plants for export, highest prices 


paid. ADDRESS: Box 9879, STARCHROOM LAUNDRY JOURNAL. 3 


Wanted—American flatwork ironers, 54” Y-pocket washers, 50” and 54” 
Notrux extractors, and 54” American Perry Notrux extractors. Top cash 
prices paid. ADDRESS: Box 9972, STARCHROOM LAUNDRY JOURNAL. 
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MACHINERY FOR SALE 


MACHINERY FOR SALE (Cont'd) 





IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooklyn 
22, N. Y. EV. 9-6585, has available laundry and drycleaning equipment 
from several modern plants, some used only 3 years. Prices reasonable 
and terms extended. Write for our availability list without obligation 

9873-4 


Baehr 
2240-4 


ASHER 120—32 x 120. Rebuilt, big stock, terms 
Laundry Machine Company, 29 Calumet Street, Newark 5, N. J 


ironers 48 x 


REBUILT LAUNDRY AND DRYCLEANING MACHINERY — washers, 
extractors, ironers, presses, tumblers, filters, stills, boilers. Large 
stock on the floor READY FOR INSPECTION AND DELIVERY. Complete 
plants installed. IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint 


Ave., Brooklyn 22, N. Y 4400-4 


30” EXTRA DEEP AMERICAN or TROY EXTRACTORS, with NEW 
electrical equipment. EVANS AUTOMATIC SHIRT STARCHING MA- 
CHINE, CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 
Eyck Street, BROOKLYN 6, N. Y. 4753-4 


For Laundry and Drycleaning Machinery try the Keel Company, 7229 
N. Western Avenue, Chicago 45, Illinois 4661-4 


48x120" ASHER FLATWORK IRONER. VERY ECONOMICAL MACHINE 
TO OPERATE. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 
Eyck Street, Brooklyn 6, N. Y 4651-4 


40” TROY and TOLHURST, direct motor driven and belt driven ex- 
tractors. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 
Eyck Street, BROOKLYN 6, N. Y. 4755-4 


AMERICAN direct motor driven and belt driven 48” HUMATIC EX- 
TRACTORS. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 
Eyck Street, Brooklyn 6, N. Y. 6184-4 


6 AMERICAN 10 and 20 POUNDER, 2 COMPARTMENT AIRWAY 
TUMBLERS. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 
Eyck Street, Brooklyn 6, N. Y 6292-4 


48” VIERSEN HIGH SPEED and 48” TOLHURST, DIRECT MOTOR 
DRIVEN EXTRACTORS. Ready for immediate delivery. CUMMINGS- 
LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, Brooklyn 
te # 4855-4 


TROY and AMERICAN LATE TYPE 6-ROLL 120’ STREAMLINED FLAT- 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6618-4 


WOOD WASHERS REBUILT WITH ALL NEW WOODWORK AND 
EQUAL TO NEW IN EVERY RESPECT. 30x30", 36x54”, 42x72” and 
44x84”. Ready for immediate delivery. CUMMINGS-LANDAU Laundry 
Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6661-4 


AMERICAN and TROY 5 Roll 100” IRONERS, ironing goods on both 
sides in single pass. Can be arranged for return feed. CUMMINGS-LAN- 
DAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6766-4 


30 x 120” and 36 x 120” WILLEY ROYAL CALENDER FLATWORK IRON.- 
ERS. Quality production machines. Very reasonably priced. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y 
6767-4 


8 ROLL 120” AMERICAN and TROY IRONERS. REBUILT IN NEW 
MACHINE CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 
313 Ten Eyck Street, Brooklyn 6, N. Y 6799-4 


HIGH SPEED EXTRACTORS, AMERICAN 17” MONEX 15” and 17” 
BOCK 20” HOFFMAN WITH MONEL BASKET. CUMMINGS-LANDAU 
Laundry Machinery Co. 313 Ten Eyck Street, Brooklyn 6, N. Y 6864-4 


HANDY IRONERS, AMERICAN, TROY and POLAND single roll flat- 
work and small piece ironers. CUMMINGS-LANDAU Laundry Machinery 
Co., 313 Ten Eyck Street, Brooklyn 6, N. Y 6865-4 


AMERICAN and TROY 26” and 28” EXTRACTORS, BELT or MOTOR 
DRIVEN WITH NEW ELECTRICAL EQUIPMENT. READY FOR PROMPT 
DELIVERY. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 
Eyck Street, Brooklyn 6, N. Y. 6868-4 


Five 42x84” AMERICAN MASTER CASCADE DOUBLE END DRIVEN 
MONEL WASHERS with 2 compartment, 2 door cylinders. IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6910-4 


16x100” AMERICAN 41210 RETURN FEED FLATWORK IRONERS, MOTOR 
DRIVEN. PROSPERITY SUPER SPEEDSTER AND AMERICAN SUPER 
ZARMO 51” BODY PRESSES. VERY REASONABLY PRICED. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6914-4 


60” FLETCHER WHIRLWIND, 60” ZEPHYR AND 60” HOFFMAN OPEN 
TOP EXTRACTORS WITH MONEL AND STAINLESS STEEL BASKETS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6916-4 


AMERICAN TILTOR 4 GIRL SHIRT UNIT. THOROUGHLY REBUILT IN 
NEW MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y 9014-4 


48” HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN 
TOP MOTOR DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y 6983-4 


5 WATERWAY COMBINATION WASHERS AND EXTRACTORS. PER- 
FECT MACHINE FOR BLANKETS, WOOLENS AND OTHER SPECIALTIES 
AS WELL AS COLORED WORK. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 8075-4 
IMPERIAL Laundry Machinery Co., 121 Greenpoint Ave., Brooklyn, N. Y. 
Ev-9-6585, has large stock of new and rebuilt equipment on floor ready 
for inspection, reasonable prices and terms; one year guarantee. 
Individual machines or complete plants for laundry, synthetic and 
petroleum drycleaning furnished. List the machines you have for sale 
with us. 9001-4 
15 POUND AMERICAN AND HOFFMAN MONEL METAL OPEN END 
WASHERS, MOTOR DRIVEN and 36x30” HUEBSCH and HOFFMAN 
OPEN END TUMBLERS. CUMMINGS-LANDAU Laundry Machinery Co., 
313 Ten Eyck Street, Brooklyn 6, N. Y. 8078-4 


4 Tumblers, Ellis Drier Company, 48x120” Motor-driven with motor on 
top, three-pocket, three-door, late type machine. Price reasonable. 3128 
West Lake Street, Chicago 12, Illinois. 9146-4 


AMERICAN 4 ROLL 100” and 120” STANDARD FLATWORK IRONERS, 
COMPLETE WITH VARIABLE SPEED MOTORS. NEW MACHINE GUAR- 
ANTEE. CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, 
es 9318-4 


48 x 126” AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 
ELECTRICAL EQUIPMENT AND NEW 3, 6 or 9 COMPARTMENT 
STAINLESS STEEL CYLINDERS. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9368-4 


AMERICAN ZONE-AIR 4 COIL STEAM HEATED REVERSING TUMBLERS 
220 Volt, 3 phase, 60 cycle. CUMMINGS-LANDAU Laundry Machinery 
Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9401-4 


For Sale: 1—Used 44 x 84” ROBOT two pocket two door all stainless steel 
motor driven washer with automatic washman; 2—Used 42 x 96” Ellis 
motor driven all Monel washers; !—Used 42 x 84” American Norwood 
all Monel motor driven washer; 1—Used 54” American Notrux extractor 
with two set containers. CHICAGO USED & NEW LAUNDRY EQUIP- 
MENT COMPANY, 3128 WEST LAKE STREET, CHICAGO 12, ILLINOIS. 
NE 8-7763. 9628-4 


IMPERIAL LAUNDRY MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, New York, EV-9-6585, has available American Notrux 54” 
extractor with two extra baskets, purchased new 1945; Troy Streamline 8- 
roll ironer, new 1942; American 8-roll ironer; American 6-roll ironer, Ellis 
54x120” 9-pocket stainless washer; American Cascade 42x84” washer, 
Troy 42x72” washer, American Tiltor shirt unit; Prosperity 4-girl unit 
and coat presses; Hoffman 42x90” tumbler; Huebsch 36x30” tumblers, 
Hoffman and American 48” and 60” extractors for laundries or cleaners, 
Hoffman 140-F unit used two months; American 30x48” Petroleum unit 
with filter, still, etc., brand new, Prosperity synthetic cleaning unit, 
DDZ 60-pound synthetic unit; Columbia synthetic unit. 9069-4 





24 x 120” RETURN FEED SUPER IRONER, MOTOR DRIVEN. PRICED 
RIGHT. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
St., Brooklyn 6, N. Y. 9725-4 


CUMMINGS-LANDAU NOW MAKING QUICK DELIVERIES OF NEW 
ALL WELDED STAINLESS STEEL CYLINDERS. REPLACE YOUR WORN 
CYLINDERS WITH CUMMINGS-LANDAU STAINLESS STEEL CYLINDERS 
WITH OUR PINCH AND FOOL PROOF DOORS AND ELIMINATE YOUR 
TEARING COMPLAINTS. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9706-4 
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MACHINERY FOR SALE (Cont'd) 





10 NATIONAL MARKING MACHINES, BOTH HAND AND POWER 
OPERATED, 8 to 16 CHARACTERS. CUMMINGS-LANDAU LAUNDRY 
MACHINERY CO., 305 Ten Eyck Street, Brooklyn 6, N. Y. 9750-4 





25 AMERICAN CLIP SYSTEM IDENTIFICATION UNITS, CONSIST- 
ING OF CLIP DETACHING AND CLIP ATTACHING MACHINE AS 
WELL AS NECESSARY CLIPS, AIR OPERATED. IN EXCELLENT CONDI- 
TION. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 305 Ten 
Eyck St., Brooklyn 6, N. Y 9751-4 


6—44 x 84” Miller Laundry Machinery Co., two pocket all stainless 
steel motor driven wash machines; 1—American 6 roll 120” chest type 
flatwork ironer. Priced to sell. CHICAGO USED & NEW LAUNDRY 
EQUIPMENT COMPANY, 3128 WEST LAKE STREET, CHICAGO 12, 
ILLINOIS. NE 8-7763. 9669-4 


HOPKINS TULL 2 and 4 DOOR COMBINATION CURTAIN AND 
BLANKET DRIERS. ABE COHEN METAL BLANKET WASHER COM.- 
PLETE WITH SQUEEZE ROLLS. CUMMINGS-LANDAU LAUNDRY MA- 
CHINERY CO., 305 Ten Eyck St., Brooklyn 6, N. Y 9752-4 


PROSPERITY POWER CIRCLE 2 GIRL SHIRT UNIT CONSISTING OF THE 
FOLLOWING PRESSES:—COLLAR AND CUFF, BOSOM, YOKE AND 
TWO LAY SLEEVE PRESS. CUMMINGS-LANDAU Laundry Machinery 
Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 9942-4 


HUEBSCH 25” COMBINATION HANDKERCHIEF AND NAPKIN IRONERS 
COMPLETE WITH FLUFFER AND TABLE, 4 CISSELL MASTER HOSIERY 
DRYERS, LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9943-4 


ZEPHYR HYDRAXTOR WITH 4 SETS OF CONTAINERS AND MOTOR 
DRIVEN PUMPING UNIT. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6. N. Y. 9944-4 


UNIPRESS LATEST MODEL 2 GIRL SHIRT UNIT, CONSISTING OF COM- 
BINATION COLLAR, CUFF AND YOKE PRESS, COMBINATION BOSOM 
AND BACKER AND 2 LAY SLEEVE PRESSES. EXCELLENT MECHANICAL 
CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten 
Eyck Street, Brooklyn 6, N. Y. 9945-4 


6 MOTOR DRIVEN BUTTON SEWING MACHINES, 8 MOTOR DRIVEN 
DARNING AND MENDING MACHINES. CUMMINGS-LANDAU Laundry 
Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y 9946-4 


MONEL METAL WASHERS—AMERICAN MASTER CASCADE, 1 COM- 
PARTMENT, 1 DOOR MOTOR DRIVEN, 42 x 36”; 36 x 54”; 28 x 48”; 
24 x 36”; 24 x 24”; 42 x 72”. 2 COMPARTMENT 2 DOOR REBUILT LIKE 
NEW. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
Street, Brooklyn 6, N. Y. 9947-4 


42 x 42” AMERICAN 3 Y COMPARTMENT 3 DOOR MONEL METAL 
MOTOR DRIVEN BLANKET, CURTAIN AND WOOLEN WASHER, COM- 
PLETE WITH AUTOMATIC WATER TEMPERATURE AND MIXING 
VALVE. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
Street, Brooklyn 6, N. Y. 9950-4 


PROSPERITY POWER CIRCLE AND UNIPRESS LATEST TYPE 4 GIRL 
SHIRT UNIT FOR COMPLETE MACHINE FINISHED SHIRTS. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 
‘, ms. 9952-4 


44 x 126” 4 COMPARTMENT 4 DOOR and 48 x 126” 6 COMPARTMENT 
6 DOOR PULLMAN GLIDE OUT TYPE CL WASHERS, WOODEN SHELLS, 
STAINLESS STEEL CYLINDERS, DIRECT MOTOR DRIVEN. IN EXCEL- 
LENT CONDITION. LOCATED IN PHILADELPHIA. CUMMINGS-LANDAU, 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9983-4 


Wood tide water Cypress replacement cylinders and Fir replacement 
shells for any make washer direct from manufacturer to you. Horwath 
Laundry Machinery Manufacturing Co., 1002 So. 13th St., Omaha, Nebr 

187-4 


FOR SALE:—COMPLETE EQUIPMENT FOR SMALL LAUNDRY, NEAR 
BIG WHITE PINE COPPER MINE PROJECT. JACK WATT, 542 RIVER, 
ONTONAGON, MICHIGAN. 193-4 


IMPERIAL LAUNDRY MACHINERY CO., INC., 121 Greenpoint Ave., 
Brooklyn 22, N. Y.—Evergreen 9-6585, is offering equipment from a very 
large modern plant. It must be removed in approximately 30 days. They 
are installing automatic equipment to replace the following: 1 American 
54” Notrux extractor, 2 years old; Fletcher 54” Notrux extractors, 5 
years old; 1 Fletcher 50” extractor, 5 years old; 8 sets of 54” containers, 
1 American 42 x 84” Cascade washer; 5—48 x 120 four and six pocket 
Y type stainless steel washers. Contact us for details. Also available at 
various locations—American Super 8 roll ironer with American 2 lane 
Trumatic folder; 3 Troy 54 x 84” Y pocket, slideout, stainless steel wash 
ers; American 42 x 84” two pocket Cascade. Also complete hotel plant 
American late type equipment including Notrux extractors and Cascade 
washers. 216-4 


TWO EXCELLENT BUYS:—One Hoffman 36 x 54” all metal drycleaning 
washer; one 3,000 gallon per hour Hoffman filter with Monel metal 
screen. Can be seen in service, available January 31st. Stapleton Service 
Laundry, Inc., 54 Greenleaf Avenue, Staten Island 10, N. Y. Phone 
GlIbralter 2-4450. 162-4 


STAINLESS STEEL & WOOD LAUNDRY WASHERS, both new and rebuilt 
direct from manufacturer to you at great savings. Pictures and literature 
on request. Horwath Laundry Machinery Mfg. Co., 1002 South 13th St., 
Omaha, Nebraska. 170-4 


Wood cylinders and shells, replacements; any size with new brass 
hinges and stainless steel trim; also new wood washers. ILLINOIS LAUN- 
DRY MACHINERY MFG. CO., INC., 3124 W. Lake St., Chicago 12, Il 


linois. Nevada 2-2621 188-4 


1—36 x 30 Troy Minute Man Jr., brand new. Gas-heated tumbler with 
220 60 in original 
with temperature control, 525 B.T.U. per 


Write: Snyder, P.O. Box 1011, Atlantic City, N. J 


used, 
Very 
198-4 


never 
foot 


motor, volt, 3 phase, cycle crate 


equipped cubic 


reasonable 
40” TROY ATLAS EXTRACTOR for sale. Used only two years, fully auto 


S. H. Lloyd, Poteau Steam Laundry, Poteau, 
214-4 


perfect condition 
Phone 122 


matic, 


Okla 


FOR SALE—48” latest type Troy direct motor driven extractor, Monel 
basket. Two 64 x 44” Cummings-Landau laundry woodwashers, direct 
double-end motor drive. $1,500 takes everything. Leonard Press, 10 Ken- 
nison Ave., Dayton, Ohio. 205-4 


HOTEL ROOSEVELT, INC., N, Y., OFFERS FOR SALE the following laun 
(5) 42 x 72” Cascade washers, Monel, 2 pockets, 2 doors, 
perforations, new doors, (1) 


dry equipment 
220 volt DC. Panel contro] large cylinder 
25 gallon starch cooker; (2) 42 x 36 Cascade Washers, Monel, | pocket, 
1 door, 220 volts DC motor drive, panel control; (1) #19 Super Zarmo 
press, air-drive,; (2) #55 Super Zarmo press, air-drive, (2) Formrite collar 
shapers; (1) 40-A Super Zarmo press, air-drive; (2) Steel shirt folding 
tables, (2) 51 Super Zarmo presses, air-drive, (3) #106 Super Zarmoette 
presses, air-drive; (2) #103 Super Zarmoette presses, air-drive; (2) 26” 
American extractor 220 volts DC motors; (1) #111-A Super Zarmoette 
Yoke press, air-drive; (1) #113-A Super Zarmoette sleeve press, air-drive 
(1) Steel shirt folding table; (5) 36 x 30 Zoneair tumblers, single motor 
drive, 3 phase AC; (1) Tilton unit, (1) 5138 Tilton unit, (1) 22 x 25” Cas 
cade washer, 3 phase AC motor, (2) 54” Notrux extractors, 2 phase AC 
motors with 6 sets of containers, monorail and 2 hoists; (1) Rebuilt 120” 
Y roll F.W.1. standard rolls, $ phase AC 3116 
M 3150s, rebuilt at Kenilworth in 1951, (1) 120” American 8 roll F.W.1I 
slanting frame type, standard rolls, 220 volts DC motor, 3118 M 3325, 
(1) Starched collar finishing table mounting hot tube shaper seam damp 
ener. Shaw shaper, Seidler collar shaper; (1) No effort handkerchief 
press and fluffer AC motor, (1) 26” starch extractor, 220 volt DC motor; 
(2) Cissell hosiery tables and finishers, (1) 48 x 54 wood shakeout tumbler 
DC motor. May be inspected any time on premises in 3rd basement All 
J. P. Fay, Purchasing Agent, Hotel Roosevelt, 
206-4 


Reeves speed changer, 


bids to be addressed to Mr 
Madison Ave., at 45th St., New York 17, N. Y 


IMPERIAL LAUNDRY MACHINERY CO., 12! Greenpoint Ave., Brooklyn 
22, N. Y. Evergreen 9-6585 has available at Taft Cleaners, Irvington, N. J 
—Hoffman 60” and 40” extractors; 54” x 70” all metal washer, 8000 gal 
Hoffman Monel filters; also Hoffman 42” x 64” Must move 
FEBRUARY and MARCH, because new Washex machines being installed 
Also available in large Metropolitan cleaning plant, immediate removal 
2 Hoffman extractors; 5 Bowser, 5,000 gallon Monel filters, 5 Viking and 
Ingersoll pumps; 18 Hoffman presses, 5 Hoffman open-end tumblers, 42” 
x 94” tumblers; 5 washers 64” x 120”. TWO PROSPERITY TWO-GIRL 
SHIRT UNITS used three years. Contents of entire plant including 3 

30 H.P. Scotch boilers. Laundry Department, 42” x 72” stainless washer 
etc. Also available various locations, Prosperity 6A synthetic unit, 60 
lb. D.D.Z.; Perk automatic unit; Mercury and Majestic 140 F units, Hoff 
man 140 F. double unit having 2 filters; 2 tumblers and still. Prices low 


before removal 207-4 


washers 


Terms accepted 


invisible marking machines, listing 
Prosperity sleever, 6 character ink 
ADDRESS; Box 215, STARCH. 
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FOR SALE—CHEAP. 


marking 


Triner scales; 


machines; metal tables, 
marking machines; Bishop checking reels 


ROOM LAUNDRY JOURNAL. 
48” SELF-DUMPING EXTRACTOR, direct motor drive, automatic timer, 


brake and signal light, complete with 2 sets of stainless steel baskets, 
electric hoist and 20 ft. length of Monorail conveyor, 2 LAUNDRY DRY- 
ING TUMBLERS, 36 x 30” equipped with thermometers and automatic 
timers. Machines MADE IN GERMANY, used only few hours at A.LL 
CONVENTION, will be sold with new machine guarantees. Immediate 
delivery. Kurt Orban Co., Inc., 205 East 42nd St., New York City, N. Y 

224-4 
PURKETT TUMBLER 72” purchased new in 1947, equipped with two load 
ing baskets and overhead hoist. Priced reasonable Marathon 
Linen Service, 3433 E. Warren Ave., Detroit 7, Michigan 225-4 


Contact 
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. Lam very pleased with your new product, CMC Formula. In using 
it I have observed 1) Less lint in laundry; (2) Less bleach used a 
white work is much whiter; (3) Snappier colors, (4) A few “aan 
diluted raw starch added to a 3" water level sour bath give a finish equal 
to cooked starch—with no sticking of garments on press This eth, in 
creased press production: (5) Hand starching nurses’ caps in a sehiiien i 
strained raw starch plus CMC, just once, gives them a stiffness that i 
be obtained only through repeat operation with cooked starch; 6) biases 
re at<¢ . ¢ F ; oe 
gaa and bleach offset most of CMC’s cost, and results are well 
Signed; R. BE. Grecory, Laundry Manager 

The Good Samaritan Hospital, West Palm Beach. Fla 
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R. H. PLEDGER Vu 
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Signed 
Manhattan ¢ ompany 


Yes, CMC Formula does the job as no other 
finishing aid can. . . higher quality finish, ease 
of finishing and washing, sharper colors, whiter 
whites, better and softer sizing. It's easy and 
economical to use. A dry, granular powder, it 
dissolves rapidly and evenly without cooking 
or special preparation. From one-half to three 


ounces is all you need for every hundred pounds 
of load. Add it in the final operation—sour or 
blue. CMC Formula is available in 64-lb. paper 
bags or in 25 or 200 Ib. drums, from leading 
distributors across the nation. Write us for a 
list of firms from whom you can order your 
CMC Formula. 


Cellulose Products Department HERCULES POWDE R COMPANY 952 Market St., Wilmington 99, Del. 
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BRINGS YOU PRESSING 
THAT IS 


the great new HOF F MAN 


ALL MODELS — for 
Air or Foot Operation 


THE PRESS 
Ask Your 


HOFFMAN 
pore / Representative 


FOR COOL, QUICK For All the 
CONVENIENT bags Great New Details 
FINISHING —f ' 


TOPS IN VALUE ~» SINCE 1905 
WE ” 
ee 
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Saves steps! One rail supports un- 
pressed work, the other holds hangers 
for finished work. 

— Steel 
cover plate over Y-piece shields presser's 
face and chest from press head heat. 


— More work surface with 
less chance for knee bruising. 


—Cushions away oldtime 
jor, jolt and rebound. Smooth silent 
head openings always. 


Shows right heat for all fabrics (sensi- 
tive synthetics as well as woolens). In 
full view — ends do-overs. 


— Just “dial” it to 
suit the fabric. No stooping, bending 
or tools needed. 


Smoothly rounded and strongly braced 
over longer span. No sag — no tip. 


Head support is hinged at wider inter- 
val. Pressure is uniform over entire buck. 

— Steps 
up production with positive, sure-tread 
action. Avoids slippage and ankle aches 


Designed for enduring duty. Better dis- 
tribution of applied pressure. More rig- 
idity in buck and table 

— Gives 
2 to 3 inches more work space. Elimi- 
nates those clutter-collecting corners 


Vacuum and steam pedals in easy reach, 
without interfering with main pedal 


\—-Helps make inspections and 
adjustments faster and easier for bet- 
ter production and good maintenance. 


—Brings out the best 
in your pressers — promotes new pride 
in their work. 


Easy-to-keep-clean plastic surface — re- 
sists scratches, stains... cant snag, 
splinter or burn 


You can bring work right around below 
the buck. Clear area — no rumpling or 
catching. 


less maintenance, no repacking, bind- 
ing or steam leaks. 


Releases head swiftly for new pressing 
ease, higher production. 


— Garments are dried fast 
and hold their press. Longer life for 
pads and covers. 

—Spring 
counter-balanced system saves effort 
speeds work. Ideal for female help. 


U.S. HOFFMAN MACHINERY CORP. 105 FOURTH AVENUE. NEW YORE 3. N. Y. 





